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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWS,PAPERING 


C.K.  McClatchy 


Mo^ey 

WARS 


Pulitzer  for  public  service: 
The  Sacramento  Bee, 
“The  Sierra  in  Peril” 


Pulitzer  for  beat  reporting: 
Deborah  Blum, 

“The  Monkey  Wars” 


1  he  Sacramento  Bee  congratulates  its  staff  for  winning  two  Pulitzers  in  1992. 
“The  Sierra  in  Peril”  was  written  by  reporter  Tom  Knudson,  assisted  by  reporters 
Ricci  Graham,  Lorena  Natt,  and  photographers  Jay  Mather  and  Randy  Pench. 

It  is  the  second  gold  medal  for  a  McClatchy  newspaper  in  the  past 
three  years  (ITie  Anchorage  Daily  News  won  in  1989). 

Science  writer  Deborah  Blum  was  awarded  the  Pulitzer  for  beat  reporting  for 
her  series,  “The  Monkey  Wars.”  We  proudly  salute  these  accomplishments. 


The  Sacramento  Bee 


TEAM 


\N0  R  K 


Through  high  standards  in  every  aspect  of 
newspaper  publishing,  from  quality 
editorial  content  and  nationally  recognized 
photography  to  state  of  the  art  color 
reproduction,  Copley  Los  Angeles 
Newspapers  prove  that  it's  teamwork  that 
generates  an  exceptional  daily  newspaper. 
In  fact,  Copley  Los  Angeles  Newspapers 
demonstrates  that  every  day  by  producing 
three  of  the  most  respected  papers  in 
Southern  California;  The  Daily  Breeze, 
The  Outlook  and  The  News-Pilot.  All 
three  of  these  newspapers  are  at  the  top 
of  their  field  because  of  teamwork, 
the  key  to  achieving  excellence. 


Copbl|  ANGELES 

Daily  Breeze  News-Pilot  The  Outlook 


Represented  nationally  by  Sawyer/Ferguson/Walker,  Inc. 


Think  of  it  as  a  university 

...making  masters  of  journalism.  The  Tampa  Tribune  is  a  fast¬ 
growing  newspaper  where  new  and  seasoned  journalists  alike  con¬ 
tinue  their  studies  in 
one  of  the  most  exten¬ 
sive  news  training 
programs  offered  by 
any  newspaper. 

We  help  our  news 
people  perform  a 
superior  service  to  the 
community  by  requir¬ 
ing  such  courses  as 
Ethics  in  Government 
and  Sensitivity  Train¬ 
ing.  And  electives 
such  as  Beginning 
Spanish,  Advanced 
Computer  Literacy, 
and  more  than  a 
dozen  other  courses. 
Completion  of  our  entire  curriculum  is  equivalent  to  two  addi¬ 
tional  years  of  college.  Post-graduate  studies,  if  you  will.  All 
designed  to  produce  excellence  in  journalism.  We  know  better 
journalists  make  a  better  newspaper.  And  we're  committed  to 
this  course. 


Media  General  Newspapers 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch 


The  Richmond  News  Leader 


The  Tampa  Tribune 


Winston-Salem  Journal 
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The  4th  Estate _ 

By  Doug  Borgstedt 


APRIL 

24-25 —  Suburban  Newspapers  of  America,  Advertising  Conference,  Great 
Southern  Hotel,  Columbus,  Ohio. 

24-26 — National  Press  Photographers  Association,  Women's  Conference, 
Omni  Bittmore  Hotel,  Providence,  R.l. 

26- 29 — American  Newspaper  Publishers  Association,  Total  Newspaper 

Conference,  The  Don  CeSar,  St.  Petersburg,  Fla. 

29 — Verified  Audit  Circulation,  Annual  Board  of  Governors  Meeting, 
Century  City  Marriott  Hotel,  Los  Angeles,  Calif. 

MAY 

3- 6 —  Newspaper  Purchasing  Management  Association,  Annual  Confer¬ 

ence,  The  Scottsdale  Plaza  Resort,  Scottsdale,  Ariz. 

4- 6 —  American  Newspaper  Publishers  Association,  Annual  Convention, 

The  Waldorf-Astoria  Hotel,  New  York,  N.Y. 

7-8 —  Research  and  Engineering  Council  of  the  Graphic  Arts  Industry, 
Sprirtg  Executive  Committee  Meeting,  The  Marriott  Executive  Park 
Hotel,  Charlotte,  N.C. 

8- 10 — The  San  Jose  Mercury  News,  Graphics  Conference,  The  Fairmont 

Hotel,  San  Jose,  Calif. 

9- 10 — Religion  Newswriters  Association,  Annual  Meeting,  The  Brown 

Hotel,  Louisville,  Ky. 

14-16 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Sales  Conference,  The  Omni  Hotel,  Jacksonville,  Fla. 

17-19 — Southern  Newspaper  Publishers  Association,  Editors  and  Publishers 
Conference,  The  Ritz-Carlton  Buckhead  Hotel,  Atlanta,  Ga. 

17-20 — International  Press  Institute,  Annual  Assembly,  Budapest,  Hungary. 
19 — ArTierican  Newspaper  Publishers  Association  Foundation/Center  for 
Foreign  Journalists/Inter  American  Press  Association  Technical 
Section/Intemational  Federation  of  Newspaper  Publishers  (FIEJ)/ 
Pacific  Area  Newspaper  Publishers  Association,  Newspaper  in 
Education  International  Day,  The  Fairmont  Hotel,  San  Francisco, 
Calif. 

20-22 — American  Newspaper  Publishers  Association  Foundation,  Conference 
on  Newspaper  in  Education  and  Literacy,  The  Fairmont  Hotel,  San 
Francisco,  Calif. 

20-23 — American  Newspaper  Publishers  Association/Newspaper  Personnel 
Relations  Association,  Newspaper  Training  and  Organizational 
Development  Conference,  The  Peabody  Hotel,  Memphis,  Tenn. 

23- 26 — Association  for  Women  in  Sports  Media,  Annual  Convention/Job 

Fair,  The  Loews  New  York  Hotel,  New  York,  N.Y. 

27- 30 — International  Newspaper  Marketing  Association,  Annual  Confer¬ 

ence,  The  Hyatt  Regency  Hotel,  Dallas,  Texas. 

Seminars/Workshops/Clinics 

APRIL 

20-25— The  Knight  Center  for  Specialized  Journalism,  “Race,  Class  and 
Ethnicity”  Seminar,  The  University  of  Maryland  College  of  Journal¬ 
ism,  College  Park,  Md. 

22-24 — Graphic  Arts  Technical  Foundation,  “Paper  and  Ink  Problems  in  the 
Pressroom”  Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 

24 — New  England  Newspaper  Association,  Repetitive  Stress  Injury 
Workshop,  Record-Journal,  Meriden,  Conn. 

24- 26 — Foundation  for  American  Communications,  “Health  Care  Reforms: 

Will  They  Work?  Are  They  Fair?”  Seminar,  McCormick  Center 
Hotel,  Chicago,  III. 

26-29— American  Newspaper  Publishers  Association,  “Leadership  in  the 
Circulation  Department”  Workshop,  St.  Louis  Marriott  Pavillion 
Hotel,  St.  Louis,  Mo. 

MAY 

1  —  Inland  Press  Association,  “Building  Market  Share”  Seminar,  The 
Airport  Marriott  Hotel,  Minneapolis,  Minn. 

3-6 — American  Newspaper  Publishers  Association/International  News¬ 
paper  Advertising  and  Marketing  Executives,  “Leadership  in  the 
Advertising  Department"  Seminar,  The  Radisson  Pontchartrain 
Hotel,  Detroit,  Mich. 
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class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices.  Printed  at  Mack 
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About  Awards 

Thomas  L.  Stokes  Award.  Reporters  Pete  Carey, 
Christopher  Schmitt,  and  Scott  Thurm  of  the  San  Jose 
(Calif.)  Mercury  News  were  awarded  the  $2,000  1991 
Thomas  L.  Stokes  Award  for  the  best  reporting,  anal¬ 
ysis  or  comment  in  a  U.S.  or  Canadian  daily  newspa¬ 
per  about  the  protection  of  the  environment,  energy, 
conservation,  or  other  natural-resource  issues. 

The  reporters  were  cited  for  their  four-part  series 
“California’s  Toxic  Sieve,”  which  showed  the  state 
lost  track  of  some  400,000  tons  of  toxic  waste  in  one 
year  alone. 

NPRA  Internal  Communication  Competition.  The 

Newspaper  Personnel  Relations  Association  announced 
the  winners  of  its  Internal  Communication  Competi¬ 
tion.  The  competition  recognizes  outstanding  internal 
communications  efforts  by  newspaper  human  resources 
and  personnel  departments. 

First-place  winners  included; 

Employee  Newsletters/Magazines  category,  under 
50,000,  the  San  Angelo  (Texas)  Standard-Times;  50,000 
to  250,000,  the  Daily  Press,  Newport  News,  Va.;  over 
250,000,  the  Rocky  Mountain  News,  Denver;  and  Cor¬ 
porate,  Shaw  Newspapers,  Dixon,  Ill. 

Internal  Communication  for  a  Single  Purpose  cate¬ 
gory,  under  50,000,  Observer  Publishing  Co.,  Wash¬ 
ington,  Pa.;  50,000  to  250,000,  the  Hartford  (Conn.) 
Courant;  over  250,000,  the  Times-Picayune,  New  Or¬ 
leans;  and  Corporate,  Gannett  Co.  Inc. 

Employee  Handbooks  or  Manuals  category,  50,000 
to  250,0()0,  the  Alexandria  (La.)  Daily  Town  Talk. 

Above  and  Beyond  category  (Special  recognition  for 
the  most  innovative  approaches),  the  Lexington  (Ky.) 
Herald-Leader  and  the  Hartford  Courant. 

National  Housing  Institute  Awards.  A  series  in  the 
Chicago  Sun-Times  titled  “The  Slum  Brokers”  by  Deb¬ 
orah  Nelson  and  Tom  Brune  won  first  place  in  the  Na¬ 
tional  Housing  Institute’s  Journalism  Awards. 
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Making  it  64  Pulitzers 
for  Times  Mirror-  and 
Washington  Post-owned 

newspapers 

New  York  Newsday  The  Hartford  Courant  Newsday 
spot  news  reporting  Robert  S.  Capers  and  Patrick  J.  Sloyan 

Eric  Lipton  international 

explanatory  journalism  reporting 


service 

1 150  15th  St.  NW  Washington,  D.C.  20071-0070 
(202) 334-61 73  Fax (202) 334-5096 


LosAn^s  Ttmes- 

Wishtn0mPbst 

news 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Chairman  of  the  Board,  1912  - 1959 


Trash  journalism  won’t  work 

Members  of  the  American  Society  of  Newspaper  Editors  were 
treated  to  an  outstanding  opening  address  by  President  David 
Lawrence  last  week  in  Washington.  It  contained  many  kernels  of 
wisdom  for  editors  to  chevr  on  in  this  era  of  constant  examination 
and  evaluation  of  the  newspaper’s  role  in  society. 

Among  his  salient  points  are  these: 

•  “  Trash  journalism, ’howeverartfullymasked.canneverbesuc- 
cessful  in  the  long  run  ....  Our  country’s  economic  landscape  is  lit¬ 
tered  with  the  remains  of  once-thriving  enterpi’ises  that  did  not  lis¬ 
ten,  that  failed  to  remember  their  obligations,  that  lost  their  integri¬ 
ty.  We  will  surely  suffer  the  same  fate  should  we  let  our  newspapers 
become  the  print  equivalent  of  seven-second  sound  bites,  serving  up 
great  scoops  of  sizzle  and  sex.” 

•  “There  is  no  substitute,  nor  will  one  ever  be  found ,  for  in-depth 
reporting,  meaningful  investigations,  local  profiles,  and  provocative 
columns.  How  we  present  the  news  is  important,  but  great  graphics 
won’t  be  worth  a  damn  if  we  forget  what  readers  really  need — that 
being  genuinely  authoritative  reporting.” 

•  “For  newspapers  of  excellence,  print  will  never  be  passe.” 

•  “We  do  a  generally  lousy  job  of  explainingthe  role  of  a  free  press 
in  the  paper.” 

With  that  comment  Lawrence  is  singing  our  song.  E&P  over  the 
years  has  repeatedly  urged  newspaper  editors  to  make  a  greater  ef¬ 
fort  to  explain  to  their  readers  the  role  of  a  free  press  to  rebut  the 
press-bashing  frequently  received  from  people  who  don’t  have  any 
appreciation  of  what  a  free  press  is  all  about. 

Maybe  they  will  listen  to  Dave  Lawrence. 


Charter  for  a  free  press 

Five  years  ago  on  Jan.  16-17, 1987,journalistsfrom34  countries 
met  in  London  under  the  auspices  of  the  World  Press  Freedom 
Committee  to  challenge  the  censors.  They  agreed  in  the  “Declar¬ 
ation  of  London”  to  unified  action  against  censorship  around  the 
world. 

That  declaration  is  now  being  promoted  by  the  WPFC  as  the 
“Charter  for  a  Free  Press.”  Its  10  points  contain  “principles  basic 
to  an  unfettered  flow  of  news  and  information  both  within  and 
across  national  borders.” 

It  is  expected  that  UNESCO  will  adopt  the  charter  on  May  3, 
International  Press  Freedom  Day.  It  is  hoped  that  the  charter  will 
be  discussed  and  endorsed  at  the  Conference  on  Security  and 
Cooperation  in  Europe  now  meeting  in  Helsinki.  However,  the 
U.S.  State  Department  is  hesitant  to  have  its  delegate  endorse 
this  action  and  is  givingit  no  support.  No  one  knows  why. 

The  ASNE  board  of  directors  took  note  of  this  last  week  and  re¬ 
quested  the  secretary  of  state  to  support  the  charter  and  that  the 
U.S.  delegation  do  likewise.  The  U.S.  should  be  taking  a  leadership 
role  in  endorsing  a  free  press  and  not  reluctantly  bringing  up  the 
rear. 


The 

Audit 

Bureau 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member 
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Letters  to  the  Editor 

Clarifies  NRC’s  stand  on  the  merger  with  the  NAA 


As  president  of  the  Newspaper  Re¬ 
search  Council  (NRC),  I  am  very  con¬ 
cerned  about  the  April  4  article  in 
Editor  &  Publisher  and  the  impres¬ 
sion  it  gives  of  the  Newspaper  Re¬ 
search  Council’s  stand  on  the  issue 
of  the  merger  with  the  Newspaper 
Association  of  America  (NAA). 

First,  let  me  state  that  the  NRC’s 
board  of  directors  has,  in  fact,  vot¬ 
ed  7  to  1  to  endorse  the  merger.  There 
was  one  vacancy  on  the  board  at  that 
time  due  to  a  member’s  recent  res¬ 
ignation  from  the  industry. 

Secondly,  I  should  like  to  clarify 
the  article’s  implication  that  the  NRC 
has  been  treated  differently  from  the 
other,  larger  fraternal  organizations. 
This  is  not  the  case.  Even  though 
NRC  has  a  membership  many  times 
smaller  than  the  other  fraternal  or¬ 
ganizations,  they  have  [sic]  the  same 
representation  during  the  merger 
transition,  and  afterward,  on  the  NAA 
board  of  governors  as  ICMA,  AN- 
CAM,  or  the  other  organizations. 

The  April  4  article  also  suggested 
that  the  increase  in  the  NRC  board’s 
membership  was  done  as  a  protec¬ 
tive  strategy.  Currently  the  other  fra¬ 
ternal  organizations  have  larger 
boards  than  the  old  nine-member 
NRC  board.  The  increase  in  compo¬ 
sition  of  the  board  to  15  was  arrived 


NEWSPAPERDOM© 

50  years  ago . . . 

Byron  Price,  director  of  censor¬ 
ship,  told  the  annual  meeting  of  the 
American  Society  of  Newspaper  Ed¬ 
itors  there  are  “still  too  many  apolo¬ 
gies,  after  the  damage  has  been  done” 
in  violations  of  censorship. 

“I  know  of  no  editor  who  has  de¬ 
liberately  attempted  to  sabotage  the 
experiment,  but  there  are  some  edi¬ 
tors  who  are  far  too  forgetful  of  their 
responsibilities.  More  than  once  we 
have  had  occasion  to  wonder  whether 
the  news  that  we  were  at  war  has 
penetrated  some  of  your  city  rooms.” 

Price  admitted  that  any  editor  who 
wants  to  can  “beat  the  censor.”  But, 
he  added,  “either  you  are  going  to 
help  win,  or  you  are  not.  If  you  are 
not,  then  you  should  not  parade  as  a 
member  of  the  team.” 

From  Editor  &  Publisher 
April  18,  1942 


at  as  a  mutually  preferred  change  by 
both  the  NAA  transition  team  and 
the  NRC  board  of  directors.  This  al¬ 
lows  more  active  participation  from 
a  greater  number  of  individuals. 

On  the  issue  of  the  proxy  vote  — 
many  members  within  the  NRC  had 
long  desired  a  method  to  allow  all 
members  of  the  organization  to  vote 
on  the  merger,  not  merely  those  at¬ 
tending  the  spring  conference  in  Or¬ 
lando.  Until  recently  this  was  not 
possible  because  the  merger  vote  was 
scheduled  prior  to  our  annual  busi¬ 
ness  meeting  on  April  14. 

To  allow  NRC  members  to  vote 
by  proxy  required  a  change  of  cur¬ 
rent  bylaws  and,  according  to  our 
present  bylaws,  this  vote  to  change 
must  occur  at  the  annual  business 
meeting.  Because  the  merger  vote 
was  rescheduled  to  take  place  after 
our  Orlando  business  meeting,  it  will 
now  be  possible  for  all  members  to 
participate  in  the  decision  on  the 
merger. 

Finally,  just  to  set  the  record 
straight,  not  all  members  of  the  NRC 
oppose  the  merger  with  the  NAA. 
There  is  broad  support  among  NRC 
members  who  see  great  possibilities 
in  the  new  organization. 

As  with  any  change,  of  course, 
there  are  those  who  are  opposed. 
However,  the  official  position  of  the 


NRC  board  of  directors  endorses  the 
merger  and  a  unified  newspaper  in¬ 
dustry  going  forth  to  meet  today’s 
challenges. 

Clydette  Womack 

(Womack  is  president  of  the 
Newspaper  Research  Council.) 

*  4:  * 

(Managing  editor’s  note:  E&P’s 
April  4  article  did  accurately  state 
that  some,  not  all,  of  the  NRC  mem¬ 
bers  are  opposed  to  the  merger. 
The  article’s  writer  also  did  not 
imply  or  suggest  anything.  Any  im¬ 
plications  or  suggestions  in  the  ar¬ 
ticle  were  made  by  NRC  members.) 


Broadcast  report 

A  survey  by  the  Radio-Television 
News  Directors  Association  found 
that  59%  of  tv  and  38%  of  radio  news 
directors  surveyed  said  their  opera¬ 
tions  had  suffered  budget  cuts  of 
some  kind  since  mid- 1990. 

Staff  cuts  were  most  common,  as 
42%  of  tv  and  24%  of  radio  news 
directors  said  they  cut  their  staffs  — 
mainly  through  attrition  rather  than 
layoffs.  Nearly  as  many,  however, 
41%  of  tv  and  21%  of  radio  news 
directors,  said  they  added  staff  in  the 
last  18  months. 


Is  Communism  Dead? 
Abilene  Wants  to  Know. 

So  does  Trenton.  Oakland.  Minot.  Honolulu. 

That’s  why  readers  throughout 
America  are  turning  to  the  editorial 
page  byliner  who’s  suddenly  captured 
attention  like  no  other  in  recent  history 
—  Mikhail  Gorbachev.* 

This  commentary  —  by  one  of  the  key 
world  leaders  of  the  2()th  century  —  is 
a  running  personal  interpretation  of  the 
key  political  events  shaping  the  world. 

For  more  information,  call  John  Brewer 
at  1-800-972-3550  or  fax:  212-645-3949. 

^Within  one  week,  we  had  placed  this 
exciting  column  in  more  than  100  papers. 
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Anna  Quindlen 
has  won  the 
Pulitzer  Prize 
for  distinguished 
commentary. 

She  was  recognized  for 
her  twice-a-week 
Op-Ekl  Page  column, 


“Public  &  Private,' 


which  covers  a  wide 
range  of  topics. 

Whether  about 
AIDS  or  the  homeless, 
abortion  or  Mother’s 
Day,  Ms.  Quindlen’s  writ¬ 
ing  offers  a  personal  passion  and  a  graceful  style. 

Like  Ms.  Quindlen’s  previous  column  for  The  New  York  Times, 
called  “Life  in  the  30’s,”  “Public  &  Private”  is  distributed  to  news¬ 
papers  worldwide  by  The  New  York  Times  News  Service. 


Howell  Raines, 
the  Washington  editor 
of  The  New  York  Times, 
has  won  the  feature  writing  prize  for 
I  a  personal  reflection  that  appeared 
in  The  New  York  Times  Magazine. 


Mr.  Raines,  who  is  white,  recalls  his  youth 
in  segregated  Birmingham  and  the  legacy  of  his  close  relationship 
with  the  family  housekeeper,  Gradystein  Williams  Hutchinson,  who  is  black. 

The  article  reflects  on  Ms.  Hutchinson’s  lost  opportunities, 
the  author’s  gradual  awakening  to  her  sacrifice  and 
society’s  continuing  failure  to  atone  for  past  injustices. 


@l)e  |]ork  Sitneis 


E&P 


April  18, 1992 


Every  Saturday  since  1884 


Unclear  boundaries 

Was  it  news  that  former  tennis  pro  Arthur  Ashe  has  AiDS? 
Journaiists  debate  whether  the  story  shouid  have  been  pursued 


By  Debra  Gersh 

The  media  found  out  last  week  that 
the  boundaries  of  good  journalism 
are  not  as  clear  as  the  service  line 
on  a  tennis  court. 

Arthur  Ashe’s  disclosure  that  he 
has  AIDS  triggered  an  outpouring  of 
sympathy  for  the  ailing  tennis  cham¬ 
pion,  as  well  as  everything  from  ku¬ 
dos  to  condemnation  of  the  media. 

“I  know  there  are  tradeoffs  in  life,” 
Ashe  wrote  in  a  column  published  in 
the  Washington  Post.  “I  understand 
that  the  press  has  a  watchdog  role  in 
the  maintenance  of  our  freedoms  and 
to  expose  corruption.  But  the  pro¬ 
cess  whereby  news  organizations 
make  distinctions  seems  more  art 
than  science. 

“I  wasn’t  then,  and  I  am  not  now, 
comfortable  with  being  sacrificed  for 
the  sake  of  the  ‘public’s  right  to 
know.’  Doctors,  lawyers  and  jour¬ 
nalists  have  gone  to  jail  rather  than 
expose  a  client  or  source  without  his 
or  her  permission,”  Ashe  wrote. 

“Perhaps  sportswriters’  organiza¬ 
tions  should  take  another  look  at  the 
currently  accepted  rationale  for  mak¬ 
ing  these  decisions.” 

At  the  April  8  press  conference 
announcing  his  illness,  Ashe  said  he 
decided  to  go  public  after  a  reporter 
from  USA  Today  had  asked  him  about 
what  was  then  just  a  rumor. 

“It  put  me  in  the  unenviable  po¬ 
sition  of  having  to  lie  if  I  wanted  to 
protect  our  privacy,”  Ashe  said  at  the 
press  conference.  “No  one  should 
have  to  make  that  choice.  I  am  sor¬ 
ry  that  I  have  been  forced  to  make 
this  revelation  at  this  time.  After  all, 
I  am  not  running  for  some  office  of 
public  trust,  nor  do  I  have  stock¬ 
holders  to  account  to.  It  is  only  that 
I  fall  in  the  dubious  umbrella  of, 
quote,  public  figure,  end  of  quote.” 

Ashe,  who  also  has  been  active  in 
anti-apartheid  and  academic  activi- 


I  'Gud  saved  Arafat  far  u 


,  tl.S.  stocks 
rattledby 
.topan  drop 


“  -  .  Star  wanted 

INsnawStO  rrc-T----* 

stay  Hriwate’ 


Arthur  Ashe  decided  to  hold 
a  press  conference  to  announce 
he  had  AIDS  after  a  reporter  from 
USA  Today  had  called  to  ask  him 
about  such  rumors.  USA  Today 
did  not  get  confirmation  from 
Ashe  so  the  paper  did  not  ini¬ 
tially  run  the  story.  Ashe  did  in¬ 
dicate  it  was  the  phone  call  from 
USA  Today  that  prompted  him 
to  make  the  public  announce¬ 
ment. 


ties,  explained  that  he  learned  he  had 
AIDS  in  1988  and  believes  he  was 
infected  by  a  transfusion  of  tainted 
blood  given  him  during  an  operation 
in  1983. 

There  reportedly  had  been  many 
rumors  about  Ashe’s  health  over  the 
years,  and  Ashe  said  he  had  confid¬ 
ed  in  a  handful  of  friends,  a  number 
of  whom  are  in  the  media. 

“What  I  came  to  feel  about  a  year 
ago  was  that  there  was  a  silent  and 
generous  conspiracy  to  assist  me  in 


maintaining  my  privacy,”  Ashe  said 
at  his  news  conference. 

“But,”  the  Atlanta  Constitution 
pointed  out  in  an  editorial,  “given 
his  celebrity,  and  the  deep  affection 
people  hold  for  him,  Mr.  Ashe  could 
not  reasonably  have  expected  to  pre¬ 
serve  that  privacy  much  longer.  The 
gentle  circle  of  conspirators  that  had 
kept  his  secret  for  three  years  sim¬ 
ply  had  grown  too  large,  and  evi¬ 
dence  of  his  physical  decline  had 
become  too  marked  not  to  be  no¬ 
ticed.” 

USA  Today  executive  editor/ 
sports.  Gene  Policinski,  explained  in 
an  article  that  he  sent  reporter  Doug 
Smith,  an  old  friend  of  Ashe’s  from 
high  school,  to  New  Y ork  to  ask  Ashe 
about  the  rumor  that  had  been  phoned 
into  the  newspaper. 

According  to  Policinski,  during 
the  Tuesday,  April  7,  interview  with 
Smith,  Ashe  asked  if  he  could  speak 
to  the  sports  editor.  During  their  con¬ 
versation,  Policinski  asked  Ashe  if 
he  has  AIDS.  Ashe  replied  “could 
be”  and  quickly  said  he  would  nei¬ 
ther  confirm  nor  deny  the  statement. 

Ashe  then  asked  the  paper  to  de¬ 
lay  the  story  for  36  hours,  giving 
him  a  chance  to  notify  friends  and 
family  and  prepare  a  public  state¬ 
ment. 

“I  responded  by  telling  him  that, 
as  a  journalist,  it  was  not  my  role  to 
help  him  plan  a  press  conference  — 
and  that  it  was  inappropriate  for  me 
to  withhold  a  news  story  that  I  could 
confirm,”  Policinski  wrote. 

USA  Today,  however,  has  a  strict 
policy  against  using  unnamed 
sources  in  articles,  as  well  as  against 
printing  rumors  and  then  printing  the 
subject’s  denial  of  the  report  the  next 
day.  Because  of  this,  USA  Today  did 
not  run  the  story  the  next  day. 

When  editors  there  learned  of  the 
press  conference  scheduled  for  that 
(See  ASHE  on  page  8) 


Ashe 

(Continued  from  page  7) 


afternoon,  they  first  confirmed  that 
Ashe  would  be  admitting  he  has  AIDS 
and  then  moved  a  story  for  USA  To¬ 
day  international  editions,  as  well  as 
on  the  Gannett  News  Service  wire 
and  the  Associated  Press. 

When  asked  about  the  story,  USA 
Today  editor  Peter  Prichard  told  E&P 
he  did  not  “see  any  public  service 
accomplished  by  sweeping  this  un¬ 
der  the  rug.” 

Prichard  said  it  would  have  been 
news  if  the  paper  had  learned  Ashe 
had  terminal  cancer  instead  of  ac¬ 
quired  immune  deficiency  syndrome, 
but  added,  “I  think  people  have  a  fear 
of  AIDS.  They're  not  treating  it  like 
they  treat  other  diseases.” 

The  newspaper  reported  getting 
more  than  600  calls  on  a  special  hot 
line  set  up  for  readers  to  express  their 
opinions  about  media  coverage  of 
Ashe's  illness.  According  to  USA 
Today,  most  of  the  calls  were  criti¬ 
cal  of  the  newspaper,  but  many  said 
it  was  justified,  while  some  said  Ashe 
should  have  come  forward  sooner. 

In  addition,  the  paper  reported  that 
by  7  p.m.  Thursday,  April  9,  the  day 
the  story  of  the  news  conference  ap¬ 
peared,  481  calls  had  been  received, 
with  more  than  60  readers  canceling 
their  subscriptions. 

Reaction  in  the  print  media  was 
quick  and  unrestrained.  The  only 
thing  it  was  not,  was  unanimous. 

“It  is  a  news  story,  absolutely,” 
said  Paul  McMasters,  executive  di¬ 
rector  of  the  Freedom  Forum  First 
Amendment  Center  at  Vanderbilt 
University. 


sued,  but  conceded  he  had  mixed 
feelings  about  it. 

“It's  one  of  those  tough  questions,” 
he  told  E&P.  “None  of  us  gets  a  thrill 
out  of  invading  people’s  privacy,  but 
there  comes  a  time  when  people  for¬ 
feit  a  degree  of  privacy  [because  of 
their  public  position].” 

Not  all  members  of  the  press  were 
in  agreement. 

USA  Today  and  Gannett  News  Ser¬ 
vice  columnist  DeWayne  Wickham 
wrote  in  the  paper  that  Ashe  “de¬ 
serves  the  same  privacy  considera¬ 
tions  this  newspaper  routinely  gives 
rape  victims. 

“Like  them  he,  too,  should  not  be 


“After  all,  I  am  not  running  for  some  office  of  public 
trust,  nor  do  I  have  stockholders  to  account  to.  It  is 
only  that  I  fall  in  the  dubious  umbreila  of,  quote,  pubiic 
figure,  end  of  quote.” 


“Unfortunately  it  is  a  story  that’s 
bigger  than  the  individual,  even  when 
the  person  is  as  great  a  person  as 
Arthur  Ashe,”  McMasters  told  E&P. 
“AIDS  itself  is  a  story.  The  reaction 
to  this  whole  thing  is  the  best  proof 
possible.  The  fact  that  Arthur  Ashe 
is  stricken  with  AIDS  is  a  tragedy. 
The  fact  that  he  lost  a  measure  of  his 
privacy  is  a  tragedy,”  McMasters 
added. 

Gregory  Favre,  executive  editor  of 
the  Sacramento  (Calif.)  Bee,  which 
won  the  Pulitzer  Prize  this  year  for 
public  service,  said  he  thinks  this  is 
a  story  that  should  have  been  pur¬ 


twice  victimized  by  being  made  to 
suffer  the  harsh  glare  of  the  public 
spotlight,”  Wickham  wrote.  “To  say 
he  is  a  public  figure  and  thus  fair 
game  for  such  intrusive  news  cov¬ 
erage  ignores  the  fact  that  even 
celebrity  rape  victims  are  afforded  a 
cloak  of  anonymity  by  this  and  most 
other  newspapers.” 

Boston  Globe  columnist  Dan 
Shaughnessy  pointed  out  that  “When 
something  off  the  field  impacts  things 
on  the  field,  it  counts  as  news.  And 
when  it  hits  the  police  blotter,  it’s 
public  domain.  [Len]  Bias’  death  and 
[Mike]  Tyson’s  crime  are  not  sports. 


but  we  cover  the  stories  because  of 
the  huge  impact  they  have  on  sports.” 

But,  Shaughnessy  added,  “This  is 
a  tough  one.  Ashe  is  no  longer  a  per¬ 
former.  Had  he  chosen  to  keep  his 
heart  surgery  secret,  he  deserved  to 
have  his  request  honored.  He  did 
elect  to  keep  his  present  condition  a 
secret.  Somebody  betrayed  him. 
News  of  an  ex-athlete’s  fatal  disease 
can’t  simply  be  cataloged  under  the 
‘public’s  right  to  know.’  ” 

The  Boston  Herald's  Gerry  Calla¬ 
han  noted  that  the  culprit  is  not  the 
media,  but  rather  the  person  who 
called  the  newspaper  with  the  in¬ 
formation. 

“When  the  news  arrived  at  USA 
Today,  the  newspaper  had  no 
choice,”  Callahan  wrote.  “The  silent 
and  generous  conspiracy  was  a  no¬ 
ble  act  of  some  loyal  people,  but 
there  is  no  room  for  a  newspaper  in 
a  conspiracy,  generous  or  otherwise. 
The  controversy  itself  makes  you 
wonder  how  many  other  generous 
conspiracies  are  out  there  and  how 
many  newspapers  are  involved.” 

Further,  Callahan  noted  that  “The 
public  may  not  have  a  right  to  know, 
but  it  sure  does  want  to  know.  It  was 
a  hell  of  a  story.  As  insensitive  as  it 
sounds,  that  is  what  this  game  is  all 
about.” 

New  York  Times  columnist  Anna 
Quindlen,  however,  wrote  that  she 
would  have  “joined  up”  with  that 
silent  and  generous  conspiracy. 

“This  story  makes  me  queasy,” 
wrote  Quindlen,  who  won  the  1992 
Pulitzer  Prize  for  commentary.  “Per- 
(See  ASHE  on  page  39) 
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Newspaper  mute  about  mailed  tongue  threat 

Some  Brownsville  (Texas)  Herald  staffers  complain 
that  paper  should  have  publicized  It 


By  Mark  Fitzgerald 

At  first,  Brownsville  (Texas)  Her¬ 
ald  reporter  Rebecca  Thatcher  thought 
the  object  mailed  anonymously  to  her 
was  a  fetus. 

On  a  second  look,  however,  it  ap¬ 
peared  to  be  something — just 
slightly  —  less  grisly:  a  tongue. 

The  FBI  was  still  running  lab  tests 
several  days  after  the  object  was 
sent  to  the  reporter,  but  chances  are 
it  is  not  a  human  tongue. 

“It  looked  too  big  to  be  human,” 
Thatcher  said  in  a  telephone  inter¬ 
view. 

“Everybody  said  it  looks  like 
something  you  can  buy  at  the  B&H, 
a  local  supermarket  here,”  she  added. 

However  obscure  its  provenance, 
the  mailed  tongue  was  a  clear  threat 
to  the  29-year-old  reporter,  who  for 
three  years  has  covered  drug  traf¬ 
fickers  and  gunrunners  that  swell 
the  federal  courtrooms  in  the  steamy 
border  town. 

“I’ve  gotten  a  lot  of  sources,  good 
guys  and  bad  guys,”  Thatcher  said. 
“I’ve  tried  to  do  in-depth  stories 
about  particular  drug  traffickers  — 
why  this  guy  was  killed,  or  how 
that  guy  was  caught.” 

Until  the  tongue,  Thatcher  never 
received  explicit  threats.  Mostly 
there  were  anonymous  calls,  law¬ 
suit  threats,  some  obscene  calls. 

“They  weren’t  really  threats,  but 
I’ve  never  gotten  any  thank-you 


notes  for  the  attention,  either,”  she 
said. 

The  tongue  was  sealed  in  a  large 
plastic  freezer  baggie  and  delivered 
in  a  manila  envelope  April  7.  A  re¬ 
turn  address  written  on  the  enve¬ 
lope  turned  out  to  be  a  vacant  house 
that  had  been  seized  from  a  con¬ 
victed  drug  dealer. 


bizarre  tale  of  the  tongue  was  broad¬ 
cast  worldwide  on  CNN. 

Kahn  conceded  the  decision,  made 
by  publisher  Douglas  Hardie,  was 
not  universally  popular  in  the  news¬ 
room,  but  he  said  he  remains  com¬ 
fortable  with  it. 

“Other  reporters  say  we  got,  quote, 
‘beat’  on  this  story  —  but  I  just  don’t 


The  tongue  was  sealed  in  a  large  plastic  freezer 
baggie  and  delivered  in  a  manila  envelope  April  7.  A 
return  address  written  on  the  envelope  turned  out  to 
be  a  vacant  house  that  had  been  seized  from  a  con¬ 
victed  drug  dealer. 


The  tongue  created  a  stir  twice  in 
the  newsroom:  Once  when  it  arrived, 
and  again  when  the  newspaper  de¬ 
cided  not  to  publish  anything  about 
the  incident. 

“When  we  got  it,  we  considered 
it  more  or  less  a  threat.  We  don’t 
[publish]  bomb  threats  or  other  threats 
we  get.  So  we  just  didn’t  print  any¬ 
thing,”  editor  Robert  Kahn  said. 

The  16,000-circulation  evening 
paper,  published  by  Freedom  News¬ 
papers,  is  often  threatened  because 
of  its  aggressive  local  coverage, 
Kahn  said. 

Brownsville  broadcasters,  and  the 
Associated  Press,  ran  with  the  sto¬ 
ry  as  soon  as  it  got  out.  Soon  the 


see  what  the  point  is  of  publicizing 
some  asshole’s  threat,”  Kahn  said. 

Thatcher  herself  is  one  reporter 
who  disagrees  with  the  decision. 

“I  think  obviously  we  didn’t  re¬ 
alize  how  much  attention  this  would 
get  from  editors  and  reporters  around 
the  country.  It’s  editors  and  reporters 
who  decide  what’s  news,  and  we 
didn’t  see  that  this  was  newswor¬ 
thy.” 

Thatcher  added  that  she  herself 
had  missed  the  story. 

“When  it  first  happened,  it  nev¬ 
er  occurred  to  me  to  do  anything,” 
she  said.  “I  thought  it  was  just  a 
silly  thing  that  happened  to  a  little 
reporter.” 


Annual  report  as  sales  tool,  sign  of  times 


Annual  reports — required  by  law 
to  inform  investors  but  usually  em¬ 
ployed  to  tout  management’s  ac¬ 
complishments — have  a  new  use: 
marketing  tool. 

The  Washington  Post  Co.  devot¬ 
ed  a  page  of  its  1991  report  to  three 
tear-out,  postage-paid  post  cards  for 
readers  to  order  subscriptions  to  the 
Washington  Post  and  Newsweek 
magazine  and  to  inquire  about  cours¬ 
es  offered  by  the  company’s  Stan¬ 
ley  H.  Kaplan  subsidiary. 

“This  was  a  first-time  effort  for 
us,”  said  company  spokesman  Guy- 
on  Knight.  “The  annual  report  is 


widely  distributed,  and  in  it  we  are 
talking  about  our  products  and  ser¬ 
vices  and  their  accomplishments.  It 
seemed  like  an  opportunity  to  make 
them  available  to  whoever  may  be 
reading  our  report.” 

The  42-page  report  reflected  the 
lousy  business  conditions  affecting 
the  Post  Co.  and  newspapers  across 
the  country.  It  is  a  spartan  affair  in 
one  color,  devoid  of  the  lavish  col¬ 
or  layouts  and  numerous  pictures  of 
hard-working  executives  and  con¬ 
tented  employees  that  characterize 
much  of  the  genre. 

The  company  prints  about  25,000 


copies  and  mails  them  to  stock¬ 
holders,  analysts,  and  interested  par¬ 
ties. 

The  format  was  “partly  driven  by 
cost  considerations,”  Knight  said. 
“We  felt  the  format  we  adopted  was 
the  right  one  to  tell  our  story.  We 
didn’t  think  we  needed  an  elaborate 
presentation.” 

Southam  deal  done 

Southam  Inc.  has  completed  the 
$105  million  sale  of  its  Canadian 
Web  Group  printing  operations  to 
G.T.C.  Transcontinental  Group  Ltd. 
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Avoiding  the  trash  traii 

Publisher  says  newspapers  should  touch  readers  in  non-traditional 
ways;  but  that  does  not  mean  jumping  on  the  sex  and  sizzle  bandwagon 


By  David  Lawrence  Jr. 

My  father  was  a  newspaperman,  and  I  grew  up  fas¬ 
cinated  by  the  power  of  the  press  to  touch  people. 

Whether  it  was  Mrs.  Trotter,  the  lady  across  the  street 
who  lived  by  her  horoscope,  or  the  letters  my  father  re¬ 
ceived  from  readers,  or  my  own  recollections  of  read¬ 
ing  Walter  Lippmann  in  his  later  years,  or  certain  city 
fathers  outraged  at  what  a  newspaper  had  dug  up  about 
them,  I  was  hooked  early  by  this  simple  truth:  People 
cared  terribly  —  passionately  —  about  their  newspapers. 

The  headline,  the  good  news,  is  that  they  still  care. 

They  cared  in  Philadelphia,  and  asked  for  400,000 
reprints  of  the  Inquirer’s  series  on  the  plight  of  the  mid¬ 
dle  class. 

They  cared  in  Atlanta  where  20,000  readers  called  a 
Journal  and  Constitution  hot  line  for  the  results  of  the 
college  football  draft. 

They  cared  in  Miami  recently  when  our  refusal  to 
quote  only  one  part  of  the  story  on  Cuba  led  to  death 
threats  against  me  and  others,  bomb  threats  against  the 
newspapers,  and  vandalism  of  our  vending  machines. 

These  stories  touched  readers  in  non-traditional  ways. 
So,  too,  more  traditionally,  can  readers  be  touched  by 
an  obituary,  a  sports  score,  a  stock  fluctuation,  or  an 


How  we  present  the  news  is  impor¬ 
tant,  but  great  graphics  won’t  be  worth 
a  damn  if  we  forget  what  readers  reaiiy 
need  —  that  being  genuineiy  authorita¬ 
tive  reporting. 


editorial  cartoon.  Our  franchise  is  absolutely  connect¬ 
ed  with  our  ability  to  make  readers  care. 

I  want  to  talk  about  newspapering  that  truly  reflects 
care. 

Newspapers  of  excellence  as  defined  in  our  souls,  not 
in  marketing  studies  or  by  ad  agencies. 

In  these  fragile  economic  times,  the  temptations  to 
go  down  the  “trail  of  trash”  are  great.  Yet  I  know  that 
“trash  journalism,”  however  artfully  masked,  can  nev¬ 
er  be .  successful  in  the  long  term.  I  simply  have  too 
much  faith  in  the  intelligence  and  basic  decency  of  read¬ 
ers  and  citizens.  Should  we  try  to  be  something  we 
should  not  be,  I  am  convinced  that  we  will  end  up  be¬ 
ing  not  much  at  all. 

Our  country’s  economic  landscape  is  littered  with  the 

(Lawrence  is  publisher  of  the  Miami  Herald  and  im¬ 
mediate  past  president  of  the  American  Society  of 
Newspaper  Editors.  The  above  is  excerpted  from  a 
speech  he  gave  at  the  recent  ASNE  annual  conference  in 
Washington,  D.C.) 


remains  of  once-thriving  enterprises  that  did  not  listen, 
that  failed  to  remember  their  obligations,  that  lost  their 
integrity. 

We  will  surely  suffer  the  same  fate  should  we  let  our 
newspapers  become  the  print  equivalent  of  seven-sec¬ 
ond  sound  bites,  serving  up  great  scoops  of  sizzle  and 
sex. 

There  is  no  substitute,  nor  will  one  ever  be  found, 
for  in-depth  reporting,  meaningful  investigations,  local 
profiles,  and  provocative  columns.  How  we  present  the 
news  is  important,  but  great  graphics  won’t  be  worth  a 
damn  if  we  forget  what  readers  really  need  —  that  be¬ 
ing  genuinely  authoritative  reporting. 

Reporting  you  can  believe  in.  Reporting  that  you  can 
act  upon. 

Reporting  that  you  can  retain  as  a  frame  of  reference. 
That  sort  of  reporting  is  to  be  found  in  many  forms  — 
a  legislative  expose,  a  guide  to  child  care,  an  analysis 
of  how  municipal  bonds  are  peddled,  a  how-to  guide  to 
environmentally  kind  lawn  care. 

Real  excellence  in  newspapering  means  depth,  per¬ 
spective,  personality,  style  —  newspapers  as  aggressive 
about  fairness  as  they  are  about  the  pursuit  of  truth, 
newspapers  of  compassion. 

Newspapers  that  reflect  the  diversity  of  their  com¬ 
munities.  Such  newspapers  do  not  come  easily.  Noth¬ 
ing  of  real  value  comes  easily. 

For  newspapers  of  excellence,  print  will  never  be 
passe. 

People  do  like  to  read —  1,600  daily  newspapers, 
8,500  weeklies,  1 1,000  magazine  titles,  50,000  book  ti¬ 
tles  published  every  year. 

The  so-called  “TV  Generation”  is  at  least  part  myth. 
Reading,  it  turns  out,  has  been  increasing  in  these  Unit¬ 
ed  States.  Some  of  it,  such  as  during  the  Persian  Gulf 
war,  complements  what  people  see  on  television.  There 
is  nothing  wrong  with  that. 

Media  fragmentation,  we  find,  has  hurt  television 
more  than  newspapers.  Go  back  not  many  years,  and 
the  three  networks  commanded  90%  of  the  total  tv  au¬ 
dience;  today  it  is  not  two-thirds.  The  rest  watch  all  the 
independent  stations  and  cable  channels,  or  nothing  at 
all.  Further  eroding  the  total  audience  is  the  VCR,  which 
never  sleeps  even  when  you  and  I  do. 

By  contrast,  newspaper  audiences  have  stabilized.  Na¬ 
tional  Opinion  Research  Center  findings  suggest  the  de¬ 
cline  has  halted. 

More  than  six  of  10  adults  say  they  read  the  news¬ 
paper  yesterday. 

American  Demographics  magazine  foresees  newspa¬ 
per  readership  increasing. 

People  do  need  us.  I  give  you  an  example  —  you  have 
many  of  your  own  —  by  way  of  a  letter  I  received  not 
long  ago  from  a  Miami  Herald  reader.  He  was  pleased 
that  we  had  given  space  in  our  letters  column  to  his 
friend,  Aaron  Rose,  and  he  wrote  of  his  sudden  real¬ 
ization  that,  in  addition  to  what  is  wrong,  newspapers 
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have  much  to  say  about  what  is  right. 

He  wrote:  “Hurrah,  life  is  not  all  crooked  judges  and 
other  politicians.  Hurrah,  life  is  not  a  parade  of  crack 
peddlers  and  muggers.  Hurrah,  all  police  are  not  filled 
with  criminal  intent  ....  Yes,  there’s  Aaron  Rose  .  .  . 
and  thousands  of  other  people  who  work  as  volunteers 
in  hospitals,  teachers  of  disadvantaged  students,  and  in 
countless  other  ways.  Thank  you,  again,  for  showing 
us.” 

For  this  reader,  and  millions  more,  newspapers  are  a 
bargain.  Where  else  can  you  get  such  value  for  350  or 
500?  The  price  of  a  daily  newspaper  will  inevitably  go 
up,  but  never  so  much  that  it  ceases  to  be  a  bargain. 

Newspapers  of  genuine  excellence  will  be  vital,  and 
profitable,  for  all  the  years  of  our  lives,  and  beyond. 
Some  of  us  will  need  to  lower  our  profit  expectations, 
adjusting  as  other  enterprises  are  doing.  I  see  nothing 
wrong  with  that. 

Whatever  the  opportunities,  I  do  not  deny  the  chal¬ 
lenges. 

This  past  year,  advertising  has  been  buffeted  by  so 
much  bad  news  that  the  news  of  Macy’s  bankruptcy  in 
January  was  almost  anticlimactic.  Some  observers  blame 
the  recession  for  our  problems;  others  wonder  whether 
something  more  fundamental  is  occurring. 

Not  long  ago,  I  received  a  letter  from  Jim  Ragsdale, 
the  editor  of  the  Standard-Times  in  New  Bedford,  Mass. 
He  proposed  a  national  “body  count,”  showing  just  how 
many  jobs  have  been  lost  in  newsrooms.  Fewer  people 
in  journalism  is  an  important  story. 

Another  untold  and  important  story  that  also  deserves 
coverage  focuses  on  newspapers  with  the  courage  and 
wisdom  to  spend  more  for  journalistic  quality,  even, 
and  maybe  especially,  in  these  tough  times.  There  are 
nowhere  near  enough  in  our  business  with  such  courage 
and  wisdom. 

We  face  unsettling  trends.  The  average  American 
worker,  says  the  Economic  Policy  Institute,  is  working 
more  hours,  spending  more  time  commuting,  and  has 
two  fewer  paid  days  off  a  year.  That  loss  of  leisure 
chews  into  our  readership. 

Meanwhile:  At  least  20  million  U.S.  adults  are  func¬ 
tionally  illiterate.  Increasing  numbers  of  adults  do  not 
speak  English  as  a  first  language.  Some  do  not  speak 
English  at  all.  Thirteen  percent  of  Americans  live  be¬ 
low  the  poverty  level. 

One  trend  is  perhaps  particularly  important:  About 
half  those  registered  do  not  vote.  That  reflects  a  grow¬ 
ing  apathy  and  a  lack  of  “connectedness.”  People  who 
do  not  feel  “bonded”  to  communities  are  poor  prospects 
for  newspapers.  Similarly,  a  bright  future  for  newspa¬ 
pers  absolutely  depends  on  our  ability  to  get  close  to 
everyday  people  and  report  what  is  meaningful  to  them. 
Journalistic  detachment  is  vital.  Journalistic  aloofness 
will  be  fatal. 

Newspapers  may  never  again  be  a  semiautomatic 
choice  in  readers’  homes.  That  ought  to  make  us  tougher, 
wiser,  better. 

There  are  a  lot  of  things  we  can  do  to  increase  our 
chances  of  being  chosen  by  readers.  Let  me  suggest  a 
half-dozen: 

•  We  must  not  only  inform  readers  about  what  is 
wrong,  but  also  give  them  a  greater  sense  of  how  to 
make  it  right. 

These  tumultuous  and  confusing  times  make  aggres¬ 
sive,  investigative  reporting  more  necessary  than  ever. 
Coverage  and  commentary  that  incorporate  outrage  and 
indignation  are  fully  consistent  with  excellent  journal¬ 
ism. 

If  our  focus  is  on  solutions  as  well  as  problems,  we 


not  only  will  contribute  to  improving  the  communities 
where  we  live  and  work  but  also,  as  a  corollary  bene¬ 
fit,  diminish  the  perceptions  of  our  so-called  “nega¬ 
tivism.” 

•  We  must  be  relevant  to  the  needs  of  the  nineties. 
There  are  significant  societal  trends  that  are  in  our  fa¬ 
vor,  provided  we  meet  readers’  real  needs  for  helpful 
information. 

Consider,  for  instance,  a  better-educated  populace 
that  wants  to  read  about  issues  of  relevance. 

Consider  a  work  force  focused  on  careers,  child-rear¬ 
ing  and  home. 

Consider  a  society  in  which  fewer  people  marry  and 
lifestyles  are  ever  more  diverse. 

Consider  the  aging  of  our  population,  signaling  more 
time  to  read  and,  almost  inevitably,  more  involvement 
in  communities. 

Consider  the  move  to  “edge  cities,”  such  as  Silicon 
Valley  and  Fairfax  County,  fueling  concerns  about  hous¬ 
ing,  zoning,  and  urban  identities. 

Consider  the  rising  preoccupation  with  global  ecol¬ 
ogy  and  with  the  “quality  of  life.”  How  well  do  we  help 
readers  cope  with  such  change?  Not  well  enough. 

•  We  must  reflect  our  communities  —  in  our  staffs, 
in  our  managements,  and  on  our  pages. 

Diversity  is  at  the  soul  of  what  we  are  all  about. 

Diversity  reflects  the  evolution  of  the  larger  society, 
in  which  almost  one  in  four  of  us  is  a  member  of  a  mi¬ 
nority. 

Diversity  represents  our  commitment  to  our  own  pro¬ 
fessed  ideals  and  beliefs. 

Diversity  makes  our  newspapers  more  relevant,  more 
compelling,  more  essential  for  everyone.  Genuine  plu¬ 
ralism  within  our  staffs  and  managements  cannot  occur 
unless  you  and  I,  and  others  in  charge,  absolutely  in¬ 
sist  on  change. 

The  latest  American  Society  of  Newspaper  Editors 
figures  show  that,  even  in  tough  economic  times,  we 
have  made  progress  in  pluralism.  Our  progress  is  par¬ 
ticularly  obvious  among  the  younger  members  of  our 
staffs,  meaning  the  pace  of  pluralistic  progress  should 
accelerate  in  these  next  few  years. 

Diversity  is  surely  a  matter  of  age  and  gender  and 
race  and  national  origin  and  faith  and  sexual  orienta¬ 
tion.  However,  we  should  remember  that  it  is  also  peo¬ 
ple  with  families,  people  who  pray,  people  with  kids  in 
schools,  people  who  fight  for  the  environment,  people 
who  handle  hammers,  people  who  drive  trucks,  people 
who  prepare  food,  people  with  power  and  people  with¬ 
out,  people  with  means  and  people  without. 

We  need  to  care  about,  be  excited  by,  and  be  vul¬ 
nerable  to  some  of  the  same  things  our  readers  are. 

•  We  ought  to  listen  much  more  often,  and  much  bet¬ 
ter,  to  readers.  Our  newsrooms  spend  too  much  energy 
telling  readers  why  we  will  not  do  certain  stories;  we 
ought  to  spend  more  of  our  time  figuring  out  how  to 
get  more  of  their  ideas  into  the  paper. 

We  do  a  generally  lousy  job  of  explaining  the  role 
of  a  free  press  in  a  free  society.  We  need  more  columns 
from  editors  and  publishers;  we  need  thoughtful,  prompt 
answers  to  readers;  we  and  our  staffs  ought  to  get  out 
of  the  office  much  more  often. 

•  We  must  be  smarter  about  customer  service.  Cus¬ 
tomer  service  deserves  more  than  lip  service.  Mean¬ 
ingful  customer  service  is  an  intense,  individual  com¬ 
mitment. 

The  fact  of  the  matter  is  that  we  spend  an  awful  lot 
of  money  every  year  trying  to  get  new  readers.  We  ought 
to  spend  more  of  our  energy  and  emphasis  to  keep  the 
(See  TRASH  TRAIL  on  page  37) 
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Rebelling  against  Reuters’  rate  hike 

One  large  British  paper  drops  the  news  agency;  others  may 
follow,  but  most  have  no  gripe  with  the  wire's  quality 


By  Robert  O’Connor 

Reuters,  the  British-based  inter¬ 
national  news  agency,  is  facing  a 
competitive  challenge  in  its  home 
market. 

At  the  end  of  January,  the  Daily 
and  Sunday  Telegraph  replaced 
Reuters  with  Agence  France-Presse. 
The  Telegraph — which  sells  just  over 
a  million  copies  during  the  week 
and  570,000  on  Sunday — is  Britain’s 
biggest-selling  quality  broadsheet. 

Jeremy  Deedes,  executive  editor 
of  the  Daily  and  Sunday  Telegraph, 
said  that,  in  seeking  a  price  increase 
of  35%  a  year  over  the  next  three 
years,  Reuters  had  “priced  itself  out 
of  the  market.”  Deedes  estimated 
that  the  switch  to  AFP  will  save  the 
Telegraph  more  than  $500,000  over 
the  next  three  years. 

The  Sunday  Times,  which  has  been 
negotiating  with  Reuters  over  re¬ 
newal  of  its  yearly  contract,  has  also 
been  making  threatening  noises.  Dun¬ 


can  Jeffery,  the  newspaper’s  deputy 
managing  editor,  suggested  that  the 
agency  has  put  too  much  of  its  re¬ 
sources  into  its  highly  profitable  fi¬ 
nancial  data  reporting  service  at  the 
expense  of  news  coverage. 

“1  think  Reuters  is  vulnerable,” 
Jeffery  said.  The  Sunday  Times,  he 
added,  is  “looking  very  closely  at 
the  effect  that  dropping  Reuters 
might  be.” 

The  Telegraph,  Deedes  said,  had 
no  complaint  with  the  quality  of  ser¬ 
vice  that  Reuters  offers,  but  he  es¬ 
timated  the  increase  the  agency 
sought  at  seven  times  the  current 
rate  of  inflation. 

“I  think  that  anybody  who  pre¬ 
sumed  that  they  had  any  sort  of 
monopoly,”  he  said,  “sometimes 
finds  out  too  late  that  that  is  not  the 
case. 


(O’Connor  is  a  free-lance  writer 
based  in  London.) 


“In  an  ideal  world  we  would  con¬ 
tinue  to  take  Reuters,  but  everything 
has  its  price  and  we  reckon  that 
we’re  going  to  get  in  value  terms  a 
better  bang  for  our  buck  with  AFP 
than  with  Reuters.” 

Mark  Wood,  London-based  edi¬ 
tor  in  chief  of  Reuters,  confirms  that 
the  agency  sought  a  big  increase 
from  the  Telegraph.  It  was,  he  said, 
part  of  an  effort  to  make  news  ser¬ 
vice  revenues  cover  costs.  Wood 
said  that  most  subscribers  had  ac¬ 
cepted  this  argument. 

“What  we’ve  been  doing  every¬ 
where  worldwide  is  trying  to  apply 
a  proper  tariff  structure  for  our  gen¬ 
eral  news  services,”  Wood  said. 
“We’ve  been  applying  it  in  Europe 
and  in  the  U.K.” 

The  Telegraph,  Wood  said,  faced 
a  particular  problem,  given  its  large 
circulation. 

“We  offered  to  phase  [the  increase 
in]  over  three  years,”  he  said.  “We 
were  offering  in  other  ways  to  try 


and  soften  the  blow,  but  ultimately 
it  was  a  steep  increase.” 

Wood  estimated  the  Telegraph’s 
annual  bill  at  more  than  £100,000 
(about  $172,000).  “We  would  have 
been  doubling  it  basically  over  three 
years,”  he  said. 

Wood  said  that  the  Telegraph’s 
decision  to  cancel  had  a  particular 
impact  because  it  involved  a  big 
British  daily. 

“It’s  not  the  end  of  the  world,  be¬ 
cause  we  have  got  over  a  thousand 
newspaper  subscribers  worldwide, 
and  the  Telegraph  is  only  one  of 
them.  It’s  a  big  one.  Therefore  it’s 
serious,  and  we  regret  it  deeply.” 

The  Telegraph,  Deedes  said,  gave 
AFP  a  trial  of  several  weeks  before 
the  Reuters  contract  expired.  After 
this  test,  he  said,  the  papers’  edi¬ 
tors  then  checked  back  over  a  peri¬ 
od  of  several  months  to  see  what 
stories  they  would  have  missed  had 
they  not  had  the  Reuters  service. 


“and  we  didn’t  find  too  many  holes.” 

The  Sunday  Times,  which  has  a 
circulation  of  1.2  million,  already 
subscribes  to  AFP  and  the  Associ¬ 
ated  Press.  It  is  now  in  the  process 
of  dropping  United  Press  Interna¬ 
tional. 

The  Sunday  Times,  Jeffery  said, 
is  facing  an  increase  of  about  70% 
in  its  Reuters  bill,  largely  as  a  re¬ 
sult  of  the  decision  by  parent  com¬ 
pany  News  International  to  seek  sep¬ 
arate  agreements  for  each  of  its  five 
titles. 

While  this  decision  led  to  the 
price  Jump  for  the  Sunday  Times, 
it  actually  brought  a  reduction  for 
Today,  a  News  International  tabloid. 
The  total  Reuters  bill  for  the  News 
International  group — which  is  around 
$850,000  a  year — is  expected  to  rise 
at  slightly  less  than  the  rate  of  in¬ 
flation. 

The  Sunday  Times,  Jeffery  said, 
does  not  use  a  great  deal  of  Reuters 
news. 

“You’ve  got  to  remember  we’re 
a  Sunday  newspaper,”  he  said.  “We 
have  our  own  staff  correspondents 
abroad,  and  also  we  have  our  own 
network  of  stringers.  So  you’re  talk¬ 
ing  about  news  on  a  Friday  that 
might  come  in,  then  we  would  ob¬ 
viously  have  need  of  Reuters  be¬ 
cause  we  might  not  have  our  own 
staff  correspondent  on  the  spot.  But 
our  dependence  on  them  is  not  that 
great.” 

AFP,  he  added,  is  “very  good. 
We  just  like  their  overall  approach 
to  global  coverage.” 

Charles  Burgess,  managing  edi¬ 
tor  of  The  Independent  newspaper, 
believes  that  Reuters  might  have 
saved  itself  much  trouble  if  it  had 
brought  in  the  higher  prices  more 
gradually. 

Apart  from  inflation-related  in¬ 
creases,  Burgess  observed,  “Reuters 
have  not  moved  their  prices  for  quite 
a  while.  I  think  they  suddenly  re¬ 
alized  that  the  big-circulation  pa¬ 
pers  like  the  Telegraph  are  basically 
paying  the  same  as  we  are.”  The 
Independent’s  circulation  is  about 
370,000. 

“I  think  Reuters  eventually 
reached  a  stage,”  Burgess  said, 
“when  they  said,  ‘We  should  be  get¬ 
ting  more  out  of  these  people.’  Prob- 


The  Telegraph,  Deedes  said,  had  no  complaint  with 
the  quality  of  service  that  Reuters  offers,  but  he  esti¬ 
mated  the  increase  the  agency  sought  at  seven  times 
the  current  rate  of  inflation. 
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ably  they  should  have  started  think¬ 
ing  about  this  a  long  time  ago. 

“I  can  see  why  the  Telegraph  have 
made  the  move,  but  I  think  it’s  a 
sad  state  of  affairs  when  the  major 
international  news  agency  is  not  tak¬ 
en  by  Britain’s  biggest-selling  qual¬ 
ity  daily.” 

The  Independent,  Burgess  added, 
is  “reasonably  happy”  with  Reuters, 
“but  they  haven’t  asked  us  for  a 
whacking  great  increase,  and  we  use 
Reuters  a  lot.” 

Peter  Roberts,  managing  editor  of 
the  Times,  sister  paper  to  the  Sun¬ 
day  Times,  expressed  satisfaction 
with  the  Reuters  prices  his  paper  is 
paying.  The  Times  has  a  circulation 
of  395,000. 

“We’re  perfectly  happy  with  the 
[Reuters  price]  increase,”  Roberts 
stated. 

Reuters,  Roberts  said,  is  “very  im¬ 
portant”  to  the  Times.  “We  have  a 
very  strong  reputation  in  the  foreign 
news  area.  It’s  extremely  important, 
both  as  a  source  to  alert  us  to  sto¬ 
ries  and  the  stories  themselves.” 

Deedes  believes  that  AFP  is  “prob¬ 
ably  stronger”  than  Reuters  in  Asia 
and  the  Pacific  Basin,  but  he  said 
that  it  is  generally  acknowledged 
that  Reuters  offers  a  more  compre¬ 
hensive  North  American  service. 
However,  between  the  Telegraph’s 
six  full-time  correspondents  in  the 
United  States  and  CNN’s  broadcast 
news  service,  he  said,  “You’re  not 
going  to  miss  a  lot  in  North  Amer¬ 
ica.” 

There  is  some  irony  in  the  Tele¬ 
graph’s  switch  to  a  French  news 
agency.  The  newspaper,  which 
strongly  supports  the  ruling  Con¬ 
servative  Party,  is  regarded  as  one 
of  the  institutions  of  the  English 
middle  classes.  Despite  attempts  to 
attract  younger  readers,  it  is  still 
known  for  an  eccentric  jingoism, 
best  expressed  by  its  stable  of  Sun¬ 
day  political  columnists. 

Roy  Hattersley,  deputy  leader  of 
the  opposition  Labor  Party  and  a 
frequent  commentator  on  the  British 
press,  once  wrote  that  the  Sunday 
Telegraph  is  read  by  “the  men  and 
women  who  yearn  to  possess  a  box 
at  Ascot,  long  for  a  son  at  Eton, 
and  pine  for  a  daughter  who  danced 
with  the  Prince  of  Wales.” 

The  Telegraph  is  also  extremely 
profitable.  Despite  the  recession,  the 
Telegraph  turned  in  1991  pre-tax 
profits  of  £40.5  million  (about  $69 
million),  up  5%  from  the  year  be¬ 
fore.  The  paper  has  prospered  un¬ 
der  the  ownership  of  Canadian  pub¬ 
lisher  Conrad  Black,  who  first  in¬ 
vested  in  the  then-troubled  company 
in  1985  and  took  control  the  fol¬ 
lowing  year. 


The  Daily  and  Sunday  Tele¬ 
graph,  citing  a  three-year  price 
increase  by  Reuters,  dropped 
the  British-based  wire  service 
in  favor  of  French-based  Agence 
France-Presse. 

Deedes  is  not  worried  that  the 
Telegraph  will  suffer  from  the  ad¬ 
dition  of  an  essentially  French  world 
view.  Like  the  Sunday  Times,  he 
said,  the  paper  uses  little  actual  wire 
copy. 

“We  tend  to  use  the  agency  ser¬ 
vices  really  as  much  as  anything  as 
a  backstop  and  obviously  to  alert  us 
to  things  that  are  happening,”  Deedes 
said.  “So  they  tend  to  be  triggers 
rather  than  suppliers  of  raw  mate¬ 
rial.” 

In  general,  Deedes  noted,  nation¬ 


al  broadsheet  newspapers  in  Britain 
use  far  less  direct  wire  copy  than 
large  U.S.  papers.  Traditionally, 
U.K.  papers  have  tended  more  to 
combine  reports  from  different  wire 
services,  often  with  the  work  of  their 
own  reporters. 

“In  a  lot  of  cases,”  Deedes  said, 
“we’re  not  filling  the  same  sort  of 
space  as  maybe  the  Los  Angeles 
Times  or  New  York  Times  or  indeed 
a  lot  of  the  big  regional  papers  in 
America.  [In  the  U.S.]  agency  copy 
is  literally  poured  in  like  concrete.” 

The  Telegraph  will  continue  tak¬ 
ing  the  Reuters  picture  service.  It 
subscribes  to  the  Associated  Press 


for  both  news  and  pictures.  The  pa¬ 
per  also  runs  its  own  worldwide  syn¬ 
dication  service. 

“I  don’t  think  Reuters  is  vulner¬ 
able,”  the  Independent’s  Burgess 
said.  “We  would  think  very  long 
and  hard  before  we  dropped  Reuters, 
but  in  the  commercial  world  at  the 
moment  you  are  looking  again  at 
all  contracts.” 

If  forced  to  choose  between 
Reuters  and  AFP,  Burgess  said,  “at 
this  moment,  I  would  say  that 
Reuters  is  the  better,  and  I  think 
the  Telegraph  will  be  the  loser.  1 
don’t  think  they  will  get  as  good  a 
package  from  just  taking  the  one.” 

Agence  France-Presse  welcomes 
the  competitive  opportunity  it  sees 
in  Britain. 

“I’m  sure  there  is  an  opening  here 
in  the  U.K.  now,”  said  Monique  Vil¬ 
la,  AFP’s  London  bureau  chief,  but 
she  noted  that  such  organizations  as 
the  Sunday  Times,  the  Times,  the 
Independent  and  the  British  Broad¬ 
casting  Corporation  are  already  long¬ 
time  clients  of  the  AFP’s  English- 
language  wire. 

“We  are  very  well  known  in  the 
press  here,  but  it  is  true  that,  be¬ 
cause  of  many,  many  reasons,  there 
is  a  situation  where  the  AFP  has 
possibilities  in  London.” 

AFP,  Villa  added,  is  strong  in 
Asia,  Africa,  and  the  Arab  world. 

“We  are  obviously  very  good  in 
Europe,  in  total  competition  with 
Reuters,”  Villa  said. 

In  addition  to  generating  reports 
in  French,  AFP  also  has  British  and 
American  reporters  who  write  in  En¬ 
glish.  “More  and  more  our  policy 
is  to  have  English  [-speaking]  re¬ 
porters  everywhere,”  Villa  said. 


Reuters’  strong  economic  posi¬ 
tion  is  due  to  its  success  as  a  sup¬ 
plier  of  financial  information.  It  got 
into  this  market  as  far  back  as  1964 
when  it  launched  its  Stockmaster 
service,  a  package  of  commodity 
and  stock  prices  delivered  elec¬ 
tronically  from  the  United  States. 

In  the  1970s,  Reuters  began  a 
screen-based  foreign  exchange  in¬ 
formation  service.  In  1981,  it  added 
a  trading  facility  so  that  dealers 
could  buy  and  sell  currencies  by 
tapping  their  keyboards. 

These  technical  developments 
came  during  a  period  when  the  eas- 
(See  REUTERS  on  page  45) 


“I  think  Reuters  eventually  reached  a  stage” 
Burgess  said,  “when  they  said,  ‘We  should  be  getting 
more  out  of  these  people.’  Probably  they  should  have 
started  thinking  about  this  a  long  time  ago.” 
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Re-enfranchising  the  First  Amendment 

Former  chairman  of  the  National  Endowment  for  the  Arts 
presents  his  case  before  the  nation’s  newspaper  editors 

By  Debra  Gersh  “The  first  is  the  tension  between  permission  the  First  Amendment 

the  First  Amendment  and  a  perva-  gives  us  to  duke  it  out  intellectual- 
This  generation  is  having  more  sive  strain  of  anti-intellectualism  in  ly,  our  diverse  society  will  become 
difficulty  than  others  embracing  and  American  life,”  he  explained.  “The  increasingly  brittle  until  it  breaks 
re-enfranchising  the  First  Amend-  premise  of  the  First  Amendment  is  apart.” 

ment,  according  to  John  E.  Frohn-  that  we  solve  our  problems  through  Frohnmayer  told  the  ASNE  audi- 

mayer,  former  chairman  of  the  Na-  the  vigorous  clash  of  ideas.  Anti-in-  ence  that  “Newspapers  play  a  vital 
tional  Endowment  for  the  Arts.  tellectualism  is  the  unwillingness  to  role  in  getting  out  the  facts  and  en- 

Frohnmayer,  who  was  at  the  cen-  use  thought,  facts  and  critical  dis-  couraging  the  debate, 
ter  of  the  controversy  surrounding  course  to  solve  problems  .  .  .  “It’s  no  coincidence  that  the 

NEA  grants  to  artists  whose  work  is  “The  sound  bite,  which  has  become  Pulitzer  Prizes  are  awarded  not  only 
not  quite  conventional,  told  the  so  pervasive  in  our  political  fisticuffs,  for  journalism,  but  for  fiction,  poet- 
American  Society  of  Newspaper  Ed-  is  to  the  First  Amendment  as  bumper  ry,  music,  and  drama  as  well,”  Frohn- 
itors  conference  that  there  are  three  stickers  are  to  philosophy.”  mayer  pointed  out. 

tensions  in  the  societal  fabric  that  Frohnmayer  noted  that  “the  utter  “Journalism  is  a  kissing  cousin  to 
lead  to  the  current  difficulty  with  the  unimportance  of  facts  in  the  attacks  the  arts,  and  so  I  don’t  feel  reluctant 
First  Amendment.  on  the  Endowment  has  been  aston-  to  suggest  that  you  get  some  differ- 

I  ishing  —  particularly  coming  from  ent  voices  in  the  arts  debate. 

aomc  Koflirl  PiPCtpri  alleged  religious  leaders  .  .  .  But  “Typically,  articles  on  the  En- 

OOaiXI  eicCUra,  many  of  these  untruths  or  half-truths  dowment  controversy  feature  the 

officers  named  have  been  repeated  so  often  and  so  same  speakers  on  the  same  sides,  and 

willingly  that  they  are  widely  ac-  the  media  tend  to  confer  a  status  on 
Seymour  Topping,  director  of  ed-  cepted.”  them  that  may  or  may  not  be  de- 

itorial  development  for  the  New  York  The  second  tension  on  the  First  served,”  he  said. 

Times  Co.  Regional  Newspapers,  was  Amendment,  he  said,  “is  between  the  “There  are  a  number  of  articulate 

named  president  of  the  American  So-  clause  prohibiting  establishment  of  and  knowledgeable  people  who  can 
ciety  of  Newspaper  Editors  at  the  a  religion  and  a  sense  of  chosenness  speak  to  this  issue,  particularly  in 
group’s  annual  convention  in  Wash-  in  American  political  discourse  ....  business,  labor,  community  services, 
ington,  D.C.  There  is  a  sense  that  one  must  ex-  mainline  religion,  and  education. 

Other  officers  elected  by  the  board  ercise  religion  —  in  Ike’s  words,  no  They  should  be  encouraged  to  do  so.” 
were:  vice  president,  William 
Hilliard,  editor.  The  Oregonian,  Port¬ 
land;  secretary,  Gregory  Favre,  ex¬ 
ecutive  editor,  the  Sacramento 
(Calif.)  Bee-,  and  treasurer,  William 
B.  Ketter,  editor,  the  Quincy  (Mass.) 

Patriot  Ledger. 

The  ASNE  membership  also  elect¬ 
ed  eight  directors  to  various  terms 
on  the  board  of  directors. 

Elected  to  three-year  terms  were: 

Robert  J.  Haiman,  president,  the 
Poynter  Institute,  St.  Petersburg,  Fla.; 

A1  Johnson,  executive  editor,  the 
Columbus  (Ga.)  Ledger-Enquirer, 

Ron  Martin,  editor,  the  Atlanta  Jour¬ 
nal  and  Constitution-,  Marcia  Mc- 
Quern,  executive  editor,  the  River¬ 
side  (Calif.)  Press-Enterprise-,  and 
Sandra  Mims  Rowe,  executive  edi¬ 
tor,  the  Norfolk  (Va.)  Virginian-Pi¬ 
lot  and  Ledger-Star. 

Elected  to  a  two-year  term  was  Ed¬ 
ward  Seaton,  editor  in  chief  of  the 
Manhattan  (Kan.)  Mercury.  Elected 
to  one-year  terms  were  Albert  E.  Fitz¬ 
patrick,  assistant  vice  president  of 
minority  affairs,  Knight-Ridder  Inc., 

Miami,  Fla.,  and  Tim  J.  McGuire, 
executive  editor,  the  Star-Tribune  of 
Minneapolis,  Minn. 


Journalism  is  a  kissing  cousin  to  the  arts,  and  so 
I  don’t  feel  reluctant  to  suggest  that  you  get  some 
different  voices  in  the  arts  debate.” 

matter  what  it  is  —  to  succeed  in  i  Frohnmayer  told  the  editors,  “Our 
politics.”  common  goal  should  be  to  reinvig- 


The  “right  of  assembly  and  the 
electronic  isolation  that  our  tech¬ 
nology  has  brought  us”  contribute  to 
the  third  tension,  according  to  Frohn¬ 
mayer. 

“With  the  exception  of  an  occa¬ 
sional  school  board  meeting,  we  have 
precious  few  town  meetings  or  oth¬ 
er  opportunities  for  real  public  de¬ 
bate  and  discourse,”  he  said.  “Hence 
the  lobbing  of  electronic  bombs  by 
print  or  airwaves  seldom  allows  an 
issue  to  be  squarely  confronted,  let 
alone  debated.” 

To  re-enfranchise  the  First  Amend¬ 
ment  and  deal  with  these  tensions, 
Frohnmayer  said  it  will  take  “a  vig¬ 
orous  and  honest  debate  to  redefine 
what  truths  and  values  define  us  ...  . 
Truths  are  not  self-evident  these  days 
and  unless  we  take  advantage  of  the 


orate  the  First  Amendment  —  its  pro¬ 
tection  of  and  from  religion;  the  sanc¬ 
tity  of  ideas  in  the  individual  and  the 
press;  and  our  right  to  come  togeth¬ 
er  and  decide  what  we  value. 

“In  that  context,  this  National  En¬ 
dowment  for  the  Arts,  about  which 
I  care  so  deeply,  can  be  easily  and 
gratefully  saved  from  its  critics,”  he 
maintained.  “We  must  reaffirm  our 
desire,  as  a  country,  to  be  a  leader 
in  the  realm  of  ideas  and  of  the  spir¬ 
it. 

“To  kill  the  Endowment  because 
of  a  few  disturbing  lines  or  images 
poses  a  far  greater  threat  to  this  na¬ 
tion  than  anything  that  has  ever  been 
funded,”  Frohnmayer  added.  “It 
would  be  a  craven  admission  that  we 
are  not  strong  enough  to  let  all  voic¬ 
es  be  heard.” 
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NABJ  says  latest  ASNE  newsroom 
survey  results  no  cause  for  celebration 


The  number  of  minority  profes¬ 
sionals  in  America’s  newsrooms  rose 
seven-tenths  of  a  percent  to  9.4%, 
according  to  the  1992  newsroom  em¬ 
ployment  survey  from  the  American 
Society  of  Newspaper  Editors. 

The  survey  found  that  22.7%  of 
all  journalists  hired  for  their  first  full¬ 
time  jobs  were  minorities,  the  same 
figure  as  1991,  and  minorities  ac¬ 
counted  for  39.6%  of  all  interns  in 
1992,  a  higher  proportion  of  total  in¬ 
terns  but  a  numerical  drop  of  6% 
from  last  year. 

Of  the  total  5,121  minority  jour¬ 
nalists  identified,  2,604  are  black, 
1,431  are  Hispanic,  915  are  Asian 
American,  and  171  are  Native  Amer¬ 
ican. 

And  while  whites  continued  to  hold 
most  of  the  newsroom  management 
jobs,  the  percentage  of  minority  su¬ 
pervisors  increased  to  6.3%  for  1992, 
up  from  5.8%  in  1991.  Of  the  total 
minority  newsroom  staffers,  16%  are 
in  supervisory  positions,  compared 
to  25%  of  all  whites  who  are  in  man¬ 
agement. 

Just  over  half,  5 1  %,  of  daily  news¬ 
papers  employ  no  minorities,  ac¬ 
cording  to  ASNE  projections,  with 
most  of  those  papers  being  smaller 
papers  representing  31%  of  U.S.  dai¬ 
ly  circulation. 

All  the  larger  newspapers,  those 
with  circulations  over  100,000,  re¬ 
ported  they  employ  minorities,  and 
94%  of  those  with  circulations  50,001 
to  100,000  reported  similarly,  an  in¬ 
crease  of  1%  over  last  year.  Of  news¬ 
papers  with  circulations  less  than 
10,000,  25%  said  they  employ  mi¬ 
norities,  up  from  24%  in  1991. 

The  National  Association  of  Black 


First  national 
conference  for 
gay  journalists 

The  first  national  conference  of 
gay  and  lesbian  journalists  in  the 
mainstream  media  will  be  held  June 
25-27  in  San  Francisco. 

The  meeting  will  examine  the  role 
of  the  print  and  electronic  media  in 
coverage  of  homosexual  issues,  ac¬ 
cording  to  Leroy  F.  Aarons,  presi¬ 
dent  of  the  newly-organized  Nation¬ 
al  Lesbian  &  Gay  Journalists  Asso¬ 
ciation  (NLGJA). 

Aarons  said  the  group,  which  was 
formed  1 8  months  ago,  now  has  600 
participants  and  eight  regional  chap¬ 
ters  across  the  country. 


Journalists  was  “less  than  enthusi¬ 
astic”  about  the  ASNE’s  latest  fig¬ 
ures. 

NABJ  president  Sidmel  Estes- 
Sumpter  said  in  a  release  that  “while 
it  is  a  positive  sign  that  the  percent¬ 
age  of  minorities  in  the  newspaper 
business  did  not  decrease,  we  still 
are  not  seeing  a  firm  commitment  to 
achieving  parity  in  the  newsroom. 


This  is  no  cause  for  celebration.  We 
will  celebrate  when  we  see  increas¬ 
es  ranging  from  3%  to  4%.” 

In  addition,  for  the  first  time,  the 
ASNE  board  released  the  percentage 
of  minorities  employed  by  all  1,008 
participating  newspapers.  In  the  past, 
newspapers  had  the  option  of  not  dis¬ 
closing  that  information. 

—  Debra  Gersh 
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Evaluate  offers  to  buy  N.Y.  Daily  News 


Management,  unions,  and  credi¬ 
tors  of  the  New  York  Daily  News 
were  evaluating  two  or  three  pro¬ 
posals  to  acquire  the  paper. 

Proposals  received  by  the  April  10 
deadline  came  from:  Canadian  pub¬ 
lisher  Conrad  Black,  who  submitted 
a  tentative  plan;  U.S.  News  &  World 
Report  publisher  Mortimer  B.  Zuck- 
erman;  and  New  York  Post  publish¬ 
er  Peter  Kalikow,  who  maintains  a 
previously  reported  interest  in  buy¬ 
ing  the  News  but  made  no  formal 
proposal. 

“We  got  what  we  expected  to  get 
and  we’re  pleased  by  the  quantity 
and  quality  of  the  interest,”  said  News 
editor  and  publiser  James  Willse. 

The  proposals  were  to  be  analyzed 
by  News  financial  advisers  Salomon 
Brothers  and  presented  to  a  working 
committee  of  management,  creditors, 
and  unions,  and  to  the  paper’s  board. 

Details  of  the  proposals  were  not 
available,  but  interested  parties  were 
asked  to  address  the  terms  they  would 
offer — including  how  to  repay  cred¬ 
itors  and  cut  labor  costs. 

Willse  said  the  paper  has  until  June 
30  to  present  a  reorganization  plan 
to  a  U.S.  Bankruptcy  Court  judge  in 
Manhattan. 

He  said  management  will  contin¬ 
ue  to  explore  the  possibility  of  re¬ 
organizing  the  paper  from  within. 

With  losses  of  about  $5  million  so 
far  this  year,  according  to  press  ac¬ 
counts,  Willse  said  the  paper  has  used 
some  of  its  $10  million  line  of  cred¬ 
it  but  was  in  “no  danger”  of  running 
out  of  cash. 

Kalikow  did  not  view  the  Daily 
News’  books,  as  the  other  proposers 
did.  Salomon  refused  to  open  the 
News’  books  unless  the  Post  recip¬ 
rocated.  Kalikow  refused  but  main¬ 
tains  he  intends  to  bid  for  the  News 
in  bankruptcy  court. 

Kalikow  has  met  with  representa¬ 
tives  of  Black’s  Hollinger  Inc.  to  dis¬ 
cuss  merging  the  fiercely  competing 
News  and  Post. 

A  source  close  to  the  matter  said 
Kalikow,  who  has  said  the  best 
chance  for  both  financially  troubled 
tabloids  is  to  merge,  was  putting  the 
Post  in  play  to  allow  a  buyer  to  ac¬ 
quire  both  papers. 

A  Kalikow  spokesman  dismissed 
that  suggestion. 

In  other  developments,  a  British 
court  has  ordered  former  Daily  News 
director  Sheldon  Aboff  to  account 
for  $1 1.5  million  that  the  late  News 
publisher,  Robert  Maxwell,  siphoned 
from  his  U.K.  businesses. 

Aboff,  a  former  executive  at 


Maxwell  Newspapers,  corporate  par¬ 
ent  of  the  Daily  News,  did  not  ap¬ 
pear  April  3  at  the  High  Court  in 
London.  The  court  issued  the  order 
for  an  accounting  on  a  motion  by  the 
accounting  firm  Arthur  Andersen,  the 
court-appointed  administrator  of 
three  of  Maxwell’s  private  compa¬ 
nies,  whose  properties  include  the 
Daily  News. 

After  Maxwell  died  mysteriously 
at  sea  last  Nov.  5,  many  of  his  hold¬ 
ings  fell  under  the  control  of  Arthur 
Andersen,  which  has  been  looking 
for  millions  of  dollars  missing  from 
pension  and  other  funds  of  Maxwell’s 
public  and  private  companies. 

Investigators  believe  Maxwell 
bought  stock  in  his  publicly  traded 
companies  to  reinforce  prices.  Stock 
prices  were  important  because  he 
owed  on  loans  that  were  secured  by 


Art  Wible  rejoins 
N.Y.  Daily  News 

The  New  York  Daily  News  has  an¬ 
nounced  the  rehiring  of  Art  Wible  as 
senior  vice  president  and  chief  op¬ 
erating  officer  in  charge  of  adver¬ 
tising,  circulation,  promotion,  and 
strategic  planning. 

Wible,  56,  rejoins  the  News  after 
three  years  as  national  sales  director 
and  senior  vice  president  at  Hill  & 
Knowlton. 

Wible  had  spent  seven  years  at  the 
News,  as  ad  director  and  chief  op¬ 
erating  officer,  before  leaving  in 
1985. 

He  served  as  publisher  of  the  now 
defunct  Dallas  Times  Herald  before 
joining  Hill  &  Knowlton. 


Art  Wible 


stock,  and  falling  stock  prices  could 
have  triggered  loan  defaults — and  the 
collapse  of  his  empire. 

Mark  Phillips,  counsel  for  Arthur 
Andersen,  told  the  court  that  Aboff 
received  seven  payments  that  were 
used  to  buy  shares  in  Maxwell  Com¬ 
munication  Corp.  or  Mirror  Group 
Newspapers.  The  transactions  were 
allegedly  approved  by  Maxwell  or 
his  son  Kevin. 

“There  was  no  basis  on  which 
Aboff  could  have  concluded  that  he 
was  entitled  to  such  substantial  pay¬ 
ments  from  any  of  these  companies,” 
Phillips  said. 

Aboff  and  Kevin  Maxwell  re¬ 
signed  from  the  Daily  News  board 
last  December  amid  the  scandal  over 
the  missing  money.  The  News  filed 
for  protection  from  creditors  under 
U.S.  bankruptcy  law.  It  was  not 
known  how  much  if  any  of  the  miss¬ 
ing  money  went  to  subsidize  losses 
at  the  Daily  News. 

Daily  News  spokesman  John 
Campi  said  the  order  had  no  effect 
on  the  paper. 

—  George  Garneau 


Fresno  Bee  offers 
new  fax  service 

A  new  fax  service  by  the  Fresno 
(Calif.)  Bee  provides  sports  fans  with 
baseball  box  scores  and  will  soon  in¬ 
clude  NCAA  basketball  playoff  sto¬ 
ries  and  scoring  summaries,  as  well 
as  other  sports  and  business  news,  it 
was  announced. 

Called  FAX-i-Plus,  the  service  uses 
an  800  number  to  make  available 
news  and  information  the  Bee  re¬ 
ceives  from  the  Associated  Press  but 
does  not  regularly  publish  in  the  pa¬ 
per. 

The  Bee  launched  its  voice  infor¬ 
mation  service,  BeeLine,  in  July  1991 
and  is  now  receiving  more  than  3,000 
calls  daily.  Baker  said. 

With  the  new  service,  readers  can 
call  and  order  a  particular  box  score 
on  a  one-time  basis  for  990,  which 
can  be  charged  to  a  major  credit  card. 

If  a  caller  orders  more  than  10  fax¬ 
es,  he  or  she  will  automatically  be 
charged  $10  for  unlimited  transmis¬ 
sions  until  the  end  of  spring  train¬ 
ing  on  April  5. 

The  Bee  developed  FAX-t-Plus 
with  Searchcraft,  a  firm  specializing 
in  the  repackaging  of  electronic 
database  information  using  the 
touchtone  phone. 
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A  Coup  For  AP  Photos 


For  the  second  year  in  a  row.  The  Associated  Press  has  won  the  Pulitzer  Prize  for  spot  news 
photography.  AP  photo  staffers  Liu  Heung  Shing,  Boris  Yurchenko,  Olga  Shalygin,  Alexander 
Zemlianichenko  and  Czarek  Sokolowski  were  honored  for  their  photos  of  the  attempted  coup  in  the 
Soviet  Union  and  the  collapse  of  the  Communist  regime. 

With  this  award,  AP  has  won  an  unprecedented  19  Pulitzer  Prizes  for  news  photography,  and  36 
Pulitzers  overall.  Yet  another  reason  why  —  for  more  newspapers  and  more  people  around  the 
world  —  AP  is  the  source. 


Associated  Press 
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Publisher  pulls  plug  on  feisty  Times  of  the  Americas 


By  Larry  Luxner 

Times  of  the  Americas,  a  biweekly 
news  tabloid  born  in  Cuba  35  years 
ago  and  published  in  Washington 
for  the  last  30  years,  died  April  1, 
a  victim  of  low  circulation,  nonex¬ 
istent  ad  revenue,  and  what  some 
staffers  call  “indifference”  on  the 
part  of  its  new  owner. 

In  a  front-page  obituary,  the  pa¬ 
per  gave  no  indication  why  it  was 
shutting  down. 

“With  this  edition.  Times  of  the 
Americas  bids  farewell  to  its  read¬ 
ers  after  over  35  years  of  continu¬ 
ous  publication,”  wrote  managing 
editor  Lisa  Gross.  “We  are  conscious 
that  our  disappearance  will  leave  a 
vacuum.  While  the  outlook  is  now 
uncertain,  it  is  our  fondest  wish  that, 
sometime  in  the  future,  we  may  be 
granted  the  chance  to  pick  up  where 
we  left  off.  Until  then,  farewell.” 

Gross  herself  declined  to  be  in¬ 
terviewed.  So  did  the  paper’s  23- 
year-old  owner  Paul  Pope  who,  when 
contacted  by  phone  at  his  Palm 
Beach,  Fla.,  residence,  said  he  would 
have  no  comment. 

Ironically,  the  paper’s  circulation 
had  doubled  in  the  past  year,  from 
1,500  to  3,000,  thanks  to  increasing 
U.S.  interest  in  Latin  America  and 
the  Caribbean.  It  frequently  featured 

(Luxner  is  a  free-lance  journalist 
based  in  San  Juan,  Puerto  Rico.) 


exclusive  interviews  with  presidents  | 
of  countries  such  as  Honduras  and 
Guatemala,  and  was  particularly  not¬ 
ed  for  its  coverage  of  Cuba  and  hu¬ 
man-rights  issues. 

Some  sources  said  the  paper  may 
be  resurrected  later  this  year  in  Mi¬ 
ami,  given  that  city’s  proximity  to 
the  region  and  to  its  owners,  but 
that  could  not  be  confirmed.  Even 
if  it  were  true,  it  is  doubtful  that 
any  of  the  paper’s  eight  full-time 
staffers  would  relocate  to  Florida. 

“This  comes  as  a  blow  to  all  of 
us,  although  we  were  kind  of  ex¬ 
pecting  Paul  Pope  to  do  this,”  said 
one  staffer  who  asked  not  to  be 
named.  He  added  that  “nobody  seems 
to  know,  including  his  own  lawyer, 
what  Paul  Pope  has  in  mind.” 

Pope,  worth  an  estimated  $40  mil¬ 
lion,  is  the  son  of  the  late  Generoso 
Pope,  former  owner  of  the  Nation¬ 
al  Enquirer.  The  younger  Pope,  act¬ 
ing  on  the  advice  of  an  attorney, 
bought  Times  of  the  Americas  in 
December  1990  from  Clarence  W. 
Moore  for  an  undisclosed  amount. 

Moore,  who  founded  the  paper  in 
1956  as  the  Times  of  Havana,  said 
he  and  his  now-deceased  brother 
Carl  began  publishing  the  tabloid  in 
Miami  following  their  expulsion 
from  Cuba  by  Fidel  Castro.  They 
later  moved  it  to  Washington,  where 
coverage  was  expanded  to  include 
the  entire  region. 

Along  the  way,  the  Moore  broth¬ 


The  Press  Has  Missed 
The  Biggest  AIDS  Story 


While  the  entire  media  has  been  going  in  one  direc¬ 
tion  on  the  AIDS  story,  only  one  investigative  reporter 
has  dared  to  ask  the  most  critical  questions  of  all.  Have 
government  scientists  identified  the  wrong  virus  as  the 
cause  of  AIDS?  Do  we  really  know  who  is  infected  and 
who  isn’t?  I 

After  four  years  of  very  detailed  reporting  in  the  New 
York  Native,  Neenyah  Ostrom  has  come  to  the  startling 
conclusion  that  AIDS  and  Chronic  Fatigue  Syndrome 
(sometimes  called  the  “Yuppie  flu’’)  are  actually  the 
same  disease.  The  implications  make  this  the  biggest 
uncovered  story  in  several  decades.  Millions  of  heter¬ 
osexuals  have  Chronic  Fatigue  Syndrome  and  haven’t 
been  told  the  truth  about  their  i^ess. 

Ostrom  has  condensed  the  results  of  her  reporting 
into  an  easily  read  book  called  50  Things  You  Should 
Know  About  The  Chronk  Fatigue  Syndrome  Epidem¬ 
ic.  It’s  available  now  at  bookstores,  or  directly  from 
T.N.M.  Inc.,  P.O.  Box  1475,  Church  Street  Station, 
New  York,  NY  10008.  ($8.95  includes  shipping  and 
handling.) 

Ostrom  is  available  for  media  interviews  at  212- 
627-2120. 


sYHmmE 


ers  racked  up  lots  of  awards.  “We 
were  one  of  only  two  Cuban  news¬ 
papers  the  Inter  American  Press  As¬ 
sociation  decided  weren’t  getting 
subsidies  from  Batista,”  Moore  re¬ 
called.  “Later,  after  the  Cuban  rev¬ 
olution,  we  were  honored  by  lAPA 
for  our  courageous  stand  against  the 
Castro  dictatorship.  We’ve  had  a  lot 
of  ivy  on  the  walls.” 

In  recent  years,  the  paper’s  pri¬ 
mary  subscribers  had  been  U.S.  res¬ 
idents  interested  in  Latin  America, 
with  readership  also  scattered  in 
Puerto  Rico,  other  Caribbean  is¬ 
lands,  Europe,  Africa,  and  Asia. 

If  Times  of  the  Americas  were  in 
financial  trouble.  Pope  certainly  did 
not  act  that  way.  Expensive-look¬ 
ing  sales  kits  and  business  cards 
were  printed  and  distributed  at  re¬ 
gional  business  gatherings. 

Last  December,  Pope  sponsored 
a  lavish  reception  at  the  annual  Mi¬ 
ami  Conference  on  the  Caribbean 
and,  at  a  subsequent  press  confer¬ 
ence,  he  announced  the  paper  would 
increase  its  circulation  to  150,000. 

Staffers  say  he  lost  interest  when 
that  did  not  happen,  and  soon  turned 
his  attention  to  other  pursuits. 

Only  two  weeks  before  its  demise. 
Times  of  the  Americas  celebrated 
its  35th  anniversary  with  a  cover 
story  written  by  veteran  staff  re¬ 
porter  Henry  Goethals.  That  article 
ended  with  a  tribute  by  the  late  John 
O’Rourke,  editor  of  the  Washing¬ 
ton  Daily  News,  praising  the  little 
paper  as  “proof  of  the  old  saying 
that  nothing  is  harder  to  start  than 
a  good  newspaper  and  nothing  is 
harder  to  kill.” 


Intern  program 

The  San  Francisco  Chronicle  will 
begin  its  third  internship  program 
on  June  8  with  seven  students  who 
will  spend  12  weeks  working  in  var¬ 
ious  editorial  capacities. 

The  interns  and  their  schools  and 
working  departments  are:  Pamela 
Burdman,  University  of  California, 
Berkeley,  finance;  James  Collier 
Collier,  UC,  San  Diego,  graphics; 
Jonathan  Glater,  Swarthmore  Col¬ 
lege,  business;  Karen  D.  Kaplan, 
MIT,  city  desk;  Mylene  Mangalin- 
dan,  Berkeley,  city  desk;  T.  Chris¬ 
tian  Miller,  Berkeley,  city  desk; 
Robert  Moran,  University  of  South¬ 
ern  California,  city  desk. 

The  program  is  open  to  minori¬ 
ty  and  non-minority  students. 
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Covering  elections 

The  best  intentions  yieid  the  same  oid  story; 
newspapers  are  labeled  ‘prisoners  of  the  past’ 


By  Debra  Gersh 

After  the  1988  presidential  elec¬ 
tion,  there  were  forums,  promises, 
and  probably  the  best  of  intentions 
to  improve  coverage  of  the  cam¬ 
paign  in  1992. 

It’s  now  1992,  and  there  is  some 
debate  over  whether  that  has  hap¬ 
pened. 

“After  decades  of  chasing  the  tele¬ 
vision  model  by  reducing  the  hard 
news  content  of  newspapers,  this 
election  year  we’re  going  to  wake 
up  and  find  that  television  has  cap¬ 
tured  some  of  our  market,”  said  Bill 
Kovach,  curator  of  the  Nieman  Foun¬ 
dation,  who  moderated  a  panel  dis¬ 
cussion  about  election  coverage  dur¬ 
ing  the  American  Society  of  News¬ 
paper  Editors  conference  in  Wash¬ 
ington,  D.C. 

Kovach  warned  that  people  are 
turning  to  the  two  C-SPAN  chan¬ 
nels  and  CNN,  among  others,  for 
their  political  news. 

“We  should  worry  about  losing 
our  news  audience  to  television,  not 
the  entertainment  audience  we’ve 
been  chasing,”  Kovach  warned. 

Calling  newspapers  “prisoners  of 
the  past”  that  keep  promising  cov¬ 
erage  of  each  election  will  be  dif¬ 
ferent,  Boston  Globe  Washington 
correspondent  John  Mashek  said,  “I 
think  we  can  do  a  far  better  job  in 
[covering]  the  general  campaign  than 
we  did  in  the  primaries.” 

Warning  of  the  “creeping  polls 
problem,”  Mashek  said  there  is  a 
tendency  to  raise  the  mention  of 
poll  results  higher  and  higher  in  sto¬ 
ries  until  they  take  over  the  news. 

In  addition,  discussing  the  char¬ 
acter  issue,  Mashek  commented,  “I 
think  character  is  very  important 
.  .  .  but  I  certainly  don’t  want  a 
shopping-center  tabloid  to  set  the 
pace  and  then  we  step  back  and  take 
a  holier-than-thou  attitude  and  say 
we  didn’t  start  it.” 

Conceding  that  print  is  at  the  mer¬ 
cy  of  the  television  camera,  because 
that  is  where  the  consultants  and 
the  candidates  go,  Mashek  said 
newspapers  “ought  to  focus  on  more 
than  sound  bites.” 

Newhouse  News  Service’s  Wash¬ 
ington  bureau  chief  Deborah  How¬ 
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ell  said  covering  presidential  poli¬ 
tics  “is  one  of  the  most  frustrating 
things  I’ve  ever  done.” 

Howell  chided  journalists  for  writ¬ 
ing  leads  that  are  12  to  24  hours 
old,  when  instead  they  should  be 
telling  readers  what  they  don’t  al¬ 
ready  know.  Writing  as  though  tele¬ 
vision  and  radio  do  not  exist  is 
wrong. 

She  further  suggested  looking  be¬ 
hind  the  vote  on  the  bill  or  amend¬ 
ment  or  what  the  candidate  is  say¬ 
ing  to  explain  to  the  reader  why  he 
should  care  and  what  it  means  for 
him. 

“Clever  quotes  do  not  a  story 
make,”  Howell  added,  pointing  out 
that  too  many  stories  are  built  around 
opinions. 

Along  those  lines,  she  said  re¬ 
porters  should  not  clean  up  quotes 
so  that  they  make  sense. 


“Democracy  is  very  messy  and  I 
don’t  think  newspapers  and  reporters 
ought  to  clean  it  up,”  she  said. 

In  addition  to  getting  reporters 
out  on  the  road  more,  Howell  also 
suggested  that  veteran  political  re¬ 
porters  be  taken  off  their  regular 
beats  for  a  year  or  so  to  cover  some¬ 
thing  else  and  then  be  brought  back 
to  cover  politics. 

Phil  Gailey,  editor  of  the  edito¬ 
rial  page  at  the  St.  Petersburg  (Fla.) 
Times,  who  has  covered  five  pres¬ 
idential  campaigns,  said  he  had  no 
doubt  that  in  four  years  journalists 
will  be  discussing  the  same  subject. 

“There  is  room  for  improving 
what  we  do,”  he  said,  adding  that 
“the  job  political  reporters  do  on 
the  campaign  trail  is  only  part  of 
the  problem.  A  large  part  of  the 
problem  is  back  in  your  newsrooms.” 

(See  ELECTIONS  on  page  45) 
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NEWSPEOPLE  IN  THE  NEWS 


Stephen  Golden,  vice  president 
and  director  of  forest  products  for 
the  New  York  Times  Co.,  has  been 
given  the  additional  responsibility 
of  environmental  officer  for  the 
company. 

In  the  newly  created  position,  he 
will  oversee  the  company’s  com¬ 
pliance  with  relevant  laws  and  reg¬ 
ulations  and  is  responsible  for  de¬ 
veloping  environmental  and  work¬ 
place  policies,  according  to  a  com¬ 
pany  statement. 

Golden  has  served  as  a  general 
assignment  reporter,  assistant  pro¬ 
duction  manager  for  pre-press  op¬ 
erations  and  in  personnel,  purchas¬ 
ing  and  circulation  executive  posts 
with  the  New  York  Times;  was  as¬ 
sistant  to  the  publisher  of  the  Times 
Co.’s  Gainesville  (Fla.)  Sun;  and  has 
worked  in  the  television  and  film 
industries. 

He  is  the  great-grandson  of  Adolph 
S.  Ochs,  who  acquired  the  Times  in 
1896. 

Also  at  the  Times,  former  News¬ 
week  Tokyo  correspondent  Cather¬ 
ine  S.  Manegold  has  been  hired 
as  a  staff  writer. 

Manegold  has  worked  as  a  gen¬ 
eral  editor  on  Newsweek’ s  foreign 
desk  in  New  York  and  as  the  South¬ 


east  Asia  bureau  chief  for  the  Phi¬ 
ladelphia  Inquirer. 

*  *  * 

Patrick  Hazel,  formerly  mar¬ 
keting  manager  for  the  San  Diego 
Union-Tribune,  has  been  promoted 
to  director  of  circulation  and  con¬ 
sumer  marketing. 

In  that  post,  he  oversees  service, 
sales  and  distribution  of  the  paper 
and  has  responsibility  for  market¬ 
ing  functions  such  as  media  adver¬ 
tising  and  community  relations. 

Hazel  previously  held  several 
posts  with  American  City  Business 
Journals,  most  recently  general  man¬ 
ager  of  the  group’s  San  Jose,  Calif., 
publication. 

*  *  * 

The  Houston  Chronicle  has  re¬ 
named  its  metropolitan  desk  the  sub¬ 
urban  desk  and  announced  several 
staffing  changes  on  both  the  subur¬ 
ban  and  city  desks. 

Steve  Jetton,  formerly  city  ed¬ 
itor,  now  is  metropolitan  editor, 
overseeing  both  city  and  suburban. 

Jetton  earlier  was  business  editor 
and  a  news  copy  editor  for  the  Chron¬ 
icle  and  worked  on  the  staff  of  the 
Abilene  (Texas)  Reporter-News. 

Mary  Moody,  formerly  metro- 


Solve  your  recruitment  problems; 
visit  us  at  ANPA. 

The  Convention  provides  an  excellent  opportunity  to  discuss  your 
executive  recruitment  needs.  Call  Mike  Walker  or  Carl  Youngs  at 
our  office  or  contact  us  at  the  Waldorf-Astoria. 


(708)  991-6900 
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politan  editor,  is  suburban  editor. 

Mike  Snyder,  formerly  Sunday 
city  editor,  was  named  day  city  ed¬ 
itor. 

Previously,  Snyder  was  a  gener¬ 
al  assignment  reporter  and  an  as¬ 
sistant  city  editor  in  Houston  and 
worked  for  the  Galveston  (Texas) 
Daily  News. 

Peter  Young,  formerly  assistant 
city  editor,  now  is  night  city  edi¬ 
tor. 

Young  is  the  former  managing 
editor  of  the  Trenton,  N.J.,  Trento- 
nian  and  an  assistant  metro  editor 
for  the  Fort  Worth  Star-Telegram. 

John  Kling,  formerly  night  city 
editor,  becomes  Sunday  city  editor. 

Kling  earlier  was  a  reporter  and 
an  assistant  city  editor  at  the  Chron¬ 
icle  and  worked  with  the  Daily  Tri¬ 
bune  in  Royal  Oak,  Mich.,  and  the 
Ypsilanti,  Mich.,  Press. 

Joining  the  Chronicle  staff  as  as¬ 
sistant  city  editors  are  Linda 
Gilchriest,  formerly  of  the  Beau¬ 
mont  (Texas)  Enterprise,  and  Jim 
Newkirk,  formerly  with  the  Hous¬ 
ton  Post  and  the  Patriot  News,  Har¬ 
risburg,  Pa. 

*  *  * 

David  Levitt,  formerly  a  gen¬ 
eral  assignment  reporter  with  the 
News  Tribune  in  Woodbridge,  N.J., 
has  been  named  law  and  order  cor¬ 
respondent  for  the  paper. 

*  *  * 

Roberta  Murtha,  formerly 
salary  administration  manager  of  The 
Record,  Hackensack,  N.J.,  recently 
was  promoted  to  vice  president  of 
human  resources. 

*  *  * 

Richard  G.  Capen  Jr.,  former 
publisher  of  the  Miami  Herald,  like¬ 
ly  will  be  nominated  as  U.S.  am¬ 
bassador  to  Spain  by  this  summer, 
according  to  a  Herald  news  report. 

Capen  resigned  last  year  as  vice 
chairman  and  director  of  the  Her¬ 
ald’s  parent  Knight-Ridder  Inc.  He 
was  publisher  of  the  paper  for  most 
of  the  1980s  and  helped  launch  its 
Spanish-language  El  Nuevo  Herald. 
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OBITUARIES 


Chester  Adams,  78,  a  sports  car¬ 
toonist  for  the  Chicago  Tribune,  died 
March  28  in  San  Diego. 

*  *  * 

Francis  Branigan,  84,  a  novel¬ 
ist  and  a  reporter  for  the  Newark 
Evening  News,  the  Bergen  Evening 
Record  and  the  Bayonne  Times,  all 
in  New  Jersey,  the  Christian  Sci¬ 
ence  Monitor  and  the  New  York  Jour¬ 
nal  American,  died  April  1  in  Flem- 
ington,  N.J. 

*  *  * 

Clair  W.  Buechner,  72,  a  for¬ 
mer  sportswriter  for  the  Van  Wert, 
Ohio,  Times-Bulletin,  died  Feb.  16 
in  Van  Wert. 

*  *  * 

John  Hedley  Carabineris,  31, 
assistant  publisher  of  the  Somerville 
(Mass.)  News,  died  of  AIDS  March 
24. 

*  *  * 

Forrest  Erwin  “Red”  Cousins, 
90,  who  worked  as  a  city  editor  and 
assistant  managing  editor  of  the  Port¬ 
land  (Maine)  Press  Herald,  managing 
editor  and  administrative  assistant  to 
the  general  manager  at  its  sister  pa¬ 
per  the  Evening  Express  and  busi¬ 
ness  manager  for  the  parent  Guy  Gan¬ 
nett  Publishing  Co.,  died  March  22. 

*  *  * 

David  W.  Finch,  51,  a  sports  ed¬ 
itor,  world  desk  editor  and  Dallas 
correspondent  for  Reuters  news  ser¬ 
vice,  died  of  a  brain  tumor  March 
26. 

Previously,  Finch  worked  for  the 
British  Broadcasting  Corp.  in  Lon¬ 
don  and  the  Associated  Press  in  Lon¬ 
don  and  New  York. 

4:  ^  ^ 

Berthold  Gaster,  65,  editor  and 
earlier  managing  editor  of  the  Con¬ 
necticut  Jewish  Ledger  \n  West  Hart¬ 
ford,  died  March  24. 

Gaster  previously  was  with  the 
Wilmington  (Del.)  Sunday  Star,  the 
Gloversville  (N.Y.)  Morning  Her¬ 
ald,  the  Morning  Pioneer  of  Big 
Rapids,  Mich.,  and  the  weekly  New 
York  paper  Town  &  Village. 

*  *  * 

William  J.  Hefferle,  57,  a  for¬ 
mer  Boston  bureau  chief  for  Unit¬ 
ed  Press  International  and  staffer  at 
the  Worcester  (Mass.)  Telegram  who 
later  worked  in  public  relations,  died 
of  cancer  of  the  larynx  March  24  in 
Venice,  Fla. 

4:  4:  4: 

Liz  Hoffmeister,  74,  a  colum¬ 
nist  for  the  Topeka  (Kan.)  Capital- 
Journal,  died  April  4. 


Two  days  earlier,  Hoffmeister  had 
used  her  column  to  tell  readers  of 
her  decision  to  end  her  dialysis  treat¬ 
ment. 

4=  4:  4c 

Fred  Jablons,  88,  entertainment 
advertising  manager  of  the  Newark, 
N.J.,  Star-Ledger,  died  April  6. 

Jablons  had  been  married  to  the 
late  Naomi  Newhouse,  a  sister  of 
the  late  S.I.  Newhouse. 

4:  4:  4: 

Michael  La  Fleche,  24,  a  re¬ 
porter  for  the  Petoskey  (Mich.)  News- 
Review  who  previously  was  with  the 
Michigan  papers  the  Alpena  News  and 
the  Cheboygan  Daily  Tribune,  died 
March  10  in  an  automobile  accident. 

4=  4:  4c 

Wauhillau  La  Hay,  86,  a  for¬ 
mer  Washington  reporter  for  Scripps 
Howard  News  Service  and  a  direc¬ 
tor  of  Scripps  Howard  Broadcasting 
Co.,  died  March  24  in  Colorado 
Springs. 

4c  4c  4c 

Billy  G.  Leighty,  68,  a  former 
sportswriter  and  editor  with  the  Peo¬ 
ria  (Ill.)  Journal  Star,  died  of  a  heart 
attack  March  24. 

4c  4c  4c 

Doyle  May,  58,  a  copy  editor  at 
the  San  Antonio  Express  News,  died 
of  internal  bleeding  March  19. 

May  earlier  was  associate  editor 
of  the  Del  Rio  News-Herald  and 
sports  editor  for  (he  Daily  Ardmore- 
ite  in  Ardmore,  Okla.,  and  the  Ok¬ 
lahoma  City  Oklahoma  Journal. 

4c  4c  4; 

John  W.  McDonald,  86,  a  for¬ 
mer  reporter  and  copy  editor  at  the 
Independence  (Mo.)  Examiner,  died 
April  1. 

4c  4c  4c 

William  M.  Melville  Sr.,  60, 
an  advertising  executive  in  the 


Chicago  area  for  Newspapers  First, 
died  March  30. 

4c  4c  4c 

Luigi  Mendicino,  65,  retired 
photo  lab  manager  for  the  Chicago 
Tribune,  died  March  27. 

4c  4c  4c 

Edwin  B.  Miley,  79,  a  former 
photographer  for  the  Dallas  Morn¬ 
ing  News  and  the  founder  of  the 
Dallas  Professional  Photographers 
Association,  died  of  a  stroke  March 
29. 

Miley  earlier  worked  for  the 
Chicago  Herald-American. 

4c  4c  4c 

Michael  P.  O’Brien,  60,  pub¬ 
lisher  of  the  book  review  Seasoned 
Books  and  earlier  a  reporter  at  the 
Eugene,  Ore.,  Register-Guard,  died 
March  1 1  after  a  bout  with  AIDS. 

4c  4c  4c 

John  Phillips,  89,  former  own¬ 
er  of  the  Chicago-based  Howe 
News  Service,  which  tabulated 
statistics  for  several  sports  leagues, 
died  April  2. 

4c  4c  4c 

George  R.  Pupik,  48,  news  ed¬ 
itor  and  earlier  assistant  news  edi¬ 
tor  and  copy  editor  for  the  Pitts¬ 
burgh  Press,  died  of  injuries  from 
an  automobile  accident  March  23. 

Pupik  previously  worked  at  the 
Philadelphia  Inquirer. 

4c  4c  4c 

Benjamin  L.  Schwalb,  85,  for¬ 
mer  advertising  manager  of  the  Re¬ 
vere  (Mass.)  Journal,  died  March 
19. 

4c  4c  4c 

Newton  E.  Wise  Jr.,  70,  a  for¬ 
mer  editor  and  reporter  for  the  San 
Francisco  Daily  Commercial  News 
who  earlier  worked  for  United  Press, 
died  of  cancer  Feb.  17. 


John  A.  Park,  Jr.  &  Son 
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of  their  newspapers. 

(919)  848-7202 
Fax:  (919)848-7148 
202  Springmoor  Drive 
Raleigh,  NC  27615 
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IN  BRIEF 


Ousted  union  boss 
wins  driver  job 

A  75-year-old  Teamsters  Union 
official  who  was  stripped  of  his 
union  title  for  associating  with  mob¬ 
sters  is  entitled  to  a  job  at  the  Pitts¬ 
burgh  Press  Co.,  according  to  an  ar¬ 
bitrator’s  ruling. 

“He  has  a  right  to  go  back  into 
the  bargaining  unit,”  Joe  Pass,  the 
attorney  for  former  Teamsters  Lo¬ 
cal  211  president  Theodore  Cozza 
Sr.,  told  the  Pittsburgh  Post-Gazette. 

Pass  said  the  arbitrator’s  decision 
gives  Cozza,  whose  local  represents 
Pittsburgh  Press  Co.  drivers,  the 
right  to  a  job  and  back  pay  from 
last  May,  when  U.S.  District  Judge 
David  Edelstein  in  New  York  oust¬ 
ed  him  and  other  union  leaders  be¬ 
cause  of  their  ties  to  organized  crime 
figures. 

The  Post-Gazette  story  said  the 
FBI  has  videotapes  of  Cozza  with 
alleged  Pittsburgh  mob  leaders. 

“We  have  no  comment  on  the  de¬ 
cision  at  this  time,”  said  Press  Co. 
spokesman  Randall  Notter.  The  Press 
Co.,  owned  by  Scripps  Howard,  op¬ 
erates  the  Pittsburgh  Press  and  the 
Post-Gazette,  for  their  respective 
owners,  Scripps  Howard  and  the 
Block  family. 

Gag  order  brings 
reprimand  to 
transit  executive 

A  transit  executive’s  order  against 
employees  talking  to  the  press 
brought  him  sharp  criticism,  a  warn¬ 
ing  that  the  action  is  unconstitu¬ 
tional,  and  the  threat  of  a  lawsuit, 
the  San  Francisco  Chronicle  re¬ 
ported. 

According  to  a  Chronicle  story, 
Michael  Bernick,  a  director  of  the 
San  Francisco  Bay  Area  Transit  sys¬ 
tem  (BART),  sent  this  message  to 
its  general  manager,  Frank  Wilson: 
“Clearly,  we  are  operating  BART, 
not  the  Vladimir  Ilyich  Lenin  Me¬ 
tro  in  Moscow.  BART  employees 
should  be  able  to  speak  freely  to 
anyone  without  fear  of  losing  their 
jobs.” 

Bernick  said  he  learned  that  em¬ 
ployees  also  were  forbidden  to  talk 
to  elected  board  members. 

The  Chronicle  said  it  had  learned 
that  a  top  BART  manager  was  re¬ 
moved  from  her  post  partly  because 
of  a  conversation  with  a  director. 


Earlier,  the  story  stated,  BART 
assistant  general  manager  James  Gal¬ 
lagher  had  reminded  workers  in  a 
memo  that  they  must  contact  a  pub¬ 
lic  relations  staff  member  and  ob¬ 
tain  Wilson’s  permission  before  talk¬ 
ing  to  reporters. 

The  system’s  labor  union  rep¬ 
resenting  600  employees  threat¬ 
ened  a  lawsuit  if  the  order  were 
carried  out. 

“1  must  warn  you  that  this  is  Amer¬ 
ica,  and  we  have  certain  rights  out¬ 
lined  in  the  Constitution  and  the  Bill 
of  Rights,  foremost  being  free 
speech,”  Kevin  T.  O’Keefe,  presi¬ 
dent  of  Division  1555  of  the  Amal¬ 
gamated  Transit  Union,  wrote  Gal¬ 
lagher. 

BART  vice  president  Nello  Bian¬ 
co  called  Gallagher’s  memo  “arro¬ 
gant”  and  said  it  showed  “poor  judg¬ 
ment.” 

The  Chronicle  said  Wilson  did  not 
return  phone  calls. 

El  Nacional 
up  for  sale 

In  continuing  efforts  to  divest 
state-owned  companies,  Mexico’s 
government  seeks  to  sell  El  Na¬ 
cional.  The  63-year-old  daily  was 
launched  soon  after  establishment  of 
the  political  party  that  has  held  pow¬ 
er  uninterrupted  since  the  1920s. 

Home  guide  for 
Washington  Times 

The  Washington  (D.C.)  Times  has 
introduced  a  new  weekly  tabloid  sec¬ 
tion  called  “Friday  Home  Guide,” 
which  is  designed  for  current  and 
would-be  homeowners. 

Included  in  the  section  are  fea¬ 
tures  on  new  homes  in  Washington, 
Virginia,  and  Maryland,  resale 
homes,  rentals,  maps  and  mortgage 
charts. 

Classified  listings  in  the  section 
are  organized  in  a  grid  format,  di¬ 
vided  by  price,  so  consumers  can 
easily  find  prospective  homes  in  their 
price  range. 

In  addition  to  distribution  with 
the  daily  Washington  Times,  an  ad¬ 
ditional  75,000  copies  of  the  Friday 
Home  Guide  will  be  printed,  with 
30,000  direct-mailed  to  targeted  res¬ 
idential  ZIP  Codes,  another  30,000 
available  free  at  specially  marked 
newsboxes,  and  15,000  placed  in 
real  estate  agent  offices. 


The  editor  of  the  section  is  Pe¬ 
ter  Vandevanter,  40,  who  formerly 
was  editor  of  the  Friday  Home  Re¬ 
port  and  the  feature  section  “Tem¬ 
po”  at  the  Journal  Newspapers  in 
Virginia.  Vandevanter  also  has 
worked  for  the  Washington  Post, 
States  News  Service  and  United 
Press  International. 

Newspaper  project 

to  rescue 

old  phone  books 

Visions  2000  has  launched  a  pro¬ 
ject  to  rescue  350  tons  of  old  phone 
books  from  the  trash. 

Roy  Nilson,  senior  editor  for  com¬ 
munity  affairs  for  the  Telegram  & 
Gazette  of  Worcester,  Mass.,  and  E. 
Russell  Donnelly,  marketing  ser¬ 
vices  manager  for  the  newspaper, 
have  recruited  several  area  compa¬ 
nies  to  help  with  the  efforts.  Area 
churches  have  been  invited  to  get 
into  the  act,  using  a  “Bring  a  Good 
Book  to  Church”  slogan. 

Delivery  of  the  1992  NYNEX 
Worcester  phone  books  started  Feb. 
25.  Four  weekend  collection  points 
have  been  planned  for  residential 
phone  books.  Only  phone  books  will 
be  accepted. 

Worcester-area  companies  that 
use  large  numbers  of  phone  books 
can  bring  the  old  ones  to  the  Tele¬ 
gram  &  Gazette’s  new  printing  plant 
on  weekdays.  The  old  phone  books 
will  be  brought  to  Astro-Valcour 
Inc.  in  Leominster,  which  will  grind 
up  the  books  and  use  the  paper  for 
padding  mailing  envelopes.  The  en¬ 
velopes  will  also  be  recyclable. 

Trinity  to  buy 
Scottish  papers 

Trinity  International  Holdings 
PLC  has  agreed  to  buy  Scottish  Uni¬ 
versal  Newspapers  Ltd.,  publisher 
of  23  newspapers  in  Scotland,  from 
a  subsidiary  of  Lonrho  PLC  for  $40 
million. 

The  conditional  agreement  was 
subject  to  government  approval  and 
a  final  underwriting  agreement. 

To  pay  for  the  deal.  Trinity  planned 
to  issue  11.2  million  shares  and  to 
sell  its  paper  and  packaging  division. 

Scottish  and  Universal  includes 
one  daily,  three  biweeklies,  and  19 
weeklies  with  a  combined  weekly 
circulation  of  about  600,000. 
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ASNE  opposes 
Senate  porn  bill 

The  American  Society  of  News¬ 
paper  Editors  has  stated  its  opposi¬ 
tion  to  the  Pornography  Victims 
Compensation  Act  currently  before 
the  U.S.  Senate. 

“While  the  bill  appears  to  pose 
no  direct  threat  to  newspapers,  the 
First  Amendment  and  due  process 
issues  it  raises  are  of  deep  concern 
to  ASNE,”  according  to  a  statement 
from  Robert  H.  Giles,  editor  and 
publisher  of  the  Detroit  News  and 
chairman  of  ASNE’s  Freedom  of  In¬ 
formation  Committee. 

ASNE  counsel  Richard  M. 
Schmidt  Jr.  was  also  quoted  in  the 
statement  as  noting,  “This  bill  cre¬ 
ates  an  open-ended  risk  of  liability 
that  threatens  First  Amendment  val¬ 
ues  by  chilling  the  dissemination  of 
lawful,  sexually  explicit  materials. 
It  also  threatens  to  undermine  ef¬ 
forts  to  hold  sex  offenders  fully  and 
directly  responsible  for  their  of¬ 
fenses.” 

The  bill,  S-1521,  allows  for  the 
victims  of  sexual  crimes  to  sue  pro¬ 
ducers  and  distributors  of  pornogra¬ 
phy  if  it  can  be  shown  that  the  porno¬ 
graphic  material  led  the  offender  to 
commit  the  crime. 

Successful 
holiday  fund 

More  than  28,000  readers  con¬ 
tributed  in  excess  of  $1,735,000  to 
the  annual  Chicago  Tribune  Holi¬ 
day  Fund,  a  fund  of  the  Robert  R. 
McCormick  Foundation. 

Both  the  number  of  contributors 
and  the  amount  donated  is  a  record 
for  the  six-year-old  fund,  the  foun¬ 
dation  said. 

In  appreciation,  it  said,  the  foun¬ 
dation  will  contribute  an  additional 
$400,000  in  matching  funds  by  this 
June. 

The  foundation  said  money  was 
equally  divided  among  these  gener¬ 
al  areas:  organizations  serving  chil¬ 
dren  of  low-income  families;  hunger 
programs;  organizations  for  the 
homeless;  and  those  helping  men¬ 
tally  retarded  people. 

Police  scramble 
radio  transmissions 

The  city  of  Harrisburg,  Pa.,  has 
started  to  scramble  all  police  radio 
transmissions,  effectively  prevent¬ 
ing  listeners  outside  the  system  with 


police  scanners  from  hearing  the 
conversations. 

In  reporting  the  blackout,  the  Har¬ 
risburg  Patriot-News  said,  “Harris¬ 
burg  officials  have  added  an  elec¬ 
tronic  stranglehold  to  their  control 
of  crime  news  by  scrambling  all  po¬ 
lice  radio  transmissions  .  .  .  The 
move  ...  is  the  latest  in  a  series 
of  attempts  by  the  mayor’s  office  to 
control  the  release  of  crime  news  in 
Harrisburg,  which  in  1990  ranked 
third  in  the  state  in  crimes  per 
100,000  residents.” 


In  addition,  the  newspaper  said, 
reporters  are  not  permitted  to  read 
crime-incident  reports  or  arrest  doc¬ 
uments,  and  may  see  only  the  ar¬ 
rest  docket,  which  includes  partial 
information,  and  news  releases. 

In  getting  approval  from  city 
council  of  the  scrambling  system. 
Mayor  Stephen  R.  Reed  said  it  was 
needed  to  prevent  drug  dealers  and 
other  criminals  from  monitoring 
sensitive  police  communications  and 
tracking  the  movements  of  squad 
cars. 


sup  •  port 

vh  :  To  provide  with 
service:  assist,  uphold 


INSI  is  working  harder  than 
ever  to  prove  itself  as 
THE  premier  newspaper 
systems  developer.  But  it 
t^es  more  than  hard  work 
&  promises  to  get  the  job  done. 
That' s  why  we' ve  invested  over 
$10  million  into  developing  our 
application  software. 

INSI  has  something  to  prove. 

Support  is  essential. 
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NEWS  TECH  - 

Tech  vendors’  agreements 


Kodak  Electronic  Printing  Sys¬ 
tems  licensed  its  Kodak  Precision 
color  management  system  for  color 
accuracy  and  consistency  in  Mac¬ 
intosh-based  prepress  to  SuperMac 
Technologies  for  use  in  its  display 
products. 

*  4:  4: 

Information  International  Inc. 

signed  a  $1  million  agreement  to 
develop  an  advanced,  real-time 
graphic  arts  system  for  NTSC  and 
high-definition  tv  postproduction 
tools  for  Tokyo-based  Nichimen 
Graphics  Corp. 

Triple-I  will  supply  software, 
hardware,  and  systems  engineering. 
Overseeing  the  yearlong  project  is 
engineering  director  Tom  McMa¬ 
hon,  who  worked  with  Nichimen 
for  eight  years  at  another  compa¬ 
ny,  and  in  the  1970s  was  part  of 
triple-I’s  effort  to  bring  high-tech 
special  effects  to  video  and  film 
productions. 

*  *  * 

.Muller  Martini  Corp.  and  Jet- 
Star  Computing  Inc.  have  formed 
a  partnership  to  apply  JetStar’s  Au¬ 
tomated  Bindery  Controller  to  post¬ 
press  equipment. 

ABC  is  a  high-speed  feeder  con¬ 
trol  system  that  can  be  adapted  to 
inserting  machines,  saddle  stitchers, 
and  gathering  machines  of  perfect 
binding  lines.  It  can  control  down¬ 
stream  shut-off,  waste  and  selective 
binding,  and  keeps  full  records  of 
machine  operation.  Interfaced  with 
an  ink  jet  addressing  system,  it  can 
monitor  several  address  imprinting 
locations  while  selectively  control¬ 
ling  feeders. 

4:  4;  4: 

Excalibur  Technologies  Corp. 
will  interface  its  PixTex/EFS  docu¬ 
ment  imaging  application  with  the 
I  Informix  Software  Inc.  Informix 
On-Line  database. 

The  resulting  turnkey  document 
imaging  application  combines  scan¬ 
ning,  storage,  search,  display,  print¬ 
ing,  and  relational  database  control. 
PixTex/EFS  stores  documents  and 
images  in  an  electronic  fileroom,  in 
which  users  can  create  expandable 
file  cabinets,  drawers,  and  folders. 

The  database  offers  fault-tolerant 
on-line  transaction  processing  and 
unified  storage  of  document  images 
and  conventional  character  data. 
Documents  can  be  located  using 
“fuzzy  searches,”  Boolean  queries. 


fileroom  icons,  or  structured  data¬ 
base  queries. 

4c  4:  4: 

Kodak  Electronic  Printing  Sys¬ 
tems  is  reselling  the  full  line  of  Iris 
Graphics  Corp.  digital  ink  jet  col¬ 
or  printers  with  Kodak  Prophecy  col¬ 
or  publishing  systems  and  to  exist¬ 
ing  Prophecy  customers. 

4:  4=  4c 

P.Ink  America  will  bundle  Sun 
Microsystems  Computer  Corp. 
Sparc  computers  in  its  P.Ink  Press 
electronic  publishing  solution.  The 
editorial  and  advertising  system  will 
run  the  Sybase  SQL  Server  RDBMS 
on  Sparc  systems,  including  Sparc 
servers. 

4c  4c  4c 

Birmy  Graphics  plans  to  offer 
the  Howtek  Inc.  Scanmaster  D4000 
drum  scanner  with  its  own  PostScript 
imagesetting  and  software  RIP  prod¬ 
ucts.  Under  the  OEM  arrangement, 
Birmy  will  supply  the  photomulti¬ 
plier  tube  scanner  with  removable 
drum  as  the  Birmyscan  4000. 

4c  4c  4c 

Gemstar  Development  Corp.,  de¬ 
veloper  of  VCR  Plus-t-  automatic 
coded  VCR  programming,  has  li¬ 
censed  its  technology  to  several  ma¬ 
jor  VCR  manufacturers  for  incor¬ 
poration  in  new  VCR  models  under 
brand  names  such  as  RCA,  GE, 
Zenith,  Toshiba,  JVC,  Sanyo  Fish¬ 
er,  Sharp,  ProScan,  and  Feruson. 

4c  4c  4c 

Advanced  Gateway  Solutions 
Inc.  will  develop  the  sales  and  sup¬ 
port  channel  for  local  U.S.  dealers 
and  distributors  of  the  ScanMate 
RGB  drum  scanner  from  Denmark’s 
ScanView  SA. 

The  tabletop  device  functions  with 
Adobe  Photoshop  and  LetraSet  Col¬ 
or  Studio  plug-ins,  is  compatible 
with  Aldus  PhotoStyler  and  is  to 
have  a  NeXT  module  this  summer. 

4c  4c  4c 

Harland  Simon  acquired  the  to¬ 
talizing  system  developed  by  the 
Providence  (R.I.)  Journal  and  for¬ 
merly  marketed  by  Newsprint  Con¬ 
servation  System. 

It  will  be  integrated  into  Harland 
Simon’s  manufacturing  automation 
systems  to  help  manage  production 
complexity,  control  newsprint  use, 
and  more  efficiently  operate  press¬ 
es. 

The  company  will  market  the 


product  as  pari  of  its  “Truck  to 
Truck”  computer  integrated  manu¬ 
facturing  approach.  It  will  also  pro¬ 
vide  the  system  for  independent 
pressroom  or  mailroom  newsprint 
management. 

4c  4c  4c 

In  addition  to  its  own  on-line 
packaging  and  distribution  systems, 
Yokohama-based  Nichiro  Kogyo 
Co.  Ltd.  will  market  the  Graphic 
Management  Associates  Inc.  prod¬ 
uct  line  in  Japan,  South  Korea,  and 
the  Republic  of  China. 

Newspaper  production  systems 
vendor  Chromos  Graphische  Ma- 
schinen  GmbH,  Frankfurt,  Ger¬ 
many,  will  market  GMA  products 
to  newspapers  throughout  Europe. 


BHG  designs 
for  daylight 

Newspaper  quality,  technology, 
and  planning  consultants  Blevins 
Harding  Group,  Boulder,  Colo., 
completed  the  design  of  a  47,000- 
square-foot  office  and  production 
facility  requiring  little  or  no  elec¬ 
tric  lighting  during  daylight  hours. 

Scheduled  to  break  ground  last 
month,  the  John  P.  Scripps  group’s 
Telegram-Tribune  in  San  Luis  Obis¬ 
po,  Calif.,  expects  to  move  into  its 
new  building  early  next  year. 

Northeast-  and  southeast-facing 
clerestory  windows  in  a  sawtooth 
roof  will  supply  the  primary  office- 
area  lighting.  Light  from  the  sky 
will  reflect  off  the  pitched  roof  into 
the  interior  clerestory  space  illumi¬ 
nating  the  ceiling.  Exterior  louvers 
will  control  direct  sunlight. 

Interior  louvers,  white  or  light 
walls  and  ceilings,  and  equipment 
placement  parallel  to  clerestory  and 
view  windows  were  adopted  to  con¬ 
trol  brightness  in  VDT-use  areas. 
Electric  lighting  in  offices  consists 
of  fluorescent  tubes  incorporated 
into  the  interior  louver  system. 

Occupying  five  percent  of  the  roof 
over  the  production  area  are  sky¬ 
lights  that  use  “egg-crate”  louvers, 
which  allow  diffused  daylight  into 
the  space.  This  is  coupled  with  elec¬ 
tronic  dimming  that  balances  natu¬ 
ral  and  artificial  light.  BHG  esti¬ 
mates  the  production  area  will 
achieve  a  goal  of  natural  lighting 
during  62%  of  annual  daylight  hours. 
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A  versatile  newspaper  web  press  for  medium  to  large  runs... 


KBA  COLORA.  High  productivity  -  yet  a  moderate  price.  Superb  printing  and  folding  quality  - 
yet  low  maintenance  and  easy  operation.  That's  the  new  KBA  COLORA  newspaper  web  offset 
press.  Moreover,  the  advanced  application  of  modular  technology  gives  a  wide  choice  of  printing- 
unit  configurations  and  automation  levels,  plus  an  up-to-the-minute  decentralized  control  and 
drive  system.  So  the  press  can  be  individually  tailored  to  suit  customers'  specific  printing 
requirements.  With  a  maximum  speed  of  70,000  impressions  per  hour  the  KBA  COLORA  is  the 
ideal  investment  for  newspaper  printers  with  medium  to  large  runs. 

Progress  is  our  tradition. 

Koenig  &  Bauer-Albert 

Group 

^  KBA 

Koenig  &  Bauer  AG 


For  further  information  please  contact: 

KBA-MOTTER  CORP.  P.O.  Box  1562.  York,  PA  17405,  Tel.  (717)  755-1071,  Fax  (717)  755-2327 


NEWS  TECH 

Tech  orders  and  installations 


Graphics  Microsystems  Inc., 
Sunnyvale,  Calif. 

A  two-console  microcolor  remote 
ink  control  system  for  the  Hamilton, 
Ohio,  Journal-News’  new,  14-unit 
Goss  Urbanite  press.  The  microcol¬ 
or  system  permits  precise,  push-but¬ 
ton  color  control  through  ink  key 
adjustments  to  1%  accuracy. 

*  *  * 

BT  Systems  Inc.,  Sterling  Heights., 
Mich. 

Six  clamp-  and  fork-equipped  F- 
40  automated  guided  vehicles  with 
sideload  reach  to  transport  newsprint 
and  mailroom  warehousing  at  Cop¬ 
ley  Newspapers’  Plainfield,  Ill.,  fa¬ 
cility.  The  AGVs  can  raise  60", 
3,500-lb.  rolls  to  235"-high  racks 
and  maneuver  in  74"  aisles. 

*  *  * 

Optical  Telecommunications  Inc., 
Denver,  Colo. 

The  color  graphic-based,  on-line 
Optel  Publishing  System  for  the 
Beaumont  (Texas)  Enterprise  for  an 
on-line  version  of  the  paper  as  part 
of  its  Enterprise  Instant  Information 
Network  for  subscribers’  PCs. 

:|c  :|i 

Graphic  Management  Associates 
Inc.,  Southborough,  Mass. 

Three  SLS-1000  Integrated  In¬ 
serting  Systems  at  the  Tampa  Tri¬ 
bune,  two  at  the  Altoona  (Pa.)  Mir¬ 
ror,  and  one  at  The  Reporter,  Va¬ 
caville,  Calif.  Included  at  all  papers 
are  News-Grip  Single  Gripper  Con¬ 
veyor,  computer-controlled  Package 
Monitoring  System,  and  production 
management  reporting  system.  In  ad¬ 
dition  to  GMAX  Advanced  Software 
Controls  and  IGIOOO  Inserter  Grip¬ 
per  Conveyor,  Tampa  also  purchased 
10  AFIOO  hopper  loaders. 

*  *  * 

Gemstar  Development  Corp., 
Pasadena,  Calif. 

VCR  PlusCode  numerical  coding 
for  use  with  Gemstar’s  VCR  Plus+ 
programming  device  at  the  Dallas 
Morning  News  and  Toronto  Star. 

*  *  * 

Deadline  Data  Systems  Inc., 

Topsfield,  Mass. 

Installation  of  XTags  software  to 
link  editorial  and  classified  systems 
to  QuarkXPress  at  the  Johnson  City 
(Tenn.)  Press,  Times  Record  Pub¬ 
lishing  Co.,  Brunswick,  Maine,  Cor¬ 
pus  Christi  (Texas)  Caller-Times, 
Longview,  Wash.,  Daily  News,  Port 


Angeles,  Wash.,  Peninsula  Daily 
News,  Greensburg,  Pa.,  Tribune-Re¬ 
view,  Good  News  Publications, 
Lawrence,  Mass.,  Connecticut  Law 
Tribune,  Fairfield,  and  Courier 
Newspapers,  Kent,  England.  The 
Quark  XTension  uses  editable  trans¬ 
lation  tables  to  convert  front  ends’ 
markup  commands  and  formats  into 
XPress  style  tags,  including  a  new 
style  tag  command  for  automatic  ap¬ 
plication  of  predefined  Quark  mas¬ 
ter  page  and  page-spread  templates. 
*  *  * 

Muller  Martini  Corp.,  Smith- 
town,  N.Y. 

A  16-station  Model  375  high¬ 
speed  inserting  machine  added  to  a 
Muller  Martini  Model  227-S  insert¬ 
er  at  The  Herald,  Durham,  N.C. 

Also,  a  TV  Program  Stitcher  for 
the  Press  Courier,  Oxnard,  Calif. 

*  *  * 

Quipp  Inc.,  Miami,  Fla. 

Two  Model  300  stackers,  Quipp 
Gripp  single-gripper  conveyor,  two 
Quipp  top-wrap  applicators,  and  bun¬ 
dle-handling  equipment  for  the 
Christchurch  (New  Zealand)  Press. 
The  tied-bundle  distribution  system 
will  service  three  truck  positions 
equipped  with  ID  loaders  and  bar¬ 
code  labeling. 

*  *  * 

Micro  Voice  Applications  Inc., 
Minneapolis,  Minn. 

Micro  Voice  Talking  Personals 
Service  for  the  Arizona  Republic  and 
Phoenix  Gazette,  The  Tennessean 
and  Nashville  Banner,  Lexington 
(Ky.)  Herald-Leader,  Lincoln  (Neb.) 
Journal-Star  and  California’s  San 
Gabriel  Valley  Newspaper  Group 
Micro  Voice  also  will  prepare  cam¬ 
era-ready  copy  for  the  periodic  per¬ 
sonal  classified  pages  in  the  two 
Nashville  and  three  San  Gabriel  Val¬ 
ley  newspapers. 

*  *  * 

Information  International  Inc., 

Culver  City,  Calif. 

PC-based  TECS/2  editorial,  clas- 
sifed  ad  software  at  Ft.  Wayne  (Ind.) 
Newspapers:  95  licenses  for  Com¬ 
position  Editor  workstations  (three 
for  wire  services),  14  for  Editor’s 
Page  Planner,  24  for  Classified  Ad 
Sales,  20  for  Composition  Preview, 
and  two  Ad-Stack  Monitor  packages 
(relates  completed  news  pages  to  ads 
intended  for  them,  schedules  ads/- 
pages  for  recording).  The  jointly  op¬ 
erated  papers  will  use  one  classi¬ 


fied  network  but  maintain  separate 
editorial  systems  that  interface  with 
the  News-Sentinel’s  Prep-Stat  high 
school  sports  data  program  and 
Vu/Text  electronic  library  and  with 
the  Journal-Gazette’ s  links  to  Wash¬ 
ington  and  regional  bureaus.  The 
Journal-Gazette  will  use  triple-I  Pub¬ 
lication  Archive  software  to  auto¬ 
matically  store  and  index  published 
files,  for  search  and  retrieval  by  all 
editorial  users. 

^  4c  4: 

Acu-Trac  Inc.,  Easton,  Md. 

Development  of  a  new  database 
management  system  for  the  Chica¬ 
go  Tribune.  Its  Tecate,  Mexico,  data- 
entry  service  will  key  names  and 
addresses  of  700,000  households 
generated  from  promotions,  surveys, 
and  new  area  residents,  check  for 
accuracy  and  duplication,  and  cre¬ 
ate  a  database  cross-matched  to  sub¬ 
scribers  to  create  a  non-subscriber 
solicitation  list. 

*  4c  4: 

Atex  Inc.,  Billerica,  Mass. 

IBM  RS6000-based  Atex  Archi¬ 
tect  Release  4  ad  dummying  soft¬ 
ware  and  Classified  Pagination  Re¬ 
lease  4  ended  beta  tests  at  the  Seat¬ 
tle  Times,  where  they  went  into  full 
live  use  in  March.  An  interface  will 
pass  page  templates  showing  re¬ 
served  ad  space  to  Atex  PC  News 
Layout  With  Windows  editorial  pag¬ 
ination  software,  which  the  Times 
and  JOA  partner  Seattle  Post-Intel¬ 
ligencer  will  beta  test.  News  Lay¬ 
out  allows  page  layout,  status  di¬ 
rectory,  and  a  news  story  to  run  si¬ 
multaneously  in  different  windows. 

4c  4c  4c 

Data  Sciences  Inc.,  Silver  Spring, 
Md. 

Installation  of  Unix-based  Paper- 
trak-2000  business  systems  at  the 
Madison  (Wis.)  Courier  and  Gazette 
Newspapers,  Gaithersburg,  Md. 

4!  4c  4c 

Ad-Star  Div.,  The  Media  Ser¬ 
vices  Group  Ltd.,  Stamford,  Conn. 

PC-based  Ad-Star  Remote  Entry 
System  to  streamline  creation  and 
processing  of  classified  ads  in  the 
Hartford  (Conn.)  Courant.  Twenty 
advertisers,  supplied  with  Ad-Star 
software  and  training  by  the  Courant, 
can  create  and  transmit  ads  directly 
into  the  paper’s  computer  system. 
The  program  features  immediate  lin¬ 
age  and  pricing  information,  format¬ 
ting  and  on-screen  file  management. 
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TECHNICAL  BRIEFS 


Huber  guarantees 
no  ruboff 

J.M.  Huber  Corp.  has  introduced 
Knight-Star  no-rub  ink,  for  which  it 
includes  ruboff  as  a  guaranteed  per¬ 
formance  function. 

Huber  said  tests  showed  a  typi¬ 
cal  rub  stain  percent  blackness  of 
3.76  or  spectrophotometer  delta  E 
of  1.61  as  tested  according  to  the 
ANPA  Quality  Assessment  manual. 
Made  without  gilsonite,  Huber  said 
the  ink  causes  no  pipe  roller  or  blan¬ 
ket  build-up  and  lower  water  set¬ 
tings. 

Phones  busy 

Nynex  Corp.  has  introduced  an 
electronic  yellow  pages  directory.  It 
will  be  offered  to  15,000  U.S.  sub¬ 
scribers  to  the  French  Minitel  ser¬ 
vice.  The  service,  Northeast-Access, 
will  allow  subscribers  to  search  by 
name,  location,  and  product  cate¬ 
gory  through  300  of  Nynex’s  yel¬ 
low  pages  and  business-to-business 
directories  from  Northeast  states. 

In  other  developments,  Dow  Jones 
&  Co.  and  Nynex  have  agreed  to 
jointly  develop  and  test  a  service 
through  which  Dow  Jones  would 
transmit  video  programming  over 
Nynex’s  phone  network.  The  ser¬ 
vice  could  include  real-time  video 
and  stored  information  and  be  car¬ 
ried  via  fiber-optic  cable  to  cus¬ 
tomers’  televisions  or  computers. 

Separately  Bell  Atlantic  Corp.’s 
mobile  phone  unit  announced  a  new 
service  for  cellular  phone  users  to 
get  news  through  a  voice  mailbox. 
Information  will  be  supplied  by  Dow 
Jones’  voice  information  arm. 

AP-Leaf  update 

Leaf  Systems  Inc.  showed  a  work¬ 
ing  prototype  of  its  digital  studio 
camera  at  the  National  Press  Pho¬ 
tographers  Association’s  Digital  ’92 
conference  and  exhibit. 

The  four-megapixel,  14  bits/col¬ 
or  filmless  back  attaches  to  various 
camera  bodies  and  uses  conventional 
lighting  and  existing  lenses.  At  the 
San  Francisco  meeting,  images  were 
moved  through  SCSI  cable  directly 
into  a  Macintosh. 

The  camera  is  aimed  at  magazine 
and  catalog  work,  but  Leaf  presi¬ 
dent  Bob  Caspe  said  that  as  com¬ 
ponents  become  smaller.  Leaf  will 
adapt  the  technology  to  make  a  news 
version  of  the  camera,  which  will 


be  available  through  the  Associated 
Press. 

The  AP  also  announced  it  will  of¬ 
fer  full  migration  for  newspapers 
that  want  to  begin  archiving  now  on 
the  Apple  HyperCard-based  AP 
MacLeaf  Archive  but  have  an  op¬ 
tion  to  upgrade  to  the  AP  Leaf  Pre¬ 
server  Archive,  a  more  powerful  so¬ 
lution  running  an  Informix  database 
on  an  IBM  RS6000  (to  be  available 
later  this  year).  The  package  in¬ 
cludes  software  to  convert  images 
from  one  system  to  the  other  and  a 
full  trade-in  on  the  Mac  Archive. 

Now  in  field  tests.  System  8.0 
software  for  the  AP  Leafdesk  is  to 
be  implemented  at  member  sites  this 
summer  (E&P,  March  14).  AP  said 
it  also  now  has  a  plug-in  board  to 
speed  JPEG  compression  processing. 

Newsprint  use 
in  ’92,  reuse  in  ’91 

U.S.  daily  newspapers  in  January 
used  664,344  metric  tons  of  news¬ 
print,  1.6%  less  than  a  year  earlier, 
according  to  figures  from  the  Amer¬ 
ican  Newspaper  Publishers  Associ¬ 
ation.  For  all  users,  newsprint  con¬ 
sumption  was  down  3.4%  for  the 
month. 

Publishers’  inventories  in  the 
ANPA’s  statistical  sample  averaged 
a  45-day  supply  in  January.  North 
American  mills’  stocks  rose  62% 
from  January  1991.  In  January  1992, 
Canadian  newsprint  mills  operated 
at  80%  of  rated  capacity,  and  U.S. 
mills  operated  at  98.1%. 

U.S.  daily  newspapers  used 
644,661  metric  tons  of  newsprint  in 
February,  0.8%  more  than  in  Febru¬ 
ary  1991,  according  to  ANPA  esti¬ 
mates. 

Preliminary  estimates  show  news¬ 
print  consumption  of  854,525  met¬ 
ric  tons  by  all  U.S.  users  represented 
a  2.8%  rise  from  the  level  a  year 
before. 

Newsprint  inventories  for  news¬ 
papers  in  ANPA’s  statistical  sam¬ 
ple  averaged  a  43-day  supply  in 
February,  compared  with  a  48-day 
supply  a  year  earlier.  Stocks  of  North 
American  mills  rose  42.7%  from 
February  1991.  Canadian  newsprint 
mills  operated  at  84%  of  rated  ca¬ 
pacity  in  February,  while  U.S.  mills 
operated  at  97.3%  for  the  month. 

The  American  Paper  Institute  re¬ 
ported  that  collection  and  recycling  of 
old  newspapers  reached  a  record  high 
of  almost  6.6  million  tons  in  1991,  a 
90%  increase  over  1983  levels. 


According  to  API  paper  group 
vice  president  Virgil  Horton,  the 
1991  figure  represents  52%  of  the 
newsprint  used  in  the  U.S.  He  said 
the  rate  for  newsprint  is  among  the 
highest  for  recycling  “of  any  major 
commodity  in  our  nation.” 

Horton  added  in  an  API  state¬ 
ment  that  “the  paper  industry  be¬ 
lieves  that  the  growth  rate  for  the 
recycling  of  old  newspapers  will  re¬ 
main  above  that  for  overall  U.S. 
newsprint  consumption  for  the  fore¬ 
seeable  future.” 

Old  newspapers  contributed  ap¬ 
proximately  4.2  million  tons  of  fur¬ 
nish  for  paper  and  board  mills,  one 
million  tons  for  molded  pulp  and 
other  domestic  uses,  and  1.3  mil¬ 
lion  tons  for  export,  according  to 
the  API. 

Sports  Network 
offers  audiotex 

The  Sports  Network,  Huntingdon 
Valley,  Pa.,  the  international  sports 
wire  that  provides  the  United  Press 
International  Sports  service,  is  of¬ 
fering  a  franchised,  turnkey  sports 
audiotex  product  directly  to  news¬ 
papers  and  other  businesses. 

Already  offering  sports  informa¬ 
tion  to  several  service  bureaus  and 
information  providers,  its  report  in¬ 
cludes  real-time  score  updates, 
weather  reports,  injury  accounts.  Las 
Vegas  odds,  game  analysis,  statis¬ 
tics  and  trends.  Its  program  can  ac¬ 
commodate  sponsors’  marketing  and 
promotional  messages.  The  Sports 
Network  supplies  the  report  and 
equipment;  the  customer  is  respon¬ 
sible  only  for  marketing. 

StarText  launches 
Sports  Edition 

StarText,  the  10-year-old  local 
electronic  information  service  orig¬ 
inated  by  the  Fort  Worth  Star-Tele¬ 
gram,  added  a  new  product  for  sports 
enthusiasts  with  modem-equipped 
personal  computers. 

StarText/Sports  Edition  offers 
subscribers  a  chance  to  manage  their 
own  team  in  the  StarText  Fantasy 
Baseball  League,  advance  entries 
and  same-day  results  for  horse  races, 
and  expanded  coverage  of  golf,  ten¬ 
nis,  rodeo  and  auto  racing. 

Sports  Edition  subscribers  have 
use  of  regular  StarText  features,  in¬ 
cluding  news,  stock  quotes,  classi¬ 
fied  ads,  an  encyclopedia,  travel  in¬ 
formation,  and  electronic  mail. 
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1992 


1991 


1992 


1991 


1992 

FEBRUARY 
Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturally  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,"  “General,"  “Automotive,”  or 
“Finandal". 

LNA  NEWSPAPER  defines  “National” 
advertising  as  a  combination  of  the  “General” 
and  “Automotive”  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  levels  that  do  not  include  “Retail” 
or  “Finandal”  classifications,  data  shown  is 
for  “National”  (“General”  and  “Automotive”.) 


1992  1991 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

ALLINTOWN,  KNN. 

Cotl-fn 

ROP  Locol . 

46,078 

1,623 

50,271 

832 

Preprint  Locol . 

8.360 

3U58 

7,709 

23,987 

ROP  Mottonol . 

3.ni 

47 

2,824 

Finonciol 

1,085 

137 

1,201 

128 

Clossified 

59,849 

55,601 

Total . 

.  .  118,483 

33,065 

117,606 

24,947 

Call-S 

ROP  Local . 

22,994 

6,589 

30,822 

Preprint  Locol . 

13,898 

41,379 

10,226 

37,471 

ROP  Notional . 

7,448 

6 

5,420 

Preprint  Notional . 

10,454 

9,994 

Financial 

1,462 

9 

1,456 

Clossified . 

20,014 

20,721 

Totol . 

76J70 

47,983 

78,639 

37,471 

GRAND  TOTAL  . 

.  194,753 

81,048 

196,245 

62,418 

YEAR  TO  DATE 

.  377,253 

150,270 

394,339 

109,541 

BIRGIN  COUNTY,  NJ 

Record-m 

ROP  locol . 

53,433 

4,196 

54,107 

4,199 

Preprint  Locol . 

440 

7,408 

2,069 

3,376 

ROP  Notional . 

5,905 

50 

7,040 

81 

Finonciol 

1,410 

139 

1,954 

594 

Clossified . 

44,953 

39,359 

Totol . 

106,141 

11.793 

104,529 

8,250 

Records 

ROP  Locol . 

30,345 

4,099 

33,795 

7,802 

Preprint  Local . 

9,648 

57,650 

7,111 

50,615 

ROP  Notional . 

8,566 

16 

7,277 

98 

Preprint  Notional . 

11,094 

966 

10,036 

Fmonciol . . 

1,855 

120 

2,833 

390 

ClossiM.- . 

30,247 

30.229 

Totol . 

91,755 

62,851 

91,281 

58,905 

GRAND  TOTAL 

.  197,896 

74,644 

195,810 

67,155 

YEAR  TO  DATE 

.  387,194 

119,621 

391,413 

105,490 

BOSTON, 

MASS. 

Globe-m 

ROP  Local . 

39,965 

756 

42,094 

126 

Preprint  Locol . 

5,638 

6,287 

ROP  Nationol . 

12,137 

10,248 

Preprint  National . 

476 

Fmonciol 

2,001 

2,072 

109 

Clossified 

69,612 

60,848 

Total 

123,715 

6,394 

115,262 

6,998 

*lndicates  newspapers  reporting  figures  in 
lines. 


FUURUN  PART  RUN  FUU  RUN  PART  RUN 


GMw-S 

ROPLocol .  21,583  8,070  27,340  7,748 

Prepruit  L«al .  18,692  28,172  21,841  21,543 

ROP  National .  16,943  1,700  15,031  808 

Preprint  National .  11,634  110  10,623 

Financial .  1,653  296  1,434  1,291 

Classified .  69,302  ^  67,861  lU 

Tolol .  139,807  38,587  144,332  31,521 

GRAND  TOTAL .  263,522  44,981  259,594  38,519 

YtARTOOATt .  517,203  82,293  510,489  68,174 

Herald-in 

ROP  local .  21,572  24,687 

ROP  Notional  4,316  5,081 

Financial  942  907 

Clossified.  63,271  60,048 

Tolol .  90,101  90,723 

Hera(d-S 

ROP  locol .  4,486  4,782 

Preprint  Local .  440  28,490  30,199 

ROP  Nationol  5,256  4,583 

Preprint  Nationol .  5,676  6,004 

Financial  18  319  21 

Classified  16,082  _  13,991  _ 

Totol  26,282  34,166  23,675  36,224 

GRAND  TOTAL .  116,383  34,166  114,398  36,224  ' 

YEAR  TO  DATE .  227,325  59,330  227,424  65,823 


CIPKINNATI,  OHIO 


Enquirer-m 

ROPLocol .  41,529  64  36,297  1,090 

Preprint  Local .  12,476  3,498  14,638  3,432 

ROP  National .  5,210  5,473 

Preprint  Notional .  86 

Financial .  1,483  2,099 

Clossified .  74,315  8,755  64,287  4,552 

Tolol .  135,013  12,403  122,794  9,074 

Post^e 

ROP  local ...  27,249  22,971 

Preprint  Local  24,952  4,664  13,751  9,197 

ROP  Nolionol  3,577  4,255 

Financial .  837  668 

Clossified .  31,549  _  26,201  _ 

Totol .  88,164  4,664  67,846  9,197 

Enquirer-S 

ROPLocol .  24,104  25,178  15 

Preprint  locol  33,924  1,396  26,862  2,967 

ROP  National  6,214  6,133 

Preprint  Nationol .  11,830  144  10,561  266 

Financial .  634  1,028 

Clossified  32j01  32,574  _ 

Total .  108,907  1,540  102,336  3,248 

GRAND  TOTAL .  332,084  18,607  292,976  21,519 

YEAR  TO  DATE .  635,300  34,595  603,096  37,792 

DALLAS,  TEXAS 

Morning  News-m 

ROPLocol .  84,649  9,924  81,045  7,728 

Preprint  local  24,434  22,522  20,548  19,895 

ROP  National  7,219  893  7,753  951 

Preprint  Notional .  86  1,314  1,390  640 

Financial  3,287  273  1,633  283 

Classified .  183,492  1,908  150,727  2,443 

Total .  303,167  36,834  263,096  31,940 

News-S 

ROPLocol...  35,593  1,064  39,589  985 

Preprint  Locol .  34,518  13,656  33,459  11,604 

ROP  Nationol .  11,820  552  8,868  777 

Preprint  Notional .  11,438  110  10,445 

Finoncial .  2,674  4  2,079  11 

Clossfied  81,824  215  78,001  ^ 

Totol  177,867  15,601  172,441  13,977 

GRAND  TOTAL .  481,034  52,435  435,537  45,917 

YEAR  TO  DATE .  932,497  95,528  864,055  76,918 

FREMONT,  CALIF. 

Argos-itl 

ROPLocol .  38,545  33,424 

Preprint  Locol  45,499  6,115 

ROP  National  7,791  7,437 

Preprint  National .  86 

Financial...  1,270  1,438 

Classified...  64,306  70,139 

Total .  157,499  118,553 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Argus-S 

ROPLocol.  10,351  11,105 

Preprint  local .  43,230 

ROP  Notional  4,192  3,342 

Preprint  Nationol .  5,590 

Financial .  43  2 

Classified .  24,762  28,140 

Totol .  88,168  42,589 

GRAND  TOTAL .  245,667  161,142 

YEAR  TO  DATE .  483,169  315,831 

GREENWICH,  CONN. 

Time.o/d 

ROP  Locol .  16,242  18,109 

Preprint  local .  10,089  11,623 

ROP  National .  3,251  3,598 

Financial .  2,194  1,144 

Clossified .  24,580  19,418  _ 

Total .  46,267  52,358  11,623 

Time-S 

ROP  local .  5,770  6,630 

Preprint  local  17,176  6,035 

ROP  Notional  5,448  4,164 

Preprint  Notional .  9,290 

Financial...  508  662 

Clossified..  10,228  9,892  _ 

Total .  21,954  47,814  6,035 

GRAND  TOTAL .  68,221  100,172  17,658 

YEAR  TO  DATE .  133,336  189,529  33,431 

HARTFORD  CONN. 

Coorant-m 

ROPLocol .  23,006  18,242  32,135  15,806 

Preprint  Locol .  880  24,940  857  17,339 

ROP  Notional  20,478  5,183  0,253  2,666 

Preprint  Notional .  680 

Financial.  904  967  2,220  946 

Classified.  29,671  _ 621  36,876  1,182 

Total .  74,939  50,638  81,341  37,939 

Couront-S 

ROPLocol .  13,266  4,270  15,381  3,211 

Preprint  Local  2,764  104,050  3,779  101,561 

ROP  Notional  8,889  605  8,543  457 

Preprint  Notionol .  12,386  344  10,348 

Financial.  780  417  1,420  147 

Classified.  20,223  _ 604  21,202  _ 

Total .  58,308  110,290  60,673  105,376 

GRAND  TOTAL .  133,247  160,928  142,014  143,315 

YEAR  TO  DATE .  265,982  313,277  286,255  271,186 

HAYWARD,  CALIF. 

Review.m 

ROPLocol .  34,970  28,148 

Preprint  Local .  36,661 

ROP  National  8,704  7,885 

Preprint  Notional .  86 

Finonciol  ...  1,017  1,580 

Classified .  66,184  65,164 

Totol...  ...  147,622  102,777 

Review-S 

ROPLocol .  8,068  8,417 

Preprint  Local .  43,890 

ROP  National  ...  4,100  3,353 

Preprint  Notional .  5,590 

Financial .  16 

Classified .  24,363  28,575 

Total .  86,027  40,345 

GRAND  TOTAL .  233,649  143,122 

YEAR  TO  DATE .  460,443  286,122 

LONG  ISLAND,  N.Y. 

Newsday-m 

ROPLocol .  22,217  33,295  28,482  40,758 

Preprint  Locol .  8,800  9,743 

ROP  Notionol  ..  6,684  13,932  6,498  13,289 

Preprint  National .  183 

Finonciol  .,.  3,679  1,996  4,218  1,843 

Classified  ...  24,245  55,598  20,991  64,695 

Totol .  56,825  113,621  60,189  130,511 

Newsdoy.S 

ROPLocol .  10,354  17,341  16,109  24,695 

Preprint  Local .  440  83,056  18,373  64,882 

ROP  Nationol .  7,806  2,341  4,799  2,714 

Preprint  National .  3,526  11,124  11,129 

Financial  ...  313  295  486  236 

Clossified  ...  5,865  15,561  6,876  16,163 

Total...  ...  28,304  129,718  57,772  108,690 

GRAND  TOTAL .  85,129  243,339  117,961  239,201 

YEAR  TO  DATE .  174,316  438,448  231,112  481,276 
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1992 


1991 


1992  1991 


1992  1991 


full  RUN  PART  RUN  Full  RUN  PART  RUN 


Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


FUllRUN  PART  RUN  FUll  RUN  PART  RUN 


L.A./LONG  BIACH,  CAIIF. 


Press-Telegrom-m 


ROP  local . 

35,011 

7,259 

35,043 

11,055 

Preprint  Local . 

9,570 

19,674 

8,734 

13,338 

ROP  Notionol . 

3,770 

269 

4,679 

150 

Preprint  Notional . 

129 

Finonciol . 

899 

519 

1,849 

160 

Clossified 

62,996 

2,721 

58.179 

Total. 

112,246 

30,571 

108,484 

24,703 

Press-Telegrom-S 

ROP  locol . 

11,064 

13,310 

27 

Preprint  Local . 

25,948 

5,376 

23,313 

4.716 

ROP  Notional . 

6,229 

579 

4,508 

309 

Preprint  Notionol . 

10,516 

9,547 

Finonciol . 

95 

225 

Classified . 

14,069 

12,996 

Total. 

67,921 

5,955 

63,899 

5,052 

GRAND  TOTAl . 

180,167 

36,526 

172,383 

29,755 

YEAR  TO  DATE.... 

348,281 

73,717 

346,543 

59,872 

lOS  ANGIIES,  CALIF. 


Daily  News-m 

ROP  local .  52,105  10,089  51,373  13,251 

Preprint  local .  22,880  18,034  17,493  24,037 

ROP  Notional .  8,064  568  11,442  249 

Preprint  Notional .  335  1,776 

Financial .  1,439  782  2,017  307 

Classified .  121,443  5,856  128,863  ^ 

Totol .  205,931  35,664  211,188  39,866 

News-S 

ROP  local .  12,086  4,826  12,828  6,295 

Preprint  local .  23,432  10,313  16,890  11,556 

ROP  Notional .  6,420  564  5,831  28 

Preprint  Notional .  9,890  182  9,223  91 

Financial .  198  401  444  274 

Classified .  43,838  1,293  51,349  _ 

Total .  95,864  17,579  96,565  18,244 

GRAND  TOT Al .  301,795  53,243  307,753  58,110 

YEAR  TO  DATE: .  597,815  101,977  623,422  98,938 

Times-m 

ROP  local . 121,937  59,315  117,505  63,084 

Preprint  locol .  13,090  63,817  13,229  45,413 

ROP  Notional .  17,964  5,908  18,296  6,286 

Preprint  Notional .  564  490 

Finonciol  3,615  2,739  5,317  3,563 

Classified  .  83,539  150,368  89,182  107,665 

Total  240,145  282,711  243,529  226,501 

Times-S 

ROP  local .  42,003  15,416  41,529  17,251 

Preprint  local .  16,060  25,786  15,918  21,873 

ROP  Notional .  19,034  1,864  14,643  2,155 

Preprint  Notional .  11,290  172  13,091  3,312 

Financial .  1,605  1,008  980  1,084 

Classified .  42,979  58,617  50,930  61,749 

Total  132,971  102,863  137,091  107,424 

GRAND  TOTAl .  373,116  385,574  380,620  333,925 

YEAR  TO  DATE .  743,045  694,163  774,364  655,624 


L.A./TORRANCE, 

CALIF. 

Daily  Breeze-e 

ROP  Local . 

32,522 

34,265 

Preprint  Locol . 

15,444 

26,674 

ROP  Notionol . 

3,391 

4,448 

Preprint  Notional . 

473 

Finonciol . 

798 

1,566 

Clossified . 

46,344 

49,492 

Total . 

98,499 

116,918 

Breeze-S 

ROP  local . 

7,928 

9,599 

Preprint  Local . 

21,460 

26,926 

ROP  Notional . 

5,654 

3,982 

Preprint  Notional . 

6,842 

9,530 

Finonciol . 

110 

321 

Classified . 

16,103 

16,340 

Total . 

58,097 

66,698 

GRAND  TOTAL. 

.  156,596 

183.616 

YEAR  TO  DATE 

.  335,161 

369,578 

*lndicates  newspapers  reporting  figures  in 
lines. 


MARIN  COUNTY,  CALIF. 

Indepeixlent  Joumal-e 


ROP  local ... 

27,723 

20,899 

Preprint  Local 

3,850 

823 

ROP  Notionol 

3,571 

2.146 

Finonciol . 

1,353 

1,541 

Classified . 

37,980 

36,659 

Total . 

74,477 

62,068 

Independent  Joumol-S 

ROP  locol . 

6,740 

9,413 

Preprmt  Local . 

494 

ROP  Notional . 

3,666 

2,900 

Finonciol . 

185 

353 

Clossrfied 

18,778 

17,651 

Totol 

29,369 

30,811 

GRAND  TOTAL . 

103,846 

92,879 

YEAR  TO  DATE . 

204,813 

188,743 

NEWARK 

NJ. 

Stor-ledger-m 

ROPLocal . 

54,321 

8,713 

62,614 

8,877 

ROP  Notional . 

8,230 

418 

9,662 

147 

Finonciol . 

2,462 

453 

2,689 

427 

Clossified 

85,722 

25,488 

72,379 

16,493 

Total 

150,735 

35,072 

147,344 

25,944 

Stor-Ledger-S 

ROP  local . 

48,938 

5,430 

51,747 

1,460 

Preprint  Local . 

29,612 

46,442 

32,684 

26,923 

ROP  Notional . 

13,554 

72 

12,553 

Preprint  Notionol . 

10,750 

110 

9,828 

201 

Financial . 

2,572 

14 

2,645 

Classified... 

60,170 

58,894 

Totol . 

165,596 

52,068 

168,351 

28,584 

GRAND  TOTAL . 

316,331 

87,140 

315,695 

54,528 

YEAR  TO  DATE  .  . 

604,772 

147,104 

604,051 

99,902 

NEW  YORK 

,  N.Y. 

Daily  News-m 

ROP  local . 

24,730 

16,247 

12,938 

503 

ROP  Notional . 

8,658 

4,727 

4,404 

Financial . 

1,451 

279 

32 

Classified . 

11,710 

14,966 

19,255 

Total 

46,549 

36,219 

36,629 

503 

News-S 

ROP  local . 

11,972 

10,127 

4,563 

165 

Preprint  Local . 

1,540 

34,542 

3,664 

ROP  Notional 

3,767 

1,479 

3,842 

736 

Preprint  Notional . 

7,912 

192 

Financial . 

47 

Clossified.... 

2,503 

3,022 

3,092 

Total . 

27,741 

49,362 

11,497 

4,565 

GRAND  TOTAl . 

74,290 

85,581 

48,126 

5,068 

YEAR  TO  DATE .... 

147,604 

147,220 

101,193 

8,675 

Post-m 

ROP  local . 

24,790 

43,077 

ROP  Notional . 

15,708 

18,736 

Finonciol . 

1,250 

1,897 

Classified . 

5,406 

8,764 

GRAND  TOTAL . 

47,154 

72,474 

YEAR  TO  DATE.... 

94,700 

143,650 

Timcs-m 

ROP  local . 

54,936 

9,050 

54,575 

4,987 

ROP  National . 

20,781 

1,862 

21,731 

2,251 

Finonciol . 

7,247 

4,217 

6,937 

3,818 

Classified . 

28,170 

1,332 

31,997 

1,283 

Total 

111,134 

16,461 

115,240 

12,339 

Times-S 

ROP  local . 

40,549 

25,683 

43,182 

22,052 

Preprint  Local 

1,540 

21,080 

612 

20,735 

ROP  Notional . 

30,303 

7,665 

27,892 

4,641 

Preprint  Notionol . 

7,998 

2,948 

7,904 

160 

Finoncioi... 

5,489 

2,262 

3,788 

1,982 

Classified . 

46,330 

8,318 

50,847 

11,893 

Total . 

132,209 

67,956 

134,225 

61,463 

GRAND  TOTAL.... 

243,343 

84,417 

249,465 

73,802 

YEAR  TO  DATE .. 

478,254 

141,272 

494,144 

131,417 

OAKLAND 

CALIF. 

Tribune-m 

ROP  local . 

18,310 

2,573 

16,220 

2,749 

Preprint  Locol 

10,450 

54,012 

9,999 

47,730 

ROP  Notional . 

3,422 

159 

7,145 

49 

Preprint  National . 

598 

221 

Financial... 

501 

333 

972 

338 

Classified.. 

27,637 

33,523 

Totol . 

60,320 

57,675 

67,859 

51,087 

Tribune-S 


ROP  local . 

Preprint  Locol . . . 

ROP  Notionol . 

Preprint  NatK)nol . 

Financial.. 

Clossified. 

5,428 

220 

5,606 

10,148 

140 

8,223 

47,692 

7,103 

1,999 

4,054 

9,402 

145 

10,803 

165 

52,117 

764 

Total . 

29,765 

47,692 

33,506 

53,046 

GRAND  TOTAL . 

90,085 

105,367 

101,365 

104,133 

YEAR  TO  DATE..... 

191,961 

190,371 

211,086 

197,547 

ONTARtO-UPLAND,  CALIF. 

Inland  Volley  Bulletin*a/d 


ROP  locol . 

ROP  Notionol 

Financial. 

Clossified 

36,043 

2,484 

759 

41,880 

33,215 

2,720 

1,078 

46,526 

Total . 

81,166 

83,539 

Inland  Valley  Builetin-S 

ROP  locol . 

10,943 

11,039 

ROP  Notional 

5,196 

3,497 

Finonciol. 

93 

166 

Clossified 

10.407 

13,678 

Total . 

26,639 

28,380 

GRAND  TOTAL . 

107,805 

111,919 

YEAR  TO  DATE . 

221,429 

212,738 

PASAOINA,  CALIF. 

Stor-News-m 

ROP  Local . 

16,557 

22,862 

Preprint  Locol . 

5,280 

ROP  Notionol 

3,654 

1,816 

Fincmcial. 

600 

1,137 

Clossified . 

23,324 

31,575 

Totol . 

49.415 

57,390 

Stor-News-S 

ROP  locol . 

8,264 

7,273 

ROP  Notionol . 

4,866 

3,524 

Finonciol. 

54 

45 

Clossified 

6,893 

9,758 

Total . 

20,077 

20,600 

GRAND  TOTAL... 

69,492 

77,990 

YEAR  TO  DATE... 

...  145,491 

156,235 

Herold-m 

ROP  Lxol . 

Preprint  Local . 

ROP  Notional . 

Financial 

Classified 

PlIASAFirON,  CALIF. 

32,279 

10,551 

866 

65,614 

32,736 

1,151 

10.005 

1,140 

68,740 

Total . 

109,310 

113,772 

Herold-S 

ROP  Local . 

8,737 

9,522 

Preprint  Local . 

33,220 

11,826 

ROP  Notional . 

4,411 

3,338 

Preprint  Notional . 

6,604 

424 

Finonciol 

125 

40 

Classified 

25,561 

M,099 

Total . 

78,658 

55,249 

GRAND  TOTAL.. 

.  187,968 

169,021 

YEAR  TO  DATE. 

.  331,641 

320,661 

Press-Enterprise-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Finoncioi 

Classified . 

RIVIASIDE,  CALIF. 

43,013 

5,940 

3,702 

1,320 

54,740 

46,434 

5,900 

4,009 

2.390 

54,367 

Totol . 

..  108,715 

113,100 

Press-Enterprise-S 

ROP  locol 

10,645 

12,933 

Preprint  Loral . 

10,000 

9,510 

ROP  Notionol . 

6,070 

4,008 

Preprint  ilotiorGi . 

10,578 

11,239 

Finonciol 

412 

515 

Classified 

14,253 

15,826 

Total ... 

51,958 

54,031 

GRAND  TOTAL.  .. 

..  160,673 

167,131 

YEAR  TO  DATE... 

...  331,206 

323,242 

EDITOR  &  PUBLISHER  for  April  18,  1992 
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Sun-m 

ROPLoco*. _ 

Preprmt  locol.. 
ROP  Nohonol... 

ftnimoaL _ 

Ckssificd 
Totol . 


FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

SAN  BIRNAAOINO,  CAIIF. 


FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


Sun-S 

ROP  Locol _ 

Preprint  Local . 

ROP  Notionol _ _ 

Preprint  Notionol.. 

Finonciol . . 

ClossiM . 

Totol _ 


grand  TOTAL .  157,073 

YEAR  TO  DATE 276.743 


SAN  OIIGO,  CALIP. 


Union-fn 

ROP  local -  74  894 

•’'^p™*  locol _ _  10,833 

ROP  Notional _  9,835 

I’reprint  Notionol.. . 

fwiol . 174, 

Oossificd .  W,S85 

.  176,908 

Union-S 

ROP  Locol -  33,959 

I’roprint  locol -  28!730 

ROP  Notionol . .  1,43, 

IVopnnt  Notionol .  10,798 

R™*"' .  i073 

Classified .  40  isi 

.  126,372 

grand  TOTAl .  303,280 

TEART0  0ATt„_  590,553 


SAN  FRANCISCO,  CAIIF. 

CnromcleHn 

ROP  locol . .  42,781  10,304 

Fteprint  locol _ _  36  684 

ROP  Notional .  9,991  ’574 

Fteptint  Notionol _ _ 

. -  1,586  368 

Ckissified . .  50  504 

^“0' . - .  112,942  47,732 

Examiner-« 

Local .  34,384  7394 

I’teprint  locol . .  ..  34594 

ROP  Notionol .  9440  '394 

Preprint  Notionol .  . . 

1,394  312 

Classified .  58  842 


Emminer  &  Chronicle-S 

ROP  locol .  14,644 

Preprint  locol . .  HO 

ROP  Notioool .  14,490 

Preprint  Notional .  11,013 

Financiol .  842 

Ckissified  30,719 

Totol .  71  DIO 


10,306 

38,569 

9,805 

36,484 

34,887 

574 

11,084 

1,093 

915 

368 

2,779 

215 

60,779 

47,732 

113,211 

46,915 

7,394 

33,540 

8,115 

36,594 

33,480 

394 

10,993 

616 

917 

312 

2,257 

173 

60,098 

44,694 

106,888 

43,301 

3,090 

18,599 

3,437 

45,100 

86 

44,131 

354 

9,005 

214 

10,288 

577 

31,747 

48,544 

70,302 

47,782 

140,970 

290,401 

137,998 

258,111 

609,504 

247,283 

Tribune-S 

ROP  local _ 

Preprint  locol .. 
ROP  Notionoi .... 

Financial . 

Ckissified. . 

Totol . 


FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


Preprint  locol  .. 
ROP  Notionol  - 

Financiol . 

Clossified 

Totol 


Preprint  Notional.. 

Financial . 

Ckissified . 


ROP  Notionol . . 

Preprint  Notional.., 
Financial . 


ROP  Notional . 

Preprint  Notional.. 


ROP  local . . 

Preprint  locol . 

ROP  Notional . . 

Preprint  Notioool . 


7,334 

8,581 

220 

1,836 

5,085 

3,379 

80 

59 

6,191 

8,885 

18,910 

22,740 

97,454 

101,743 

.  180,507 

196,173 

SAN  JOSI,  CALIF. 

69,674 

62,445 

41,242 

36,122 

11,346 

10,851 

2,815 

4,088 

132,119 

J33,535 

257,196 

247,041 

23,834 

22,170 

55,894 

56,571 

11,052 

9,343 

10,798 

9,800 

421 

641 

46,692 

.  66,907 

148,691 

145,432 

...  405,887 

_392,473 

784,751 

780,713 

SAN  MATEO,  CALIF. 

21,306 

18,179 

26,070 

11,029 

6,504 

4,983 

12,470 

1,877 

857 

754 

29,762 

_  30,528 

96,969 

.  67,350 

189,183 

126,568 

SANTA  ANA,  CALIF. 

r-o/d 

116,634  9,229 

113,078 

13,571 

24,310  13,994 

21,633 

25,413 

12,131  215 

14,577 

1,865 

1,025 

2,464 

2,049  129 

2,968 

84 

126,403  4,969 

129,898 

281,527  30,401 

283,179 

41,532 

-S 

26,522 

37,268 

32,232  1,052 

28,184 

2,377 

10,843 

8,563 

10,922  2,236 

10,639 

447 

263 

43,766 

49,730 

'24,732  3,288 

134,647 

2,377 

406,259  33,689 

417,826 

43,909 

783,396  67,458 

825,170  84,489 

Press  Democrot'ir 
ROP  locol . 


SANTA  ROSA,  CAIIF. 


SAN  OABRIIl,  CAIIF. 


Tribune-m  '  Total.. 

Reprint  locol  4!^ 

ROP  Notionol  4439  YEAR  TO  I 

Ckissified  30,245  39  842 

^-003  Advocot..o/d 

ROP  local . 

Preprint  locol  .. 

Indicates  newspapers  reporting  figures  in  finoncioi 

lines.  Classified 

Totol . 

30 


Press  Democrot-S 

ROP  locol .  11,144 

Preprint  Local .  220 

ROP  Notional _  5,307 

Finonciol  io76 

Ckissified  18,176 

35  923 

GRAND  TOTAL .  147,498 

YEAR  TO  DATE .  289,451 


STAMFORD,  CONN, 

23,242 


23,451 

8,871  18,014 

3,630 

1,528 

21,908  _ 

59,388  18,014 


Advocote-5 

ROP  locol . 

Preprint  local . 

ROP  Notional _ 

Preprint  Notional 

Financiol . 

Clossified 
Total . 


YEAR  TO  DATE .  150,343 

_  ^  VINTURA,  CAIIF. 

Star  Free  Press-m 

ROP  locol .  33,488 

Preprint  local .  9,454 

ROP  Notional .  12,464 

Finonciol .  899 

Ckissified  31,822 

LoK'l .  88,127 

Stor  free  Press-S 

ROP  local .  10,221 

Preprint  local .  12,224 

ROP  Notional .  3  868 

Preprint  Notional _  3  ,394 

Finonciol .  544 

Clossified .  14  413 

Total  44348 

GRAND  TOTAL .  132,495 

YEAR  TO  DATE .  234,170 


106,889  27,899 

203,266  49,667 


Contra  Costa  Tlmes*m 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Finonciol . 

Clossified . 

Total . 

Contra  Costo  Times-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol --- 


WALNUT  CREEK,  CALIf. 


GRAND  TOTAL .  129,444  241,3 

YEAR  TO  DATE 267,228  440,9 

WISTCHISTIR/ROCKLAND,  N.Y. 

Reporter-Dispotch-e 


ROP  local .. 

Preprint  Local . 

ROP  Notional _ 

Preprint  Notional.. 
Financiol . 


Reporter-Dispotch-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional 

Financial . 

Clossified. . 

Total . 


5,390  12,160 

5,118  68 

48 

4,312  16 

23,457  _ 

61,166  13,624 


1.332  25,719 

2,160  5,599 


22,956  24,754 

5,572  172 


139  16,800 

254  37,773 

172  5,764 

136  10,148 


.  41VB  1519 

.  8,708  _ ^  _ 

.  8'. 270  25,201  83,170  15,287 

grand  TOTAl .  122,536  38,825  "jlTwo 

YEAR  TO  DATE .  245,426  56,072  289,722  28,527 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 

Times*Union-m 

ROP  Local .  20,477 

18,014  Preprint  Local .  18,775 

ROP  National .  4  059 

Preprint  Notional .  705 

_  Clossified .  26,974 

18,014  Totol .  7nooo 


EDITOR  &  PUBLISHER  for  April  18,  1992 


1992  1991  1992  1991  1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times*Unk)n-S 


ROP  Locol . 

17.173 

18,378 

Preprint  local . 

52,193 

51,710 

ROPNotonol 

1,583 

2,049 

Preprint  Notionol . 

15,275 

14,368 

Clossified . 

13,667 

13,704 

Totol... 

99,891 

100,209 

GRAND  TOTAL . 

170,890 

176,545 

YEAR  TO  DATE . 

316,843 

327,056 

ALBANY* 

ORE. 

Denyxrot-Herald-e 

ROP  Local . 

27,356 

19,600 

ROP  Notional . 

279 

418 

Clossified . 

20,942 

21,132 

GRAND  TOTAL . 

49,468 

42,062 

YEAR  TO  DATE . 

81,279 

79,690 

BANGOR* 

MAINE 

Doily  News-m 

ROP  Local . :. 

12,558 

5,523 

16,208 

5,527 

Preprint  Locol . 

5,597 

14,889 

7,354 

9,630 

ROP  Notional . 

1,339 

1,658 

Preprint  Notionol . 

324 

324 

Classified . 

11,047 

106 

11,131 

94 

Total . 

30,865 

20,518 

36,675 

15,251 

News.S 

ROP  Locol . 

8,666 

1,187 

9,648 

1,147 

Preprint  Local . 

1,782 

18,346 

2,777 

11,857 

ROP  Notional . 

511 

486 

Preprint  National . 

13,955 

9,369 

Classified . 

8,830 

6,185 

Total . 

33,744 

19,533 

28,735 

13,004 

GRAND  TOTAL . 

64,609 

40,051 

65,410 

28,255 

YEAR  TO  DATE.... 

119,961 

75,690 

128,866 

52,561 

BENNINGTON,  VT. 


Bonner-m 


ROP  Locol . 

7,780 

8,197 

Preprint  Locol . 

1,326 

1,116 

ROP  Notional . 

206 

606 

Preprint  Notionol . 

60 

55 

6,240 

6,493 

GRAND  TOTAL . 

15,612 

16,467 

YEAR  TO  DATE . 

29,989 

32,157 

BINGHAMTON, 

,  N.Y. 

Press  &  Sun-Bulletin-m 

ROP  Locol . 

19,879 

22,626 

32 

Preprint  Locol . 

19,466 

6,158 

20,631 

5,360 

ROP  National . 

1,101 

1,206 

Preprint  Notional . 

325 

424 

Clossified . 

19,365 

19,194 

46 

Totol . 

60,136 

6,158 

64,081 

5,438 

Press  &  Sun  8ulletin-S 

ROP  local . 

13,370 

14,473 

Preprint  Local . 

19,247 

7,427 

20,049 

5,734 

ROP  Notional . 

779 

251 

Preprint  Notional . 

8,069 

9,858 

24 

Clossified . 

6,390 

5,787 

Totol . 

47,855 

7,427 

50,418 

5,758 

GRAND  TOTAL . 

107,991 

13,585 

114,499 

11,196 

YEAR  TO  DATE ..... 

230,940 

27,201 

242,647 

21,438 

BLOOMINGTON,  INO. 


Herold  Times-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

25,452 

52,711 

496 

3,267 

29,348 

28,877 

40,453 

707 

3,151 

26,345 

GRAND  TOTAL . 

111,274 

99,533 

YEAR  TO  DATE . 

211,055 

195,090 

BOISE*  IDAHO 

Stotesman-m 

ROP  local . 

32,984 

33,554 

Preprint  Local . 

47,335 

48,913 

ROP  Notional . 

1,857 

2,127 

Preprint  National . 

8,569 

9,063 

Classified . 

38,071 

38,951 

GRAND  TOTAL . 

128,816 

132,608 

YEAR  TO  DATE . 

270,707 

273,272 

‘Indicates  newspapers  reporting  figures 

lines. 


BUFFALO,  N.Y. 


News-o/d 

ROP  local .  23,574  22,947 

Preprint  locol .  1,675  5,453  1,451  5,516 

ROPNotionol .  5,188  6,044 

Preprint  Notional .  260  0  263  223 

Classified .  31,495  _  26,320  _ 

Total .  62,192  5,453  57,025  5,739 

News-S 

ROP  Locol .  13,945  16,551 

Preprint  Local .  1,799  6,264  3,833  5,616 

ROPNotionol .  2,112  2,457 

Preprint  Notional .  0  5,004  290  3,486 

Classified .  8,652  _  8,064  _ 

Totol .  26,508  13,268  31,215  9,132 

GRAND  TOTAL .  88,700  18,721  88,240  14,841 

YEAR  TO  DATE .  175,836  38,564  175,141  29,968 

CASA  GRANDE,  ARIZ. 

Dispotch-e 

ROP  Local .  14,015  13,575 

ROP  Notional .  855  1,236 

Clossified .  11,199  11,226 

GRAND  TOTAL .  26,069  26,037 

YEAR  TO  DATE .  48,311  50,769 

CHARIOTTE,  N.C. 

Observer-mS 

ROP  Local .  50,714  77,227  58,697  80,109 

Preprint  Local  5,502  39,407  8,355  49,989 

ROP  Notional  5,051  249  5,878  656 

Preprint  Notionol .  7,945  125  8,913  713 

Classified .  76,345  32,778  75,718  32,279 

GRAND  TOTAL .  145,557  149,786  157,561  163,746 

YEAR  TO  DATE _  316,038  308,008  339,221  329,424 

CENTRALIA,  III. 

Sentinel^eS 

ROP  locol .  14,754  24,157 

Preprint  Local  11,553  2,522  9,212  2,480 

ROP  Notional  706  759 

Preprint  Notional .  1,452  376 

Classified .  12,972  _  9,447  _ 

GRAND  TOTAL .  41,437  2,522  43,951  2,480 

YEAR  TO  DATE .  80,540  3,276  81,347  3,732 

CHAMPAIGN,  III. 

News  Gozette-eS 

ROP  Locol,  30,394  254  31,938  258 

Preprint  Local  75,014  17,802  78,174  9,804 

ROP  Notional  798  998 

Preprint  Notional .  17,157  15,093 

Clossified,  29,119  28,013 

GRAND  TOTAL .  152,482  18,056  154,216  10,062 

YEAR  TO  DATE .  290,408  33,003  308,290  18,151 

'  CHICAGO,  III. 

Doily  Herold-ni 

ROP  local .  58,278  42,198  53,502  39,223 

Preprint  Local .  3,630  41,351  24,641  52,242 

ROPNotionol .  404  292  309  227 

Classified .  32,840  31,653  _ 

GRAND  TOTAL .  95,148  83,841  110,105  91,962 

YEAR  TO  DATE .  175,588  162,752  177,457  187,197 

CONWAY,  ARK. 

Log  Cobin  Democrat.eS 

ROP  Locol .  14,615  14,524 

Preprint  Locol .  19,326  13,952 

ROP  Notional  28  33 

Classified  7,513  6,613 

GRAND  TOTAL .  41,482  35,122 

YEAR  TO  DATE .  80,858  71,371 

DUIUTH,  MINN. 

News  Tribune-mS 

ROP  local .  21,002  3,223  20,836  2,973 

Preprint  local  18,905  27,614  18,276  32,124 

ROPNotionol .  605  1,253 

Preprint  Notionol .  11,750  13,375 

Classified.  29,221  437  22,522  1,703 

GRAND  TOTAL .  81,483  31,274  76,262  36,800 

YEAR  TO  DATE .  189,071  68,665  170,630  78,931 

DURHAM,  N.C. 

Herold-Sun-mS 

ROP  Local .  40,172  39,394 

ROPNotionol .  1,075  1,221 

Classified .  26,623  28,106 

GRAND  TOTAL .  67,870  68,721 

YEAR  TO  DATE .  131,119  138,541 


EAU  ClAIRE,  WIS. 


leoder  Tele9ram.eS 

ROP  Locol .  31,607  32,518 

Preprint  local  28,942  21,671  23,773  20,450 

ROPNotionol  ...  977  1,624 

Preprint  Notionol .  10,296  9,328 

Clossified..,  27,219  23,839  _ 

GRAND  TOTAL .  99,041  21,671  91,082  20,450 

YEAR  TO  DATE .  183,660  39,001  177,455  36,158 


EDMONTON,  AITA. 

Joumol.m* 


ROP  Locol . 

Preprint  Local 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

659,363 

758,178 

307,085 

50,887 

602,795 

782,367 

612,866 

267,485 

31,047 

568,600 

GRAND  TOTAL . 

.  2,378,308 

2,262J65 

YEAR  TO  DATE . 

..  4,639,401 

4,561,934 

Note:  Figures  given  in  modular  ogote  lines. 

Morning  News-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Clossified 

ERIE,  PENN. 

14,500 

18,055 

630 

18,278 

16,542 

16,535 

832 

16,015 

Totol 

51,463 

49,924 

Doily  Times-e 

ROP  Locol . 

17,222 

18,769 

Preprint  Locol . 

19,118 

17,335 

ROP  Notional . 

648 

914 

24,X7 

20,780 

Total . 

61,295 

57,798 

Times-News-S 

ROP  locol . 

15,480 

17,955 

Preprint  Local . 

23,577 

24,579 

ROP  Notional . 

366 

373 

Preprint  Notional . 

9,365 

8,887 

Classified . 

20.035 

18,015 

Totol . 

68,823 

69,809 

GRAND  TOTAL . 

181,581 

177,531 

YEAR  TO  DATE . 

368,151 

363,907 

PORT  lAUDERDAlE,  FIA. 

News/Sun-Sentinel.meS 


ROP  Local . 

Preprint  Locol . 

102,619 

40,636 

163,890 

46,555 

110,001 

34,502 

133,416 

35,836 

ROP  Notionol . 

17,171 

2,398 

16,514 

929 

Preprint  Notionol . 

12,985 

11,563 

13,970 

1,576 

Classified . 

144,062 

66,310 

162,287 

82,622 

GRAND  TOTAL . 

317.473 

290,716 

337,274 

254,379 

YEAR  TO  DATE . 

694,383 

572,153 

737,061 

498,603 

Post-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Clossified 

FREDERICK*  MD. 

35,889 

72.942 

594 

37,994 

36,800 

67,554 

653 

34,197 

Total.... 

147,419 

139,204 

News-e 

ROP  Locol . 

35,889 

36,800 

Preprint  Local . 

73,950 

67,554 

ROP  Notional . 

594 

653 

Classified 

37,994 

34,197 

Totol. ,. 

148,427 

139,204 

GRAND  TOTAL 

295,846 

278,408 

YEAR  TO  DATE .... 

554,270 

534,922 

GRAND  FORKS*  N.D. 

HeraW-m 

ROP  Locol . 

18,508 

20,836 

Preprint  Locol . 

37,690 

38.216 

ROP  Notionol . 

312 

695 

Preprint  Notionol . 

8,943 

9,755 

Classified 

15,542 

14,158 

GRAND  TOTAL... 

80,955 

83,660 

YEAR  TO  DATE,. 

179,788 

186,304 

EDITOR  &  PUBLISHER  for  April  18,  1992 


31 


1991 


1992 


1991 


1992 


1991 


1992 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Independent-eS 

ROP  Local 

Prepnnt  U>col . 

ROPNohonoi . 

PrcpTNit  Notionol . 

Ckmified 

OKANO  ISLAND,  Nit. 

36.S33 

20,655  7,671 

1,007 

1,209 

13,283 

34,512 

18,758 

1,154 

278 

12,395 

5,853 

GRAND  TOTAL.. 

72,687 

7A71 

67,097 

5,853 

«AR  TO  DATE ... 

_.  136,872 

16,042 

1X,830 

12,837 

OtiENSAURO,  RENN. 

Tnbune-Review-m 

ROP  locol 

18,066 

17,927 

Preprint  locol  .  .  . 

7,665 

10,753 

17J44 

7,005 

ROPNotraral 

1,014 

1,267 

Preprint  Notionoi  .. 

129 

Clossified 

27,855 

24,640 

To*ol 

54,580 

10,753 

61,207 

7,005 

Tribune-Review-S 

ROP  Locol 

18,403 

21,675 

Prepnnt  Locol . 

31,442 

16,302 

23,607 

23,812 

ROP  Notmnol . 

481 

459 

Preprint  Notionol  ... 

16,9X 

15,600 

Classified 

12,300 

15,805 

Total . 

79,526 

16,302 

77,146 

23,812 

GRAND  TOTAL.. 

134,106 

27,055 

138,353 

30,817 

YEAR  TO  DATE . 

266,723 

51,094 

266,121 

57,248 

INOIANAPOIIS,  IND. 

Star-m 

ROP  Locol 

44,517 

789 

44,860 

473 

Preprint  locol . 

1,940 

2,509 

ROP  Nationot . 

1,608 

2,752 

Preprint  Notionol  . 

131 

Clossified 

45,586 

43,370 

Total . 

91,711 

2,729 

90,982 

3,113 

News-e 

ROP  Local . 

M,339 

789 

32,532 

473 

Prepnnt  Loed 

1,940 

2,509 

ROP  Notwool . 

1,763 

2,755 

Prepnnt  Notional . 

131 

Clossified 

44,340 

42,701 

Total . 

76,442 

2,729 

77,988 

3,113 

Star-S 

ROP  locd . 

16,117 

15,401 

Prepnnt  Locol . 

747 

6,800 

594 

6,869 

ROP  Notional 

1,764 

1,665 

Preprint  Notionai .. . 

4,073 

3,606 

CbUified . . 

39,415 

38,316 

Total . 

62,116 

6,800 

59,582 

6,869 

GRAND  TOTAL 

230,269 

12,258 

228,552 

13.095 

YEAR  TO  DATE 

_  430,801 

23,423 

444,245 

25,153 

LINCOLN,  NEA. 

ioumai-Star-meS 

ROP  locol . 

37,484 

37,931 

Preprint  Locol . 

50,281 

41,597 

ROP  Notwnol . 

1,032 

994 

Preprint  Nottonol . 

11,492 

8,061 

Clossified . 

35,165 

30,929 

GRAND  TOTAL . 

135,454 

119,512 

YEAR  TO  DATE . 

271,166 

242,609 

LOUISVILLE,  KY. 


Courier  Joumol-o/d 


ROP  local . 

31825 

19,337 

32,497 

20,321 

preprint  Local . 

ROP  Notional . 

1,049 

29,557 

1,528 

40,042 

Clossified 

22,272 

16,992 

23,734 

11,618 

55,146 

65,886 

57,759 

71.981 

Courier  Joumoi-S 

ROP  Local . 

23,882 

42 

28,271 

225 

Preprint  local . 

40,745 

35,301 

ROP  Notionol . 

307 

760 

Preprint  Notional . 

Clossified . 

13,108 

10,867 

13,593 

10,155 

Total . 

37,297 

51,654 

42,624 

45,681 

GRAND  TOTAL . 

92,443 

117,540 

100,383 

117,662 

YEAR  TO  DATE..... 

181,245 

226,219 

200,487 

231,867 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Full  RUN  PART  RUN 

FULL  RUN  PART  RUN 

MANCHISnt,  N.a 

Umon  Leoder-m 

ROP  Local 

39,083 

38,822 

ROP  Notional . 

2829 

1,202 

Clossified 

28812 

28,555 

Total 

70,424 

68,579 

N.H  Sundoy  Nnvs  S 


ROP  Local  ’ . 

ROP  Notionol . 

Classified 

15,994 

1807 

16,102 

15,109 

550 

16,W1 

Total 

33,103 

31860 

GRAND  TOTAL . 

103827 

1W839 

YEAR  TO  DATE-.. 

.  195,062 

194,425 

MARYSVILLE,  CALIP. 

Appeol  Democrot-e 

ROP  Local 

22,368 

20,031 

Preprint  Locol . 

84,536 

73,334 

ROPNoticral 

942 

760 

Preprint  Notionol . 

176 

188 

24,944 

20856 

GRAND  TOTAL . 

132,966 

114869 

YEAR  TO  DATE _ 

256,955 

235349 

News-e* 

ROP  Locol . 

Preprint  Locol . 

ROPNotionol . 

Prepnnt  Notional . 

MEOKINI  HAT,  B.C 

326,970 
.  375846 

36,907 

18887 

98,528 

329895 

399862 

50,960 

10836 

103832 

GRAND  TOTAL . 

....  856,038 

893385 

YEAR  TO  DATE  „ 

1,744325 

1,777,727 

*Note:  Figures  given  in 

modular  agate  tines 

MIODLnOWN,  N.Y. 

Times  Herald  Record-mS 


ROP  locol .  67.776  69.491 

Preprint  Local .  35.301  96,603  44,685  65,964 

ROPNotionol .  1,407  979 

Preprint  Notional .  34,892  37,169 

Clossified .  54,286  55,488  _ 

GRAND  TOTAL .  193,662  96,603  207,812  65,964 

YEAR  TO  DATE;  373,546  149,958  377,732  110,088 


MONTREAL,  QUE. 

Gozette-mS* 

ROP  Local . 

..  504,324 

598,455 

Preprint  Local . 

490,888 

413,086 

ROP  National . 

448,749 

344,054 

Preprint  Notionol . 

....  118,584 

43,196 

Classified . 

....  570,459 

558,109 

GRAND  TOTAL... 

....  2,133,004 

1,956,900 

YEAR  TO  DATE: 

3,709,227 

3,699.471 

•Note:  Figures  given  i 

m  modulor  ogote  lines 

MOUNT  VEtNON,  WASH. 


Skogit  Valley  Herald-e 
ROP  Locol . 

17,573 

17,211 

ROP  Notional . 

540 

510 

Clossified . 

11,102 

10,689 

GRAND  TOTAL . 

29,215 

28,410 

YEAR  TO  DATE: 

N/A 

Stor-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 
Clossified... 

MUNCIE,  INO. 

13,757 

2,976 

437 

11,682 

16,841 

1,813 

965 

12,241 

Total . 

28,852 

31,860 

Press-e 

ROP  local . 

19,107 

22,786 

Preprint  Locol . 

4,639 

4,099 

ROP  Notionol . 

437 

979 

Classified... 

13,126 

13,773 

Totol . 

37,309 

41,637 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Stor-S 

ROP  locol . 

4,956 

5,416 

Preprint  Locol 

4,237 

3.496 

ROP  Notional . 

5 

148 

Preprint  Notionol . 

621 

483 

Clossified ... 

3,377 

3,642 

Totol . 

13,196 

13,185 

GRAND  TOTAL . 

79,357 

86,682 

YEAR  TO  DATE . 

151,344 

165,410 

NASHVILLE,  TENN. 

Tennesseon-m 

ROP  local . 

28,892 

33,733 

Preprint  Locol . 

18,456 

12,307 

ROP  Notional . 

1,270 

2,068 

Clossified . 

29,424 

28,715 

Total . 

78,042 

76,823 

Bonner-e 

ROP  local .. 

28,749 

33,497 

Preprint  Locol . 

18,456 

12,307 

ROP  Notionol . 

1,261 

2,056 

Clossified... 

28,527 

27,977 

Total . 

76,993 

75,837 

Tennesseon-S 

ROP  local . 

21,546 

25,827 

Preprint  Local . 

19,751 

16,665 

ROP  Notional . 

940 

1,061 

Preprint  Notional . 

10,724 

9,034 

Clossified .. 

17,326 

18,380 

Total . 

70,287 

70,967 

GRAND  TOTAL . 

225,322 

223,627 

YEAR  TO  DATE . 

451,419 

447,730 

NORTHAMPTON,  MASS. 

Doily  Hompshire  Gozette-e 

ROP  locol . 

31,173 

28,595 

Preprint  Locol 

27,090  6.450 

19,995 

9,675 

ROP  Notionol . 

204 

548 

Preprint  Notional . 

774 

129 

Clossified.. 

12,708 

11,388 

GRAND  TOTAL . 

71,949  6,450 

60,655 

9,675 

YEAR  TO  DATE.... 

131,290  14,577 

117,128 

19,479 

NORTH  BAY,  ONT. 

Nugget-m 

ROP  Local . 

17,301 

22,263 

Preprint  Locol . 

44,301 

33.441 

ROP  National . 

3,742 

3,873 

Preprint  Notionol . 

1,846 

5,126 

Clossified. 

16,002 

14,889 

GRAND  TOTAL . 

83,192 

79,628 

YEAR  TO  DATE . 

156,838 

163,265 

NORTH  PLAHE,  NEB. 

Telegroph-mS 

ROP  Locol . 

20,183 

16,706 

Preprint  Locol . 

15,790  11,484 

12,267 

16,574 

ROP  National 

965 

1,491 

Preprint  Notional . 

1,827  391 

391 

392 

Classified. 

9,720 

9,541 

GRAND  TOTAL . 

48,485  11,875 

40,396 

16,966 

YEAR  TO  DATE . 

92,565  24,925 

82,471 

32,235 

ONEONTA,  N.Y. 

Doily  Star-m 

ROP  local . 

13,882 

13,994 

ROP  Notional . 

378 

477 

10,794 

11,396 

GRAND  TOTAL . 

25,054 

25,867 

YEAR  TO  DATE... 

49,71 1 

51,474 

ONTARIO,  ORE. 

Argus  Observer-eS 

ROP  locol . 

13,538 

18,674 

Preprint  Local . 

32,379 

38,958 

ROP  Notionol . 

624 

407 

Classified 

9,571 

8,595 

GRAND  TOTAL .... 

56,112 

66,634 

YEAR  TO  DATE  ... 

...  105,404 

113,252 

OTTAWA,  ILL. 

Daily  Times*e 

ROP  Local . 

14,549 

13,589 

Preprint  Local . 

29,205  856 

26,389 

1,416 

ROP  Notionol . 

1,007 

631 

Preprint  Notional . 

429 

84 

Classified 

4,553 

5,644 

GRAND  TOTAL. 

49,743  856 

46,337 

1,416 

YEAR  TO  DATE ... 

98,448  2,144 

91,794 

2,200 

32 


EDITOR  &  PUBLISHER  for  April  18,  1992 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PHOENIX,  MIZ. 

Arizona  Republic-m 

ROP  Locol .  44,642  3,600  54,643  3,494 

Preprint  Locol .  45,329  29,442  49,484  15,772 

ROP  Notionol .  4,797  44  4,650 

Preprint  Notional .  248 

Clossilied  67,682  2,083  71,753  1,907 

Total .  164,450  35,169  180,778  21,173 

Gozette-e 

ROP  Local .  47,108  3,475  52,210  3,339 

Preprint  Locol .  45,329  29,442  49,484  15,772 

ROP  Notional .  5,036  43  4679 

Preprint  Notional .  248 

Classified  67,511  2,174  69,898  2,016 

Total .  164,984  35,134  176,519  21,127 

Arizono  Republic-S 

ROP  Local .  31,221  33,467 

Preprint  Locol .  34,070  32,897 

ROP  Notional .  4,265  2,812 

Preprint  Notional .  12,472  12,178 

Classified .  36,865  37,919 

Totol .  118,893  119,273  _ 

GRAND  TOTAL .  448,327  70,303  476,570  42,300 

YEAR  TO  DATE .  868,693  163,122  935,194  83,493 


PORTAGE  LA  PRAIRIE,  MAN. 

Doily  Grophic-e 

ROP  Local .  10,806  9,075 

Preprint  Local .  6,233  5,765 

ROP  Notional .  1,332  1,275 

Classified .  2,086  2,655 

GRAND  TOTAL .  20,457  18,770 

YEAR  TO  DATE .  36,687  34,474 

PORTLAND,  AAAINE 

Press  Herold-m 

ROP  Local .  18,810  25,082 

Preprint  Locol .  13,017  12,125 

ROP  Notional .  2,182  1,881 

Preprint  Notionol .  0  0 

Clossified .  12,577  12,811 

Totol .  46,586  51,899 

Telegrom-S 

ROP  Local .  13,245  16,179 

Preprint  Local .  24,930  25,468 

ROP  Notionol .  847  1,014 

Preprint  Notionol .  3,660  3,688 

Classified .  12,395  9,786 

Total .  55,077  56,135 

GRAND  TOTAL .  101,663  108,034 

YEAR  TO  DATE .  210,046  216,335 


PROVIDENCE,  R.l. 

Joumol-Dulletin-o/d 


ROP  Local .  29,737  7,313  33,573  7,857 

Preprint  Local .  3,565  130,429  5,071  69,896 

ROP  Notionol .  2,812  3,225 

Preprint  Notionol .  977  17,400  354  6,140 

Clossilied .  23,185  692  26,919  1,085 

Total .  60,275  155,834  69,142  84,978 

Joumol-S 

ROP  Local .  26,364  2,228  21,500  2,307 

Preprint  Local .  26,341  114,287  32,510  99,807 

ROP  Notional .  1,952  2,482 

Preprint  Notionol .  11,760  257  10,939 

Clossified .  11,788  270  12,029  593 

Total .  78,206  117,042  79,460  102,707 

GRAND  TOTAL .  138,481  272,876  148,602  187,685 

YEAR  TO  DATE .  269,629  496,065  285,31 1  385,562 

READING,  PA. 

Eogle-Times-e 

ROP  Local .  28,504  29,584 

Preprint  Locol .  23,495  26,015 

ROP  Notionol .  524  585 

Classified .  34,068  30,729 

Totol .  86,591  86,913 


*lndicates  newspapers  reporting  figures  in 
lines. 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Eogle-S 


ROP  Local 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

23,213 

8,600 

510 

10.620 

18,400 

13,870 

29,909 

8,170 

551 

10,890 

16,984 

8,550 

Total . 

61,343 

13,870 

66,504 

8,550 

GRAND  TOTAL . 

147,934 

13.870 

153,417 

8,550 

YEAR  TO  DATE . 

283,298 

25,485 

297,104 

16,775 

RENO, 

NEV. 

Gazette- Joumal-m 

ROP  Local . 

54,415 

54,535 

Preprint  Local . 

95,500 

85,327 

ROP  Notionol . 

1,235 

2,222 

Preprint  Notional . 

9,672 

10,291 

Classified... 

52,169 

51,245 

GRAND  TOTAL . 

212,991 

203,620 

YEAR  TO  DATE .... 

471,700 

445,845 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local . 

31,353 

2,643 

32,261 

3,690 

Preprint  Local 

15,369 

1,216 

15,980 

1,158 

ROP  Notional . 

4,532 

17 

3,503 

Preprint  Notiorwl . 

288 

698 

562 

Clossified.. 

26,893 

2,333 

27,166 

925 

Total . 

78,435 

6,907 

79,472 

5,773 

News  Leoder-e 

ROP  Local . 

18,559 

2,643 

24,347 

3,690 

Preprint  Local . 

15,054 

1,029 

12.780 

1,063 

ROP  National . 

4.157 

17 

3,580 

Preprint  Notionol . 

288 

698 

951 

Clossified. 

23,293 

2,333 

24,835 

925 

Totol . 

61,351 

6,720 

66,493 

5,678 

Times-Oispotch-S 

ROP  Local . 

20,995 

22,759 

Preprint  Local . 

18,397 

1,394 

16,764 

279 

ROP  Notional . 

733 

1,461 

Preprint  Notional . 

8,551 

9.038 

Clossified.. 

19,109 

19,432 

Total . 

67,785 

1,394 

69,454 

279 

GRAND  TOTAL . 

207,571 

15,021 

215,419 

11, 7X 

YEAR  TO  DATE.... 

443.787 

33,457 

435,348 

24,694 

RIVERSIDE, 

CALIF. 

Press-Enterprisc-mS 
ROP  Local . 

51,907 

20,445 

62,125 

103,374 

20,847 

Preprint  Local . 

121,052 

ROP  Notional . 

3,297 

41 

3,900 

Preprint  Notionol . 

15,593 

15,845 

Classified.. 

56,656 

213 

64,699 

236 

GRAND  TOTAL . 

248,505 

20,699 

249,943 

21,083 

YEAR  TO  DATE.... 

499,372 

40,184 

504,208 

39,295 

ROCKFORD,  ILL. 

Register-Star-m 

ROP  Local . 

39,791 

39,146 

Preprint  Local . 

60,868 

59,309 

ROP  Notionol . 

2,174 

2,129 

Preprint  Notional . 

8,819 

10,419 

Classified.. 

34,097 

36,341 

GRAND  TOTAL . 

145,741 

147,344 

YEAR  TO  DATE.... 

306,969 

264,821 

SACRAMENTO, 

CALIF. 

6ee-mS 

ROP  Local . 

63,369 

16,861 

70,351 

20,584 

Preprint  Locol . 

114,726 

25,948 

94,634 

22,198 

ROP  Notionol . 

14,357 

14,577 

Preprint  Notional 

16,640 

1,430 

17,821 

1,549 

Clossified.. 

402,869 

51,311 

390,805 

51,715 

GRAND  TOTAL.. 

.  611,961 

95,550 

588,188 

96,046 

YEAR  TO  DATE. 

N/A 

ST.  LOUIS, 

MO. 

Post-Dispotch-m 

ROP  Local . 

14,901 

34,250 

14,116 

16,876 

Preprint  Local . 

22,630 

ROP  Notional . 

2.757 

312 

4,239 

226 

Preprint  Notionol . 

499 

101 

Clossified . 

35,632 

3,833 

40,850 

6,007 

Total .  98,039  19,046  93,556  23,109 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post-Dispatch-S 


ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified 

25,312 

26,411 

4,178 

11,840 

33,860 

25,676 

26,600 

4,291 

10,698 

32,154 

Total . 

101,601 

99,419 

GRAND  TOTAL 

199,640 

19,046 

192,975 

23,109 

YEAR  TO  DATE 

465,629 

48,853 

498,421 

58,679 

SAN  BERNARDINO, 

CALIF. 

Sun-mS 

ROP  Local . 

45,206 

49,061 

Preprint  Locol . 

50,398 

46,580 

ROP  Notional . 

3,770 

5,049 

Preprint  Notional . 

10,472 

11,246 

Clossified 

43,741 

44,368 

GRAND  TOTAL . 

153,587 

156,304 

YEAR  TO  DATE . 

N/A 

SAN  DIEGOz 

CALIF. 

Union-Tribune-meS 

ROP  Local . 

...  107,221 

18,231 

116,263 

15,687 

Preprint  Local . 

44,010 

29,856 

40,470 

28,242 

ROP  Notional . 

18,124 

768 

20,257 

1.476 

Preprint  Notional . 

9,128 

234 

9,566 

960 

Classified 

101,530 

3,928 

99,001 

3,1X 

GRAND  TOTAL  . . 

...  280,013 

53,017 

285,557 

49,495 

YEAR  TO  DATE... 

...  593,818 

104,879 

599,362 

101,357 

SAN  FRANCISCO,  CAIIF 

Chronicle-m 

ROP  Local . 

35,237 

10,703 

32,491 

8,997 

Preprint  Locol . 

40,950 

44.298 

ROP  Notional . 

13.965 

698 

16,568 

223 

Preprint  Notional . 

1,170 

1,170 

Classified 

35,332 

37,923 

Total . 

126,654 

11,401 

132,450 

9,220 

Exominer-e 

ROP  Locol . 

29,108 

10,261 

27,263 

8,578 

Preprint  Locol . 

40.950 

44,298 

ROP  Notionol . 

13,466 

532 

15,707 

883 

Preprint  Notional . 

1,170 

1,170 

Clossified 

34,838 

37.611 

Total . 

119,532 

10,793 

126,049 

9,461 

Examiner/Chronicle-S 

ROP  Local . 

15,441 

3,264 

18,976 

3,544 

Preprint  Local . 

57,590 

56,680 

ROP  Notionol . 

9,964 

128 

7,797 

18 

Preprint  Notionol . 

16,510 

15,730 

Classified 

19,846 

19,699 

Total . 

119,351 

3,392 

118,882 

3,562 

GRAND  TOTAL . 

365,537 

25,586 

377,381 

22,243 

YEAR  TO  DATE . 

688,196 

48,593 

708,692 

43,627 

SANTA  MONICA, 

CALIF. 

Outlook-e 

ROP  Locol . 

21,569 

23,691 

Preprint  Local . 

15,868 

6,372 

ROP  Notional . 

4,146 

5,397 

Preprint  Notional . 

169 

Classified . 

24,186 

26,969 

GRAND  TOTAL. 

65,769 

62,598 

YEAR  TO  DATE 

.  133,108 

138,150 

SARATOGA  SPRINGS,  N.Y. 

Sarotogion-m 

ROP  Local 

7,684 

8,040 

Preprint  Local . 

4,818 

5,574 

12,894 

ROP  Notionol . 

171 

326 

Clossified 

6,982 

7,768 

Total . 

19,655 

5,574 

29,028 

Sorotogion-S 

ROP  Local 

3,376 

3,303 

Preprint  Local . 

23,688 

5,766 

24.494 

ROP  Notional . 

19 

15 

Preprint  Notionol . 

108 

Clossified 

2,307 

2,901 

Totol . 

29J90 

5,874 

30,713 

GRAND  TOTAL... 

49,045 

11,448 

59,741 

YEAR  TO  DATE .. 

....  105,275 

26,502 

128,870 
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SHILBWILII,  INO. 


Tim«s-G02ette-e 

WIPlocol . .  11,656  13,529 

•^■ntlocol .  18,340  13,355 

ROP  National.  525  167 

Preprint  Notionol  720 

Ckmrfied  4,003  4,060 

GMNO  total .  35,244  31,131 

YEAR  TO  DATE. —  70,986  62,808 

SHREYTtPOIT,  lA. 

Times-mS 

ROP  locol  37,813  45,046 

Preprint  Locol  18,943  17,988  15!l58  11,826 

ROP  National  1,356  1,710 

Preprint  Notionol  8,091  9,367 

Clossified  28,115  26^652 

GRAND  TOTAL  94,316  17,988  97,933  11,826 

YEAR  TO  DATE .  212,198  37,362  215,862  26,625 

SITKA.  ALASKA 

Sentinel -e 

POP  Local .  5.287  4,802 

ROP  Notional .  1,025  470 

Classified .  1,026  960 

grand  TOTAL .  7,338  6,232 

YEAR  TO  DATE .  15.771  13,559 


SOUTH  SEND,  IND. 

Tribune-e 

POP  locol .  39,174  5,752  45,247  6,401 

Preprint  locol .  11,440  12,870  9,100  10,530 

ROP  Notional .  2,875  0  3,719  0 

Preprint  Notional .  520  520  780  130 

Clossilied. .  39,621  0  38,325  0 

Totol .  93,630  19,142  97,171  17,061 

Tnbune-S 

POP  Locol .  17,895  3,792  19.720  8.731 

Preprint  local  10,400  32,240  9,880  3U590 

POP  Notionol .  1,211  0  1,029  0 

Preprint  Notionol .  13,910  0  13,910  0 

Clossified  .  19,096  0  2o!ll7  0 

To*ol .  62,512  36,032  64,656  40,321 

GRAND  TOTAL  156,142  55,174  161,627  57,382 

YEAR  TO  DATE .  259,977  93,343  267,024  101,385 

SPOKANE,  WASH. 

SpoLesman-Review-m 

POP  local .  29,158  25,172 

Preprint  local .  6,788  4^941 

POP  Notionol  2,748  3’621 

Preprint  Notional .  66 

CPRsiLiwI .  32,832  33,230 

ToWL .  71,592  66,964 

Chronicle-« 

POP  locol .  29,057  25,065 

Preprint  locol .  3,332  2’854 

POP  Notionol .  2,748  3  600 

Clossitiwi .  32,935  33!408 

lotol .  68,072  64,927 

Spokesmon-RevieW'S 

POP  locol  .  12,525  9,361 

Preprint  Local .  4,887  5’337 

POP  Notionol .  848  747 

Preprint  Notional .  1,149  1,382 

CPRSilwl  .  14,821  bW 

X230  32,525 

GRAND  TOTAL .  173,894  164,416 

YEAR  TO  DATE .  340,485  333,487 

SYRACUSE,  N.Y. 

Post  Stondord-m 

POP  Locol  27,067  9,720  25,982  9  015 

Preprint  local .  68,903  53,318 

ROP  Notional .  2,329  2^090 

Preprint  Notional .  419  51O 

ClossiM. .  15,747  14,597 


114,465  9,720  96,497  9,015 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Herald  Joumol-e 

POP  locol  23,137  5.774  22,783  6,014 

Preprint  local  72,251  55,070 

POP  Notional .  2,146  1,887 

Preprint  Notional .  419  5IO 

Clossilied  .  13,196  _  13,575  _ 

Total .  111,149  5,774  93,825  6,014 

Herald  Americon-S 

POP  Locol .  14,600  161  15,692  151 

Preprint  locol  59,209  41,482 

POP  Notional .  577  727 

Preprint  Notionol .  11,414  10,927 

Clossified  .  11,554  12,915 

Total .  97,354  161  81,743  15? 

GRAND  TOTAL .  322,968  15,655  272,065  15,180 

YEAR  TO  DATE .  608,732  30,640  540,706  29,412 


TACOMA.  WASH. 

AAomIng  News  Tribune-m 

POP  local  34,862  1,566  35,668  1  983 

Preprint  Local  51,100  20,019  50,492  1o!326 

POP  Notional  8,265  90  7,604  97 

Preprint  Notionol .  15,935  63  ujol  0 

Clossified...  46,279  1,355  43^069  1,844 

GPAND  TOTAL .  156,441  23,093  150,934  14,250 

YEAR  TO  DATE .  306,334  44,090  294,595  28,231 


TOLEDO.  OHIO 

Blode-e 

ROP  Locol.  24,513  5,140  28,098  5,871 

Preprint  local  14,175  9,450 

ROP  Notionol  1,342  4  ?601  8 

Classified...  13,943  3«  1<650  532 

To™'  53,973  5,511  53,799  6,411 

Blode-S 

POP  locol .  18,061  19,089  206 

Preprint  Local  34,272  34’o20 

ROP  Notional  1,732  1  380 

Preprint  Notional .  15,256  14,364 

Classified  ..  10,428  ii'o74 

Tolol .  79,749  79,927  206 

GRAND  TOTAL .  133,722  5,511  133,726  6,617 

YEAR  TO  DATE .  257,278  10,292  274,700  13,229 


TOPEKA.  KAN. 

Capitol  Joumol-m 

ROP  Locol  41,831  42,922 

Preprint  Local  17,236  39,568  15!223  42,963 

ROP  Notionol  665  1,135 

Preprint  Notional .  83  8,471  81  8 143 

Classified...  25,929  23,325 

GRAND  TOTAL .  85,744  48,039  82,686  51,106 

YEAR  TO  DATE .  189,148  96,078  157,196  114,111 


TORRANCE.  CALIF. 

Doily  8ree2e.eS 

POP  local .  42,068  44,896 

Preprint  Locol  61,774  54’850 

ROP  Notional  5,405  4402 

Preprint  Notional  15,922  15441 

Clossified...  50,501  56^093 

GRAND  TOTAL .  1 75,670  177,682 

YEAR  TO  DATE .  349,179  361,706 


TROY,  OHIO 

Daily  News-eS 

POP  local .  12,365  12,823 

ROP  Notionol .  230  448 

Classified .  10,031  8,525 

GRAND  TOTAL .  22,626  21,796 

YEAR  TO  DATE .  45,188  45,617 


TULSA,  OKLA. 

World-m 

ROP  local  30,821  1,753  31,775  1,353 

Preprint  Local  2,517  797  1,978  979 

ROP  Notionol  780  874 

Preprint  Notionol .  44 

Clossified  27,399  _  27,713 

.  61,517  2,550  62,340  2,396 


1992  1991 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tribune-e 

POP  local .  28,753  1,753  31,541  1  353 

Preprint  locol  2,517  797  1,978  1108 

ROP  Notionol .  780  874 

Preprint  Notional  44 

Clossified  26,912  27,327 

58,962  2,550  61,720  2I25 

World-S 

POP  locol .  19,335  ,  8  224 

Preprint  Local .  4,916  4839 

ROP  Notionol .  1,344  l]o94 

Preprint  Notional .  2,248  2  693 

Classified .  161920  17I450 

Cotol .  44,763  44,300 

GRAND  TOTAL  165,242  5,100  168,360  4,921 

YEAR  TO  DATE 324,813  9,850  331,478  10.181 


Times  News-mS  ' 

POP  Local .  25,993  25,366 

ROP  Notional .  102  127 

Clossified .  20,976  1 6.353 

GRAND  TOTAL .  47,071  41,846 

YEAR  TO  DATE .  144,357  132,915 


WASHINGTON.  PENN. 

Observer-Reporter-m 

POP  local .  20,771  20,825 

Preprint  local .  15,028  18ll89 

ROP  Notional .  889  807 

Classified  21,559  22,819 

Total  58,247  62,640 

Observer-Reporter-S 

POP  local  4,765  5,478 

Preprint  Local .  18,447  I4I319 

ROP  Notionol .  31 

Preprint  Notionol .  129 

Classified  4,765  4,621 

Total .  9,594  24,418 

GRAND  TOTAL .  67,841  87,058 

YEAR  TO  DATE .  138,804  163,090 


WICHITA  FALLS.  TEXAS 

Times  Record  News-mS 

POP  local .  36,277  35,866 

ROP  Notional .  697  884 

Classified .  29,342  31,047 

GRAND  TOTAL .  66,316  67,797 

YEAR  TO  DATE .  128,075  135,587 


WINDSOR.  ONT. 

Store* 


ROP  local . 

Preprint  local . 

ROP  Nationol . 

Preprint  Nationol . 

Classified 

...  463,276 

.  719.567 

155,669 

60,408 

309,367 

543,426 

467,028 

150,127 

47,654 

269,259 

GRAND  TOTAL... 

..  1,708,287 

1,477,494 

YEAR  TO  DATE  .. 

....  3,064,410 

2,950,872 

*Not€:  Figures  given  ii 

n  modulor  ogote  lines 

WINSTON-SALEM.  N.C. 

Joumol-m 


ROP  Local . 

38,293 

9,124 

37,710 

7,648 

Preprint  Locol . 

3.973 

13,326 

4.731 

11,244 

ROP  Notionol . 

785 

1,773 

Preprint  Nationol . 

176 

704 

Classified . 

34,002 

33,597 

Totol . 

77,053 

22,626 

77,811 

19,596 

Joumol-S 

ROP  Locol . 

15,750 

1,972 

14,396 

3,627 

Preprint  Locol . 

5,142 

22.135 

4,662 

16,867 

ROP  Notional . 

208 

691 

Preprint  Notional . 

9.944 

10,504 

Classified 

17,506 

14,904 

Total . 

48,550 

24,107 

45,157 

20,494 

GRAND  TOTAL . 

125,603 

46,733 

122,968 

40,090 

YEAR  TO  DATE . 

275,415 

94,568 

245,664 

74,498 
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Newspapers  sponsor  community  river  forum 


In  August  1991,  Bart  Rayniak, 
photographer  with  the  Spokesman- 
Review  and  Spokane  Chronicle, 
was  floating  in  a  canoe  on  the  Lit¬ 
tle  Spokane  River  with  Phil  Gruis, 
the  newspapers’  deputy  managing 
editor. 

Rayniak  and  reporter  Rebecca 
Nappi  had  spent  nine  months  work¬ 
ing  on  “River  Watch” — four  special 
sections  on  the  110-mile  Spokane 
River.  The  special  reports  told  of 
the  history  and  origin  of  the  river, 
the  people  who  live  and  work  on  it, 
its  mysteries  and  drownings,  and, 
finally,  the  biggest  threats  facing  it. 

Nappi  concluded  that  neglect 
posed  the  biggest  threat  to  the  riv¬ 
er’s  health.  There  was  no  agency, 
no  plan,  and  no  commitment  to  pro¬ 
tect  the  Spokane  River  from  the  ugly 
fate  that  has  befallen  so  many  ur¬ 
ban  rivers. 

“Let’s  get  everyone  together  who 
cares  about  the  river  and  bring  in 
some  experts  to  help  them  form  a 
group,”  Rayniak  suggested  to  Gruis. 
Gruis  liked  the  idea,  as  did  manag¬ 
ing  editor  Chris  Peck  and  publish¬ 
er  William  H.  Cowles  3rd. 

So  on  Friday,  Dec.  6,  40  Inland 
Northwest  men  and  women  spent  five 
hours  at  the  newspaper  talking  about 
the  Spokane  River.  These  people  reg¬ 
ulate,  live,  work,  play  on,  or  simply 
care  about  the  river  which  flows 
through  two  states,  four  counties,  and 
the  Spokane  Indian  Reservation. 
Three  river  experts  were  flown  to 
Spokane  to  speak  on  how  to  orga¬ 
nize  a  group  that  could  become  an 
effective  advocate  for  the  river. 


River  Watch  section 

By  sponsoring  the  forum,  the  ed¬ 
itors  at  the  newspaper  carried  the 
River  Watch  project  a  step  beyond 
the  printed  page. 

“The  editors  here  have  come  to 
believe  that  the  future  of  newspa¬ 
pers  and  the  future  of  our  democ¬ 
racy  are  linked  to  a  sense  of  com¬ 
munity,”  said  managing  editor  Peck. 
“Very  simply,  people  need  to  feel 
connected  to  the  place  where  they 
live  if  they  are  going  to  read  news¬ 
papers,  and  they  need  to  feel  a  sense 
of  power  about  what  they  can  do  to 
help  influence  their  community  if 
they  are  to  believe  in  democratic 
principles. 


“The  River  Forum  was  our  news¬ 
paper’s  first  attempt  to  see  if  we 
can  go  beyond  reporting  events  and 
can,  in  fact,  help  facilitate  the  build¬ 
ing  of  a  sense  of  community  around 
an  important  asset:  the  Spokane 
River.” 

The  result?  On  Jan.  28,  a  steer¬ 
ing  committee  met  to  make  a  Riv¬ 
er  Watch  group  a  reality. 

The  newspaper  also  sponsored  a 
river  cleanup  on  Sept.  21.  About 
120  people  participated,  hauling  junk 
and  debris  from  the  river’s  banks, 
and  a  special  16-page  compilation 
of  most  of  the  material  contained 
in  River  Watch  will  be  printed  and 
distributed  to  6,000  eighth-graders 
in  Spokane  County. 

The  newspapers  led  the  way,  but 
it  will  now  be  up  to  the  River  Watch 
group — and  all  those  eighth-grad¬ 
ers — to  save  the  Spokane  River. 


Database  carries 
U.S.  Newswire  info 

A  free  database  for  journalists  in 
North  America,  PR  On-Line,  is  now 
carrying  news  releases  from  U.S. 
Newswire. 

PR  On-Line,  run  by  the  Wash¬ 
ington,  D.C.-based  public'  relations 
firm  Stephen  K.  Cook  &  Co.,  also 
carries  releases  from  the  National 
Food  Processors  Association,  the  Na¬ 
tional  Association  of  Realtors,  the 
Employers  Council  on  Flexible  Com¬ 
pensation,  and  the  Actuarial  Profes¬ 
sion  in  North  America. 
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LEGAL 


Life  Alert  drops  $10  million  lawsuit  against  newspaper 


By  Kathryn  Keatley  Garvey 

Life  Alert  Emergency  Response 
System  Inc.,  a  Southern  California 
home  security  business  that  filed  a 
$10  million  defamation  lawsuit 
against  the  Vallejo  (Calif.)  Times- 
Herald  over  a  quote  attributed  to  a 
Solano  County  deputy  district  attor¬ 
ney,  has  dropped  the  suit  after  ac¬ 
knowledging  the  quote’s  accuracy. 

Jimmie  Jones,  publisher  of  the 
Times-Herald,  said  that  attorneys  for 
Life  Alert,  based  in  Chatsworth,  Los 
Angeles  County,  filed  the  suit  in 
November  and  dropped  it  in  Febru¬ 
ary  after  confirming  the  Times-Her¬ 
ald  had  not  misquoted  the  public 
official. 

Robert  Boyd,  an  attorney  repre¬ 
senting  Life  Alert,  told  the  Times- 
Herald,  “Once  we  determined  that 
a  quote  by  the  deputy  district  at¬ 
torney  was  accurate,  we  had  no  prob¬ 
lem  with  the  paper.” 

Jones  said  that  he  was  “surprised 


cue  device  for  $4,000,  some  $1,000 
short  of  her  life  savings. 

The  story  was  headed  “Rip-off  is 
no  joke”  and  subheaded  “Life  Alert 
scam  comes  to  Vallejo.” 

Groce,  who  lives  a  block  from 
the  Vallejo  Police  Department,  told 
Kwong  that  the  salesman  was  “a 
slick  talker”  who  spent  three-and-a- 
half  hours  in  her  home  pitching  the 
device.  At  the  end  of  the  session, 
she  wrote  him  a  check  for  $800  as 
down  payment. 

“I  think  I  bought  it  to  get  rid  of 
him,”  Groce  told  Kwong. 

The  same  day  she  purchased  the 
device,  Groce  told  her  friends  at  the 
Florence  Douglas  Senior  Center 
about  the  sale,  and  they  told  her, 
“Lita,  you  got  taken.”  Groce  im¬ 
mediately  called  the  bank  to  cancel 
the  check.  However,  a  Life  Alert 
representative  came  to  her  home  to 
install  it  anyway,  Groce  related. 

Eventually,  the  company  dis¬ 
counted  the  device,  a  remote  acti¬ 


Robert  Boyd,  an  attorney  representing  Life  Aiert, 
told  the  Times-Herald,  “Once  we  determined  that  a 
quote  by  the  deputy  district  attorney  was  accurate,  we 
had  no  problem  with  the  paper.” 


we  were  sued  in  the  first  place,  since 
many  papers  and  other  media  had 
carried  the  story  [about  a  $2  mil¬ 
lion  lawsuit  filed  by  the  California 
state  Attorney  General’s  Office  and 
eight  county  DA  offices  against  Life 
Alert,  charging  high-pressure  sales 
tactics  and  deceptive  advertising]. 

“But  we’re  very  pleased  they 
chose  to  withdraw.  Suits  are  ex¬ 
pensive  to  defend,  whether  you’re 
right  or  wrong.” 

Life  Alert  targeted  senior  citizens 
for  its  personal  emergency  response 
system,  a  two-way  communication 
system  linking  the  user  with  its  com¬ 
pany.  Its  tv  commercials  portrayed 
an  elderly  woman  pushing  a  button 
and  saying  “I’ve  fallen  and  I  can’t 
get  up!”  The  company  responds  by 
dialing  911. 

The  Times-Herald  story,  published 
Oct.  3  and  written  by  reporter  Bet¬ 
ty  Kwong,  told  how  a  78-year-old 
Vallejo  woman,  Lita  Groce,  felt  co¬ 
erced  into  buying  the  emergency  res- 

(Garvey  is  a  Northern  California 
free-lance  journalist.) 


vator  that  can  be  worn  like  a  pen¬ 
dant,  to  $2,000. 

Groce  told  Kwong  she  has  filed 
a  complaint  against  the  company 
with  the  district  attorney’s  office. 

Kwong’ s  story  related  that  Deputy 
District  Attorney  Cris  Gonzalez  said 
the  company  takes  advantage  of  se¬ 
nior  citizens  through  persistence, 
slick  talking,  and  preying  on  their 
fears,  and  that  the  Solano  County 
District  Attorney’s  Office  had  joined 
seven  other  county  District  Attor¬ 
ney  offices  and  the  state  Attorney 
General’s  Office  in  filing  a  $2  mil¬ 
lion  lawsuit  against  Life  Alert. 

Kwong  wrote:  “On  Sept.  17,  Life 
Alert  agreed  to  a  temporary  re¬ 
straining  order  that  keeps  them  from 
making  specific  —  allegedly  untrue 
—  claims,  such  as  preferential  treat¬ 
ment  from  law  enforcement  agen¬ 
cies  for  its  customers,  when  it  comes 
to  emergency  calls,  according  to 
Gonzalez. 

“They  try  to  give  you  the  im¬ 
pression  that,  because  they  have  for¬ 
mer  air  controller  people  working 
for  them,  former  law  enforcement 


people  .  .  .  that  they  can  get  you  bet¬ 
ter  connections,”  Gonzalez  said. 

Gonzalez  added  that  it  was  sim¬ 
ply  not  true. 

However,  Life  Alert  did  not  file 
a  lawsuit  against  other  newspapers 
that  carried  similar  stories.  Among 
those  covering  the  news  of  the  law¬ 
suit  was  Senior  Spectrum,  a  senior 
citizen  newspaper  in  Northern  Cal¬ 
ifornia  that  printed  a  front-page  sto¬ 
ry  headlined,  “State,  8  counties  sue 
Life  Alert;  sales  deception,”  in  its 
October  1991  edition. 

Reporter  Verna  Mays  identified 
Sonoma  County  as  the  lead  county 
in  the  suit,  “which  seeks  an  imme¬ 
diate  injunction  prohibiting  decep¬ 
tive  statements  and  coercive  sales 
practices  and  ultimately  $2  million 
in  civil  penalties  and  restitution  to 
victimized  consumers. 

“At  the  heart  of  the  lawsuit  are 
allegations  —  backed  up  by  38 
signed  and  worn  declarations  —  that 
Life  Alert  salespeople  use  horror 
stories  and  high-pressure  sales  meth¬ 
ods  to  sell  the  systems,”  Mays  wrote. 

Sonoma  County  District  Attorney 
Gene  L.  Tunney  was  quoted  as  say¬ 
ing,  “Life  Alert  trains  its  staff  to 
conduct  oppressive,  unethical,  and 
unscrupulous  sales  presentations. 
Life  Alert’s  training  seminars  in¬ 
struct  salespeople  to  wear  down  el¬ 
derly  consumers  and  to  push  and 
intimidate  them  into  buying  its  Life 
Alert  equipment.” 

One  declaration,  from  an  84-year- 
old  woman,  recounted  how  a  sales¬ 
man  had  sold  her  the  device  after 
a  four-hour  presentation  for  $5,332. 

Sonoma  County  Deputy  District 
Attorney  Jeffrey  Holtzman,  head  of 
the  Environmental  and  Consumer 
Law  Division,  told  Senior  Spectrum 
that  the  Life  Alert  systems  typical¬ 
ly  cost  between  $1,900  and  $4,000, 
although  extras  such  as  smoke 
alarms  and  burglar  alarms  can  boost 
the  price  even  higher. 

“We  also  allege  they  are  charg¬ 
ing  an  unconscionable  price  for  what 
they  provide,”  Holtzman  was  quot¬ 
ed  as  saying. 

Holtzman  said  consumers  should 
be  aware  that  Life  Alert  systems  do 
work  “although  nothing  is  100% 
fail-safe.  We  have  a  few  complaints 
on  their  function,  but  nothing  to  in¬ 
dicate  a  systemic  problem  with  their 
operation.  We  don’t  want  to  scare 
seniors  who  bought  these  systems 
and  rely  on  them.” 
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Trash  trail 

(Continued  from  page  11) 

readers  we  have.  Every  encounter  with  readers  —  spo¬ 
ken  or  written  —  deserves  a  prompt,  full,  thoughtful, 
personal  reply.  That,  I  know,  will  never  be  achieved 
without  a  very  different  atmosphere  in  most  American 
newsrooms. 

We  need  to  be  so  responsive  that  when  people  have 
dealings  with  us,  even  and  sometimes  especially  so  on 
those  occasions  when  they  are  angry,  they  nonetheless 
feel  compelled  to  say,  “At  least  they  listened.  They  seem 
to  be  fair  people.  They  seemed  to  really  care.” 

That,  my  friends,  is  no  radical  step;  it  is  simply  com¬ 
mon  decency  —  and  smart  business. 

•  We  must  guard  our  individuality  zealously.  A  news¬ 
paper’s  identity  incorporates  the  nature  of  the  local  com¬ 
munity  and  its  local  happenings,  the  columnists,  the  de¬ 
sign  and  layout,  the  historical  roots,  practices  and  poli¬ 
cies. 

Democracy  can  ill  afford  homogenized  journalism. 
We  ought  to  be  democracy’s  greatest,  most  essential  fo¬ 
rum  for  vigorous  debate,  for  the  honorable  confronta¬ 
tion  of  ideas  and  opinion.  Instead,  too  often  we  are  sim¬ 
ply  bland.  Newsrooms  with  aspirations  of  real  excel¬ 
lence  must  have  editors  with  real  vision  and  the  insistence 
to  achieve  that  vision. 

None  of  us  can  outline  a  precise  future  for  newspa¬ 
pers. 

Technology,  the  changing  economic  landscape,  our 
creativity  as  editors  —  indeed,  our  evolution  as  a  na¬ 
tion  —  all  will  play  a  part.  But  I  have  no  doubts  of  the 
necessity  for  well-reported,  well-designed,  brightly  writ¬ 
ten,  tightly  edited  news,  information,  and  commentary. 

For  the  foreseeable  future,  newspapers  will  remain 
mostly  an  ink-on-paper  medium.  Our  target  will  con¬ 
tinue  to  be  a  general  audience. 

Some  year  hence,  “newspapers”  no  doubt  will  be 
available  electronically  as  well  as  on  paper.  That  elec¬ 
tronic  future  holds  fascinating  options,  from  hand-held 
electronic  books  to  flat-panel  displays  that  can  be  car¬ 
ried  in  briefcases,  to  a  “menu”  of  news  being  offered 
by  fax  to  a  reader’s  home  or  office. 


No  matter  the  technologies,  my  belief  is  in  the  pow¬ 
er  of  newspapers  as  information  centers  to  prevail. 

History  records  that  incoming  technologies  do  not 
push  out  the  incumbents  —  think  of  radio  vs.  network 
television  vs.  cable.  History  documents  that  the  expert 
gathering,  organizing,  and  presentation  of  information 
will  always  be  prized.  That  is  what  we  do  best. 

That  is  our  future. 

In  Miami,  we  have  a  saying:  No  hay  mal  que  por  bien 
no  venga.  Loosely  translated,  that  means:  Bad  experi¬ 
ences  lead  to  good  ones.  That  seems  to  me  true  for  our 
industry. 

This  wrenching  recession,  coupled  with  fundamental 
shifts  in  our  readership  base,  our  advertising  support, 
and  the  competitive  climate,  have  altered  the  way  we 
do  business.  How  we  assess  those  changes,  and  what 
we  do  about  them,  will  foretell  our  future. 

My  soul  is  an  optimistic  one.  Even  in  tough  times,  1 
find  it  a  thrill  to  be  able  to  come  to  work  every  day  for 
a  newspaper.  It  is  a  genuine  life  of  service  —  and  you 
and  I  get  paid  for  it,  too. 

Newspapers  have  a  bright  future:  If  we  do  right  by 
readers,  which  is  never  the  same  as  pandering.  If  we 
are  essential  to  their  lives.  If  we  give  them  newspapers 
of  substance,  context,  style.  If,^  in  reaching  for  every¬ 
thing  we  can  be,  we  never  forget  what  we  always  have 
been  —  rooted  in  the  community;  representative  of  tra¬ 
ditional  and  strong  values;  fulfilling  a  unique  and  dis¬ 
tinguished  role  in  a  democratic  society. 

Achieving  it  all  is  a  great  challenge.  And  it  is  our 
good  fortune. 

About  Awards 


Distinguished  Service  Star.  Rhode  Island  Governor 
Bruce  Sundlum  recently  awarded  Providence  Journal- 
Bulletin  staff  writer  Neil  Downing  with  the  Rhode  Is¬ 
land  Distinguished  Service  Star  medal  for  public  ser¬ 
vice. 

Downing,  who  writes  the  Journal-Bulletin’s  Crisis 
Line  column,  started  a  year  ago  to  help  depositors  with 
questions  concerning  frozen  money  in  the  state’s  closed 
banks  and  credit  unions. 


EDITOR  &  PUBLISHER  for  April  18,  1992 


N.Y.  Times  reaches  pact  with  drivers 

Removes  another  obstacle  to  opening  $450  million  print  plant 


By  George  Garneau 

A  labor  logjam  is  clearing  at  the 
New  York  Times  Co. 

The  company  announced  an  agree¬ 
ment  with  a  truck  drivers  union  that 
clears  the  way  for  it  to  take  over  two 
New  York-area  newspaper  distribu¬ 
tors. 

The  pact  removes  a  major  obsta¬ 
cle  to  opening  the  company’s  new 
$450  million  printing  plant  in  Edi¬ 
son,  N.J.  The  highly  automated  plant 
has  sat  idle  for  over  a  year  because 
management  and  unions  have  failed 
to  agree  on  new  contracts. 


Media  mobilize 
S.C.  gov’t  reform 

The  State  in  Columbia,  S.C.,  joined 
the  state  university  and  two  televi¬ 
sion  stations  in  sponsoring  nonpar¬ 
tisan  panel  discussions  about  re¬ 
forming  South  Carolina  government. 

“We,  the  People”  was  a  series  of 
five  forums  around  the  state  that  were 
carried  on  live  television  and  video¬ 
taped. 

“What  you  see  here  is  an  un¬ 
precedented,  for  this  state,  coalition 
of  higher  education,  newspapers,  and 
commercial  and  educational  televi¬ 
sion  attempting  to  involve  citizens 
in  a  rather  dry  but  pressing  public 
policy  issue,”  State  executive  editor 
Gil  Thelen  said  in  an  interview. 

The  program  came  after  several 
major  scandals  rocked  the  state’s 
Legislature-dominated  government 
in  the  past  few  years.  The  main  is¬ 
sue  is  whether  to  change  to  the  more 
common  strong-governor  form  of 
state  government. 

“The  notion  has  been  to  open  up 
what  historically  has  been  a  closed 
system  of  conversations  about  how 
the  government  does  the  business  of 
the  state  of  South  Carolina,”  Thelen 
said. 

Anywhere  from  200  to  750  peo¬ 
ple  attended  each  forum,  and  free 
phone  lines  recorded  hundreds  of 
calls  from  people  expressing  their  re¬ 
actions,  Thelen  said. 

The  statewide  program  was  spon¬ 
sored  by  the  State,  WIS-TV,  South 
Carolina  Educational  Television,  and 
the  University  of  South  Carolina.  Lo¬ 
cal  forums  were  sponsored  by  local 
newspapers  and  television  stations. 


The  tentative  pact  with  the  News¬ 
paper  and  Mail  Delivers’  Union  cov¬ 
ers  350  drivers  at  Metropolitan  News 
Co.  of  Queens,  N.Y.,  and  Newark 
Newsdealers  Supply  Co.  of  Harrison, 
N.J.  The  independent  wholesalers  de¬ 
liver  many  of  the  daily  papers — in¬ 
cluding  the  Daily  News,  New  York 
Post,  and  Wall  Street  Journal — to 
New  York  area  newsstands. 

Terms  of  the  tentative  contract 
were  not  disclosed  pending  ratifica¬ 
tion  by  union  members. 

But  John  O’Brien,  New  York 
Times  Co.  senior  vice  president  and 
assistant  general  manager,  said  the 
agreement  calls  for  a  contract  through 
the  year  2000  that  reduces  jobs  and 
overtime  in  return  for  job  security 
and  buyouts. 

The  agreement  is  similar  to  one 
settled  last  December — and  still  un¬ 
ratified — covering  union  drivers  at 
the  New  York  Times’  Edison  plant. 

O’Brien  called  the  settlement  “a 
very  big  step  forward”  toward  the 
opening  in  Edison. 

If  approved,  the  drivers’  contract 
in  Edison  will  be  the  first — and  most 
important,  considering  the  drivers’ 
key  link  in  the  newspaper  business — 
of  seven  union  contracts  needed  to 
open  the  plant. 

The  mailers’  union  has  resisted  re¬ 
opening  its  contract  and  is  in  bind¬ 
ing  arbitration.  The  pressmen’s  union 
won  a  court  ruling  protecting  its  ex¬ 
isting  contract. 

Announcement  of  the  drivers’  set¬ 
tlement  April  12  followed  a  month 
of  intense  negotiations. 

The  New  York  Times  Co.  had  re¬ 
fused  to  acquire  the  distributors  un¬ 
til  the  drivers  agreed  to  new  con¬ 
tracts  and  had  sent  layoff  notices  to 
the  drivers  saying  the  takeover  would 
nullify  their  current  contract. 

Though  a  tentative  pact  was  set¬ 
tled  last  December  for  the  Edison 
plant,  NMDU  president  Douglas 
LaChance  had  refused  to  bring  it  to 
a  membership  vote  until  a  deal  was 
in  place  for  the  wholesale  drivers. 

A  ratification  vote,  expected  in  the 
next  few  weeks  by  all  2,500  drivers 
union  members,  will  include  agree¬ 
ments  covering  Edison  and  the  dis¬ 
tributors. 

Approval  would  remove  a  major 
obstacle  preventing  the  opening  of 
the  ultramodern  plant. 

The  Times  has  refused  to  start  its 
color  presses  and  automated  insert¬ 


ing  equipment  for  the  Sunday  paper 
until  all  its  blue-collar  unions  agree 
to  contract  concessions  to  reduce 
costs. 

In  a  separate  but  related  develop¬ 
ment,  New  Jersey  trucker  and  de¬ 
veloper  Arthur  Imperatore,  who  has 
agreed  to  buy  two  other  area  news¬ 
paper  wholesalers,  also  settled  with 
the  drivers  union. 

The  announced  settlement  came 
on  the  day  set  by  Imperatore’ s  Im¬ 
perial  Delivery  as  the  deadline  for 
hiring  replacements  for  550  drivers 
at  Westfair  Newspaper  Distributors, 
serving  Westchester  County,  N.Y., 
and  Fairfield  County,  Conn.,  and 
Newspaper  Distributors  Co.,  serving 
Long  Island,  N.Y. 

Together,  the  four  wholesalers  and 
their  1,000  drivers  deliver  most  of 
the  papers  to  newsstands  in  New 
York  City  and  its  suburbs. 

The  hiring  of  replacements  could 
have  triggered  a  bitter  labor  dispute. 
Just  a  year  earlier  the  drivers  played 
a  key  role  in  forcing  Tribune  Co.  of 
Chicago  to  sell  the  Daily  News  in 
the  midst  of  a  full-scale  strike  that 
was  crippling  the  paper. 

LaChance  could  not  be  reached 
for  comment.  However,  he  told  a 
Times  reporter,  “We’re  not  happy, 
but  we’d  rather  be  inside  looking  out 
than  outside  looking  in.” 


Breeding  better  beans 

Unlike  petroleum,  the  raw  mate¬ 
rial  for  the  popular  soy  oil-based 
news  inks  is  a  renewable  domestic 
resource,  which  also  means  it  is  sub¬ 
ject  to  natural  blight. 

Researchers  who  began  investi¬ 
gating  sudden  death  syndrome  for 
soybeans  two  years  ago  have  devel¬ 
oped  a  new  soybean  variety  that  has 
proven  “highly  resistant  to  the  soy¬ 
bean  cyst  nematode.” 

According  to  Southern  Illinois 
University  at  Carbondale,  the  tiny 
white  worms  are  reported  in  about 
80%  of  the  soy  crop,  where  they  at¬ 
tack  roots  and  cut  harvests  in  half. 

Tentatively  named  Nile,  the  fourth 
soybean  strain  developed  at  SIUC  is 
a  product  of  10  years  of  research.  It 
is  “one  of  the  earliest-maturing  va¬ 
rieties,”  according  to  Michael  E. 
Schmidt  of  SIUC’s  College  of  Agri¬ 
culture,  who  said  limited  quantities 
should  be  available  in  spring  1993. 
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Ashe 

(Continued  from  page  8) 

haps  it  is  the  disparity  between  the 
value  of  information  conveyed  and 
the  magnitude  of  the  pain  inflicted.” 

Jeff  Cohen,  executive  director  of 
the  New  York-based  Fairness  &  Ac¬ 
curacy  in  Reporting  (FAIR),  released 
a  statement  saying,  “In  recent  years, 
mass  media  have  been  sliding  down 
a  slippery  slope  in  pursuit  of  the  pri¬ 
vate  lives  of  celebrities.  These  sto¬ 
ries  sell  newspapers  and  pump  up  tv 
ratings,  but  they  do  little  for  public 
discourse. 

“Instead  of  investigating  the  pri¬ 
vate  sphere  regarding  this  or  that 
celebrity  with  AIDS,”  Cohen  con¬ 
tinued,  “mass  media  could  be  de¬ 
ploying  investigative  resources 
aimed  at  the  public  arena  —  the 
AIDS  research  effort,  inadequacies 
in  the  health  care  system,  the  suc¬ 
cess  of  needle  exchange  programs, 
how  homophobia  has  slowed  the  ef¬ 
fort,  etc.” 

Jonathan  Yardley  of  the  Wash¬ 
ington  Post  was  even  less  forgiving 
of  the  media. 

“We  tell  ourselves  that  we  are  serv¬ 
ing  the  public;  but  the  bloodthirsti¬ 
ness  and  competitiveness  with  which 
we  pursue  our  quarries  are  evidence 
enough  that  we  are  in  search  of  noth¬ 
ing  more  noble  than  headlines,” 
Yardley  wrote. 

“Unlike  those  among  my  col¬ 
leagues  and  competitors  who  say  that 
they  have  had  difficulty  forming  clear 
conclusions  about  the  treatment  of 
Ashe,  I  have  had  no  difficulty  at  all: 
Ashe  was  absolutely  right  to  insist 
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on  his  privacy  and  USA  Today  was 
absolutely  wrong  to  violate  it,”  Yard- 
ley  stated.  “No  public  issues  were  at 
stake.  No  journalistic  ‘rights’  were 
threatened. 

“The  fight  against  AIDS  will  in 
no  way  be  hastened  or  strengthened 
by  the  exposure  to  which  Ashe  has 
been  subjected,  unless  you  really  be¬ 
lieve  that  sentimental  news  stories 
and  feel-good  talk  show  bathos  are 
the  keys  to  the  cure  for  AIDS.” 

Former  pro  women’s  tennis  cham¬ 
pion  Billie  Jean  King  was  quoted  as 
saying  she  wondered  if  Ashe  “said 
he  had  cancer,  would  people  come 
out  to  listen?  When  someone  has  a 
disease,  they  don’t  have  a  national 
media  conference.  This  is  driving  me 
crazy:  first  Rock  Hudson,  then  Mag¬ 
ic  [Johnson]  and  now  Arthur.  With 
AIDS,  you’ve  got  to  tell  the  whole 
world.  It’s  almost  like  your  life  be¬ 
comes  a  competition  between  mem¬ 
bers  of  the  media.” 

Syndicated  columnist  Mona 
Charen  also  criticized  the  press,  call¬ 
ing  Ashe  “a  victim  of  media  abuse.” 

“Some  of  my  colleagues  in  the 
press  believe  that  those  who  have 
achieved  prominence  for  any  reason, 
noble  or  ignoble,  are  not  just  public 
figures,  but  public  property,”  Charen 
wrote. 

“  .  .  .  [T]he  fact  that  Arthur  Ashe 
was  a  great  and  renowned  athlete 
who  established  milestones  for  blacks 
is  no  reason  to  treat  his  personal 
struggle  as  a  peep  show.” 

And,  as  the  Washington  Post’s 
Richard  Cohen  noted,  “No  journal¬ 
ist  likes  to  inflict  pain.  We  do  so 
from  time  to  time,  but  we  like  to 
think  that  we  have  no  choice.  We 
balance  the  pain  we  inflict  against 


the  certainty  that  the  public  has  a 
stake  and  has  to  be  informed.  When 
Arthur  Ashe  appeared  before  the 
cameras  and  announced  he  was  HIV 
positive,  anyone  could  see  the  pain. 
What  was  not  so  clear  is  why  we  had 
to  know.” 


Center  names 
advisory  panel 

Members  of  a  national  advisory 
board  have  been  named  at  the  Free¬ 
dom  Forum  First  Amendment  Cen¬ 
ter  at  Vanderbilt  University. 

They  are:  John  Seigenthaler,  chair¬ 
man,  the  Freedom  Forum  First 
Amendment  Center,  and  chairman 
emeritus  of  The  Tennessean  in 
Nashville;  John  Costonis,  dean,  Van¬ 
derbilt  Law  School;  Michael  Gart¬ 
ner,  president,  NBC  News;  Tim  Gi- 
ago,  publisher,  the  Lakota  Times, 
Rapid  City,  S.D.;  William  Hilliard, 
editor,  the  Oregonian,  Portland,  Ore.; 
Jane  Kirtley,  executive  director.  Re¬ 
porters  Committee  for  Freedom  of 
the  Press;  Victor  Li,  co-chair,  Asia 
Pacific  Consulting  Group;  Jan 
Neuharth,  attorney  and  president.  Pa¬ 
per  Chase  Farms,  Middleburg,  Va.; 
Kay  Orr,  former  governor  of  Ne¬ 
braska  and  Freedom  Forum  trustee; 
Charles  Overby,  president,  CEO,  and 
trustee  of  the  Freedom  Forum;  R.B. 
Quinn,  attorney.  Baker  &  Hostetler, 
Washington,  D.C.;  Clifford  Russell, 
director,  Vanderbilt  Institute  for  Pub¬ 
lic  Policy  Studies;  Judy  Woodruff, 
Washington  correspondent,  Mac- 
Neil/Lehrer  NewsHour;  Joe  B.  Wy¬ 
att,  chancellor,  Vanderbilt  Universi- 
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Reed  begins  term  as  NFC  president 

The  TMS  chairman  discusses  what  he  hopes  the 
Newspaper  Features  Councii  wiii  accompiish 


By  David  Astor 

Robert  Reed,  who  was  president 
of  Tribune  Media  Services  from 
1974  to  1991,  has  that  title  again  — 
this  time  with  the  Newspaper  Fea¬ 
tures  Council. 

The  current  TMS  chairman  will 
serve  a  two-year  NFC  term  —  which, 
under  a  new  organization  bylaw, 
retroactively  began  on  January  1. 
Reed  presided  over  his  first  NFC 
board  meeting  on  April  7  in  Wash¬ 
ington,  D.C. 

Other  new  NFC  officers  include 
first  vice  president  Marty  Claus,  who 
is  managing  editor/business  and  fea¬ 
tures  at  the  Detroit  Free  Press;  sec¬ 
ond  vice  president  David  Hendin, 
senior  vice  president/editorial  di¬ 
rector,  United  Media;  and  secre¬ 
tary/treasurer  Ron  Patel,  associate 
managing  editor/features  the  Philadel¬ 
phia  Inquirer. 

Reed,  63,  said  he  and  other 
NFCers  have  several  goals  for  this 
year  and  beyond.  For  instance,  they 
want  to  update  the  organization’s 
popular  Career  for  You  in  the  Comics 
advice  booklet  for  aspiring  creators 
as  well  as  distribute  a  series  of  21 
get-out-the-vote  cartoons. 

These  drawings,  by  21  different 
cartoonists,  would  be  sent  free  to 
newspapers  to  publish  in  countdown 
fashion  during  the  three  weeks  im¬ 
mediately  prior  to  this  November’s 


Robert  Reed 

election.  The  effort  is  being  coor¬ 
dinated  by  Hendin. 

Reed  said  other  NFC  goals  in¬ 
clude  increasing  newspaper  feature 
readership  and  adding  new  mem¬ 
bers.  The  organization  has  almost 
90  members  —  down  from  1 19  five 
years  ago  due  to  the  recession  and 
other  factors. 

Why  should  people  join  the  NFC? 
“It’s  the  only  organization  where 
syndicates,  cartoonists,  writers,  and 
newspaper  editors  can  get  together 
and  talk  about  common  issues,”  stat¬ 
ed  Reed. 

Topics  discussed  at  NFC  meet¬ 
ings  the  past  several  years  include 


creator  sabbaticals,  daily  color 
comics,  controversial  feature  con¬ 
tent,  women  columnists,  and  mi¬ 
norities  in  comics.  The  1992  gen¬ 
eral  membership  meeting  is  sched¬ 
uled  for  October  28  in  Phoenix. 

In  addition  to  picking  Reed  and 
other  new  officers,  the  NFC  re¬ 
elected  nine  board  members  to  three- 
year  terms. 

Reed  said  the  nine  include  Claus; 
Jay  Ambrose,  editor  of  the  Denver 
Rocky  Mountain  News;  SaraEngram, 
the  Baltimore  Evening  Sun  deputy 
editorial  page  editor  who  also  writes 
“Mortal  Matters”  for  Universal 
Press  Syndicate;  and  Lee  Falk,  cre¬ 
ator/writer  of  “Mandrake  the  Magi¬ 
cian”  and  “The  Phantom”  for  King 
Features  Syndicate. 

There  is  also  John  Koessler,  vice 
chairman  of  Sullivan  Graphics; 
Richard  Macino,  public  service  di¬ 
rector  of  the  Pittsburgh  Press;  Ker¬ 
ry  Slagle,  managing  editor  of  the 
Seattle  Post-Intelligencer;  Robert 
Witty,  associate  editor  of  the  San 
Diego  Union-Tribune;  and  Carmen 
Willix,  president  of  Metropolitan 
Sunday  Newspapers. 

Reed  succeeds  Houston  Chroni¬ 
cle  executive  vice  president/editor 
Jack  Loftis  as  president  of  the  37- 
year-old  NFC,  whose  administrative 
offices  are  in  Greenwich,  Conn.  Co- 
rinta  Kotula  is  the  organization’s 
executive  director. 


Syndicate  buying  Voice  News  Network  from  MCI 


Tribune  Media  Services  has 
agreed  to  purchase  the  Voice  News 
Network  from  MCI  Communica¬ 
tions. 

VNN  provides  recorded  news  and 
information  services  designed  to  be 
retrieved  by  telephone.  Its  clients 
include  newspapers  and  directory 
companies  that  make  the  services 
available  to  their  readers,  usually 
for  the  cost  of  an  ordinary  local  call. 

TMS  president  David  Williams 
stated,  “VNN  will  become  another 
important  service  we  can  provide  to 
newspapers  and  other  print  and  elec¬ 
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tronic  media  in  their  search  for  new 
ways  to  serve  the  targeted  interests 
of  readers,  advertisers,  and  callers.” 

In  addition  to  serving  newspaper 
and  phone  book  clients,  TMS  will 
continue  to  provide  VNN  services 
to  MCI  calling  cardholders.  The  syn¬ 
dicate  also  plans  to  market  VNN 
services  through  new  channels  such 
as  voice  mail  systems  and  mobile 
communications  networks. 

VNN’s  production  facilities  will 
be  located  in  Orlando,  where  part 
of  the  Chicago-headquartered  TMS 
is  based. 
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Ex-prez  of  NFC  in  demand  for  comic  knowiedge 


Who  do  syndicate  executives  and 
newspaper  editors  call  when  they 
want  an  outside  opinion  about 
comics?  In  many  cases,  it’s  Philadel¬ 
phia  Inquirer  assistant  managing  ed¬ 
itor  Bob  Greenberg. 

Syndicates  deciding  whether  or 
not  to  launch  new  comics  contact 
Greenberg  periodically  for  his  com¬ 
ments. 

Newspapers  evaluating  which 
strips  or  panels  to  buy,  keep,  or  drop 
also  phone  him  from  time  to  time. 

Why  Greenberg?  “Maybe  it’s 
longevity,”  said  the  34-year  Inquir¬ 
er  veteran,  who  has  dealt  with  syn¬ 
dicates  for  the  Philadelphia  paper 
since  1978,  “and  people  know  me 
from  the  Newspaper  Features  Coun¬ 
cil.” 

Indeed,  Greenberg  was  president 
of  the  NFC  —  an  organization  of 
newspaper  editors,  syndicate  exec¬ 
utives,  cartoonists,  columnists,  and 
others  —  from  1986  to  1988. 

It  was  around  1986  that  Alan 
Shearer  —  then  director  of  Eastern 
operations  for  the  Los  Angeles 
Times  Syndicate  —  first  contacted 
Greenberg  for  advice. 

“I  showed  him  a  comic  we  had 
in  development  and  he  ripped  it  to 
pieces,”  remembered  Shearer.  “I 
think  he  called  it  ‘just  plain  dumb.’ 
He  made  some  suggestions,  and  all 
of  them  were  right  on  the  mark.” 

The  comic,  which  Shearer  de¬ 
clined  to  name,  was  revised  and  end¬ 
ed  up  having  moderate  success  in 
syndication  before  ending. 

“Bob  is  very  forthright  in  his  eval¬ 
uations,”  observed  Shearer.  “You  get 
a  blunt  assessment.  He’ll  say  he 
doesn’t  like  something  and  why.  I 
value  that.” 

Greenberg  offers  praise,  too. 
Shearer,  now  editorial  director/gen¬ 
eral  manager  of  the  Washington 
Post  Writers  Group,  said  WPWG 
was  “on  the  verge”  of  signing  “Non 
Sequitur”  last  year  but  hesitated  be¬ 
cause  of  the  “non-traditional”  na¬ 
ture  of  the  “Wiley”  comic  as  well 
as  the  bad  economy. 

Shearer  said  Greenberg  loved  the 
comic,  which  helped  WPWG  decide 
to  “pull  the  trigger”  on  its  launch. 
This  turned  out  to  be  the  right  de¬ 
cision,  he  added,  because  “Non  Se¬ 
quitur”  already  has  almost  100  dai¬ 
ly  and  Sunday  clients. 

All  in  all,  said  Shearer,  “Bob  is 
really  trying  to  help.  He  has  been 
a  friend  of  the  syndicate  business 
for  a  long  time.” 

Another  reason  why  Greenberg, 


Bob  Greenberg 

61,  is  in  demand  is  the  Inquirer’s 
reputation  for  conducting  exhaustive 
reader  comic  surveys.  While  many 
newspapers  doing  polls  just  publish 
a  cut-out  form  asking  readers  to 
name  their  favorites,  the  Philadel¬ 
phia  paper  has  worked  with  an  out¬ 
side  research  firm  to  do  things  as 
scientifically  as  possible. 

According  to  Greenberg,  this  re¬ 
search  firm  would  find  approxi¬ 
mately  1,200  Inquirer  readers  and 
non-readers  of  various  ages  and  de¬ 
mographics,  send  them  booklets  of 
comics  to  evaluate,  and  then  inter¬ 
view  them  in  their  homes.  The  firm 
would  also  visit  elementary  schools 
to  question  approximately  800  kids 
about  their  cartoon  preferences. 

Greenberg  noted  that  a  relatively 
small  number  of  really  young  peo¬ 
ple  respond  to  comic  polls  unless 
they  are  sought  out.  He  added  that 
a  more  representative  sampling  of 
adults  can  be  achieved  by  ap¬ 
proaching  people  rather  than  rely¬ 
ing  exclusively  on  cut-out  forms  in 
newspapers. 

Unfortunately,  said  Greenberg, 
budgetary  considerations  have  pre¬ 
vented  the  Inquirer  from  hiring  an 
outside  firm  to  help  with  comic  sur¬ 
veys  since  1984  —  when  this  cost 
about  $20,000.  Yet  he  noted  that 
three  less-scientific  polls  conducted 
by  the  paper  during  the  past  eight 
years  have  still  yielded  accurate  in¬ 
formation  —  partly  because  the  In¬ 
quirer  quizzes  readers  as  much  on 
the  comics  they  dislike  as  on  the 
ones  they  like. 

Greenberg  added  that  the  Inquir¬ 
er  is  very  conscious  of  having  its 
roster  of  32  daily  and  27  Sunday 
comics  feature  a  variety  of  styles 
—  such  as  simple,  sophisticated,  and 
continuity  —  to  please  a  variety  of 
readers.  This  can  mean  that  a  less- 


popular  strip  which  happens  to  have 
an  intensely  loyal  following  among 
a  certain  audience  sector  might  stay 
in  the  paper. 

While  stressing  that  it  is  “tremen¬ 
dously  important”  for  newspapers 
to  conduct  polls,  Greenberg  did  ob¬ 
serve  that  a  paper  should  sometimes 
run  a  quality  comic  no  matter  what 
readers  think. 

Greenberg  tells  other  newspaper 
editors  who  call  him  that  even  the 
most  popular  comics  are  usually  hat¬ 
ed  by  at  least  some  readers.  He  did 
note  that  a  small  number  of  comics 
have  drawn  almost  unanimous  praise 
from  Philadelphia-area  survey  re¬ 
spondents  over  the  years,  including 
“Peanuts”  by  Charles  Schulz  of 
United  Feature  Syndicate,  “Calvin 
and  Hobbes”  by  Bill  Watterson  of 
Universal  Press  Syndicate,  and 
“For  Better  or  For  Worse”  by  Lynn 
Johnston  of  Universal.  Johnston’s 
comic,  said  Greenberg,  is  “so  fo¬ 
cused  on  real  life”  and  “such  a  ten¬ 
der  and  knowing  strip.” 

He  added  that  “Sally  Forth”  by 

(See  COMICS  on  page  42) 


WE'VE  GOT 
READERSHIP 
WIRED. 


Every  day  is  big  news  day,  thanks  to 
our  DAILY  NEWSSERVICE.  It's  also 
sports,  William  Norwich's  society 
highlights,  film  and  music  inter¬ 
views,  TV  reviews,  newsmaker- 
profiles  and  financial  day.  That's 
why  papers  like  the  V^shington 
Times  and  The  Houston  Post  sub¬ 
scribe  to  our  DAILY  NEWS  SERVICE. 
To  get  all  the  news  that's  fit  to  print, 
get  yourself  wired,  too. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  DAILY  NEWS 
SERVICE,  available  over  AP 
high-speed  data  feature.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
revenues. 
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Greg  Howard  and  Craig  Macintosh 
of  North  America  Syndicate  is  par¬ 
ticularly  popular  among  women  aged 
18  to  50. 

Greenberg  mentioned  that  some 
of  his  personal  favorites  are  not  al¬ 
ways  Inquirer  reader  favorites.  He 
recalled,  by  way  of  example,  that 
his  paper  dropped  “Mark  Trail”  even 
though  he  likes  it  a  lot. 

Other  Greenberg  favorites  —  to 
name  a  few  —  include  “Overboard” 
by  Chip  Dunham  of  Universal,  “Fred 
Basset”  by  Alex  Graham  of  Tribune 
Media  Services,  “Ernie”  by  Bud 
Grace  of  King  Features  Syndicate, 
and  “Prince  Valiant”  by  John  Cullen 
Murphy  and  Cullen  Murphy  of  King. 

“Prince  Valiant”  is  known  for  its 
detailed  art,  and  Greenberg  said 
comics  in  general  were  drawn  much 
better  decades  ago.  But  he  believes 
today’s  comics  are  better  than  old¬ 
er  ones  in  several  other  respects,  in¬ 
cluding  the  depiction  of  women  and 
minorities. 

— David  Astor 


Cartoonists’  group 

A  comic  creator  who  recently 
moved  from  Minneapolis  to  New 
York  City  is  starting  a  cartoonists’ 
organization. 

David  Watkins  —  who  does  the 
“Saint  Paul  and  Duncan”  panel  (see 
E&P,  August  3,  1991)  —  said  the 
Legion  of  New  York  Cartoonists  will 
combine  the  activities  of  “promot¬ 
ing  the  fine  field  of  cartooning”  and 
“carousing.” 

All  kinds  of  published  or  unpub¬ 
lished  cartoonists  are  eligible  to  join 
as  long  as  they  live  in  New  York, 
New  Jersey,  or  Connecticut. 

The  first  LONYC  meeting  is 
scheduled  for  May  27  at  a  site  to 
be  announced.  For  more  informa¬ 
tion,  write  Watkins  at  P.O.  Box  165, 
New  York,  N.Y.  10018. 

Writer  as  guitarist 

Columnist  Dave  Barry  will  be  in 
a  rock  band  with  Stephen  King,  Amy 
Tan,  and  other  famous  writers  dur¬ 
ing  next  month’s  American  Book¬ 
sellers  Convention  in  California. 

The  Knight-Ridder/Tribune 
News  Service/Tribune  Media  Ser¬ 
vices  humorist  will  play  guitar  in 
the  “Rock  Bottom  Remainders” 
group,  according  to  a  USA  Today 
item. 


Los  Angeles  Daily  News  reader  Robert  Fay,  a  35-year-old  engi¬ 
neer,  was  the  winner  of  a  contest  to  provide  the  punch  line  for  a 
‘Dilbert’  comic  by  Scott  Adams.  United  Feature  Syndicate  offered 
the  contest  to  ‘Dilbert’  client  papers  to  mark  Topper  Books’  pub¬ 
lication  of  ‘Build  a  Better  Life  By  Stealing  Office  Supplies’  by 
Adams  (see  E&P,  January  11).  Fay’s  punch  line,  which  was  cho¬ 
sen  over  hundreds  of  other  entries,  will  be  published  next  month. 


MR.W6Ll>lrt&,ASTriS 
e.Nm>\mAX'  of  the 
LAV<  AlfleRicAtijrtoW  / 

Does  ir  feec  To  se  I 
Beu>vei>  n)  ) 


I'Ve  l«A<irt<r  I 
ntFemAusMeTiAbi 


ilKSfHT  To  f^owoTe  - 


lAiHAT?HOH? 
DID  I 

5oNieTn»*6- 


.-5  f 


An  ‘On  the  Fastrack’  sequence  this  month  spoofed  the  percep¬ 
tion  in  some  Japanese  quarters  that  Americans  don’t  work  hard. 
The  comic  is  by  Bill  Holbrook  of  King  Features  Syndicate. 


I  3oSr  HAD  T&O  Tb 
MMTf  0000  IDEAS.  WHAT? 
Tri6  &L  KEANE 
eatt  wdolo  have 

•R)  60  ON  VACATION  EVERT 
OTHER  WEEK  JUST  1b  MAKE 
Room  R*  me.  IT  S  Tbo 
MUCH  lb  ASK.  I  MEAN, 
AFTER  AU,  HE  DCCMMt 

_  .THETHlNe. 

NOPE,  TIME 
1b  MOVE  ON. 


A  recent  series  of  ‘FoxTrot’  strips  by  Bill  Amend  of  Universal 
Press  Syndicate  referred  to  ‘The  Family  Circus’  by  Bil  Keane  of 
King  Features  Syndicate. 


News  relating  to  tv 

TV  journalist  and  King  Features 
Syndicate  columnist  Linda  Ellerbee 
has  agreed  to  appear  on  ABC’s 
PrimeTime  Live  to  discuss  her  bat¬ 
tle  with  breast  cancer,  according  to 
USA  Today. 

The  newspaper  also  reported  that 
a  recent  “Dear  Abby”  column  urg¬ 
ing  readers  to  write  ABC  about  re¬ 
newing  the  Homefront  show  result¬ 
ed  in  “lots”  of  mail  to  the  network. 
Abigail  Van  Buren  is  with  Univer¬ 
sal  Press  Syndicate. 

‘Alley’  over  ‘Sally’ 

“Gasoline  Alley”  received  7,559 
votes  and  “Sally  Forth”  5,915  in  a 
recent  Austin  American-Statesman 
telephone  survey. 


The  Texas  paper  will  continue  to 
run  “Gasoline,”  by  Jim  Scancarelli 
of  Tribune  Media  Services,  on  its 
comics  page.  But  “Sally”  did  well 
enough  for  the  American-Statesman 
to  try  to  find  a  way  to  add  that  strip, 
which  is  by  Greg  Howard  and  Craig 
Macintosh  of  North  America  Syn¬ 
dicate. 


Magic’s  AIDS  book 

A  two-part  excerpt  from  Magic 
Johnson’s  new  Random  House  book. 
What  You  Can  Do  to  Avoid  AIDS, 
is  being  offered  by  the  Los  Ange¬ 
les  Times  Syndicate. 

This  fall,  LATS  will  distribute  a 
five-part  series  from  the  basketball 
superstar’s  upcoming  biography, 
also  from  Random  House. 
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Journalist 
accepts  apology 

A  sportswriter  who  was  ejected 
from  press  seating  at  a  basketball 
game  because  she  was  in  a  wheelchair 
has  accepted  apologies  from  the  Uni¬ 
versity  of  Missouri. 

“They  told  me  they  were  sorry  for 
what  happened  and  apologized  for 
the  rudeness,”  said  Gabby  Richards, 
assistant  sports  editor  at  the  Daily 
O’ Collegian  at  Oklahoma  State  Uni¬ 
versity. 

Saying  the  wheelchair  posed  a  fire 
hazard.  University  of  Missouri  offi¬ 
cials  refused  to  allow  Richards  to  be 
seated  with  other  reporters  to  cover 
an  Oklahoma-Missouri  game  at 
Hearns  Center  in  Columbia,  Mo. 

Richards  said  Jim  Bunton,  associ¬ 
ate  director  for  business  services  at 
Missouri,  called  to  apologize. 

“We  thought  it  was  in  her  best  in¬ 
terest  not  to  be  on  the  floor  but  near 
better  access”  to  a  fire  door.  Bun- 
ton  said,  admitting  the  school  had 
no  legal  reason  to  move  her  if  she 
knew  the  risk  and  still  wanted  to 
stay. 

Though  she  was  considering  legal 
action,  Richards  decided  she  had 
made  her  point  and  accepted  Bun- 
ton’s  apology. 

— AP 

Survey  finds 
drop  in 

newsroom  staff 

The  number  of  people  working  in 
the  newsrooms  of  American  daily 
newspapers  has  fallen  by  2%  for  the 
second  straight  year,  according  to  the 
American  Society  of  Newspaper  Ed¬ 
itors. 

The  annual  ASNE  employment 
census  showed  a  drop  in  full-time 
newsroom  staff  from  55,714  report¬ 
ed  in  1991,  to  54,531  this  year,  the 
lowest  level  since  1986.  The  survey 
includes  supervisors,  reporters,  copy 
editors,  and  photographers. 

The  largest  decline  came  in  the 
number  of  reporters,  which  lost  720 
people  from  last  year’s  27,656.  The 
number  of  newsroom  supervisors  also 
declined  from  1991,  falling  to  12,957 
from  13,513. 

An  increase  was  shown  on  the  copy 
desks,  which  added  173  copy  editors 
to  the  8,957  reported  in  1991. 

There  was  bad  news  for  recent  en¬ 
trants  in  the  field,  however,  as  the 
ASNE  survey  recorded  a  30%  de- 

dine  in  the  number  of  newsroom  pro¬ 
fessionals  hired  for  their  first-time 
jobs  (1,967  in  1992),  and  the  num¬ 
ber  of  newsroom  interns  dropped 
20%  from  1991  to  2,315. 

Newspapers  with  circulations  un¬ 
der  50,000  hired  the  majority  of  those 
taking  their  first  full-time  newsroom 
jobs;  74%,  or  1,453  people,  of  the 
total  1,967  entry-level  staffers  were 
hired  by  these  newspapers.  Last  year, 
that  figure  stood  at  71%,  or  1,987  of 
the  total  2,799  first-time  hires. 

The  ASNE  study  further  reported 
that  the  115  newspapers  with  circu¬ 
lations  over  100,000  employed 
24,881  people,  or  an  average  216 
staffers.  Compared  with  1991  fig¬ 
ures,  the  average  number  of  workers 
was  up  from  212,  but  the  number  of 
newspapers  was  down  from  120  and 
the  total  number  of  employees  fell 
from  25,380. 

Most  of  the  newsroom  profes¬ 
sionals,  according  to  ASNE,  work  at 
newspapers  with  circulations  of 
100,001  to  250,000.  These  large 
newspapers  employ  11,176  of  the 
newsroom  staffers  identified.  The 
next-largest  employer  category  is 
newspapers  with  circulations  50,001 
to  100,000,  which  employ  9,197  of 
the  total. 

ISWNE  gets  new 
headquarters 

South  Dakota  State  University  is 
the  new  headquarters  of  the  Interna¬ 
tional  Society  of  Weekly  Newspaper 
Editors. 

Richard  Lee,  head  of  the  Depart¬ 
ment  of  Journalism  and  Mass  Com¬ 
munication  at  SDSU,  is  the  society’s 
executive  secretary  and  editor  of  the 
Grassroots  Editor. 

The  organization  has  been  head¬ 
quartered  at  Northern  Illinois  Uni¬ 
versity  since  1975.  Donald  F.  Brod, 
chairman  of  the  Department  of  Jour¬ 
nalism  at  Northern  Illinois,  has  been 
executive  secretary  and  editor.  Lee 
will  officially  become  executive 
secretary  and  editor  after  the  group’s 
Colorado  Springs  conference  in 
July. 

Lee  grew  up  in  his  father’s  week¬ 
ly  newspaper  shop  in  southern  Illi¬ 
nois.  His  father,  Thomas  J.  Lee,  and 
grandfather,  D.L.  Lee,  edited  the 
Marrissa  (Ill.)  Messenger,  which  Lee 
later  edited. 

At  the  age  of  six,  Lee  was  recog¬ 
nized  by  E&P  as  the  youngest  colum¬ 
nist  in  the  country  for  his  column  in 
the  Messenger  about  school  and  fam¬ 
ily  events,  called  the  “Cub’s  Column.” 

Newspaper,  mag 
in  partnership 

The  Denver  Post  and  ActiveTimes 
magazine,  which  targets  the  45-plus 
market,  have  formed  a  partnership, 
it  was  announced. 

The  quarterly  magazine  recently 
was  introduced  as  a  supplement  in  a 
Post  Sunday  edition. 

Featuring  a  full-color  front,  Ac¬ 
tiveTimes’  content  includes  articles 
on  a  variety  of  subjects  of  interest 
to  the  mature  reader,  including  mon¬ 
ey,  health,  travel,  sports,  lifestyle, 
and  celebrities. 

Under  the  agreement,  ActiveTimes 
is  responsible  for  the  content  and  the 
Post  for  advertising  sales. 

Reaction  of  Post  readers  to  the 
supplement  has  been  “extremely  fa¬ 
vorable,”  according  to  Kirk  Mac¬ 
Donald,  the  newspaper’s  vice  pres¬ 
ident/advertising. 

“With  the  over-45  market  con¬ 
trolling  70%  of  America’s  household 
income,  we  see  this  as  an  ad  base 
that  will  grow  quickly,”  he  added. 

Noting  that  the  Post’s  first  effort 
in  the  partnership  resulted  in  a  24- 
page  section,  MacDonald  said, 
“There  are  tremendous  applications 
for  national  advertiser  networking 
through  this  magazine.” 

Headquartered  in  Aspen,  Colo., 
ActiveTimes  has  formed  similar  part¬ 
nerships  with  the  San  Diego  Union- 
Tribune  and  the  Springfield  (Ill.) 
State  Journal.  Company  president 
Jim  Rathell  said  it  is  attempting  to 
enter  into  further  agreements  with 
the  top  newspaper  in  each  ADI. 

Multimedia  ad 
campaign  supports 
newspaper  game 

The  St.  Louis  Post-Dispatch  is  pro¬ 
moting  its  “Big  Buckaroo  Giveaway” 
with  a  television,  radio,  and  point- 
of-purchase  advertising  campaign 
prepared  by  D’Arcy  Masius  Benton 
&  Bowles,  St.  Louis. 

The  game  offers  readers  a  chance 
to  win  up  to  $1,000  daily  by  cor¬ 
rectly  matching  numbers  printed  on 
the  cover  of  the  Post-Dispatch’s 
Sunday  television  magazine.  Up  to 
$150,000  has  been  earmarked  to  be 
given  away  during  the  game’s  10- 
week  run. 

To  support  the  promotion,  the 
agency  has  created  three  30-second 
tv  commercials,  one  60-second  radio 
spot,  and  point-of-sale  materials. 
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he  ANPA/TEC  Conference  will  be  held  in  Atlanta,  Georgia,  June  6-10,  1992,  and  Editor  &  Publisher  will  be 
there  too.  June  6-10,  1992.  The  theme  of  this  year's  conference,  "Challenges,  Changes  and  Customers" 
reflects  the  recessionary  environment  America's  newspapers  find  themselves  in  as  well  as  the  resolve  to 
update,  upgrade  and  build  for  the  future. 


E&P  will  publish  three  issues  devoted  to  the  biggest  newspaper  event  of  the  year.  These  three  issues  offer  you  multiple  opportunities  to 
present  your  products  and  services  to  an  audience,  who  in  1992  alone,  will  spend  in  excess  of  a  billion  dollars  for  capital  improvements.  Your 
ad  message  will  be  seen  by  the  more  than  89,000  weekly  readers  of  Editor  &  Publisher:  general  managers,  production  managers,  MIS  and 
system  pros,  mailroom  and  pressroom  personnel. 


If  you  run  an  ad  in  the  May  9th  Planning  Issue  and  the  June  6th  Convention  Issue,  you  can  repeat  the  same  ad  in  the  June  13th  Post 
Convention  Issue  for  1/2  price.  /Mditionally,  we  will  provide  you  with  a  mailing  list.  You  select  the  category  (publishers,  production  managers, 
mailroom  supervisors,  etc.).  The  mailing  list  will  give  you  an  additional  chance  to  reach  your  prime  prospects.  Save  money,  target  your 
buyers,  be  seen  in  the  industry’s  #1  publication. 


E&P’s  Planning  Issue  | 
May  9tli 

Published  a  full  month  before  the 
conference,  this  issue  is  used  by  newspaper  ; 
executives  to  plan  how  they  will  spend  their  i 
time  at  ANPA/TEC.  Lists  of  all  the  ! 
conference  exhibitors,  descriptions  of  what  ; 
they  plan  to  exhibit,  a  complete  floor  plan  ; 
of  exhibit  halls  and  exhibitors  memos  are 
included  in  this  issue.  You  can  be  sure  that  ; 
those  planning  to  attend  ANPA/TEC  will  be  ,  . 
holding  on  to  this  section,  making  notes  of  I  I 
the  exhibits  they  plan  to  visit  and  carrying  it  ;  j 
with  them  to  Georgia.  Be  sure  your  ad  is  in  |  i 
this  issue  inviting  them  to  visit  your  booth. 

Deadlines  tor  Planning  Issue: 

Space  -  April  23  Ad  Material  -  April  27 


E&P’s  Conference 
Issue  -  June  6th 

This  at-the-show  issue  will  not  only 
reach  those  important  prospects  at  the 
conference,  but  will  also  reach  those 
subscribers  who  couldn’t  make  it  to  the 
show.  The  News/Tech  environment  of  this 
issue  provides  the  ideal  showca.se  for  your 
products  and  enhances  your  ad  message 
with  the  conference  attendees  and  at 
newspaper  offices  around  the  country  when 
their  minds  are  in  the 
“shopping  mode.” 

Deadlines  for  the  Conference  Issue: 
Space  -  May  27  Ad  Material  -  May  29 


E&P's  Post  Conference 
Issue  -  June  13th 

Your  ad  in  this  issue  will  make  certain  your 
company's  capabiUties  and  services  are 
foremost  in  the  minds  of  prospects  as  they 
return  to  their  offices  after  the 
conference.  Use  this  issue  as  a  follow  up 
sales  call.  Remind  them  of  what  you  have  to 
offer.  This  issue's  editorial  focuses  on  the 
highUghts  of  the  convention,  recqrping 
seminars  and  meetings  and  reviewing  the 
many  exhibits.  This  issue  attracts  the 
attention  of  those  who  did  not  attend  the 
conference  and  reminds  those  who  did  of 
what  they  saw  and  learned  in  Georgia. 

Deadlines  for  the  Post  Conference  Issue 
Space  -  June  3  Ad  Material  -  June  5 


New  York 

21«75M380 


Chicago 

31^641*0041 


Sales  Offices 

New  Orleans 
504*386*9673 


Los  Angeles 
213*382*6346 


San  Francisco 
415*421*7950 


Reuters 

( Continued  from  page  13) 

ing  of  foreign  exchange  controls 
gave  world  money  markets  a  major 
boost. 

In  1984,  Reuters  was  floated  on 
the  stock  market,  creating  a  wind¬ 
fall  for  its  owners,  British,  Irish, 
and  Commonwealth  newspaper  com¬ 
panies.  Today  the  traditional  news¬ 
paper  organizations  own  only  about 
10%  of  Reuters. 

The  company  is  held  mainly  by 
institutional  investors.  According  to 
Reuters,  36%  of  ownership  is  Amer¬ 
ican,  with  a  similar  percentage  held 
in  the  United  Kingdom,  and  signif¬ 
icant  Middle  Eastern  interests. 

According  to  Reuters,  media  rev¬ 
enue — from  newspapers,  television, 
and  radio  clients — provides  around 
only  7%  of  annual  worldwide  rev¬ 
enues  of  £102  million  (about  $175 
million). 

In  recent  years,  Reuters  has  bol¬ 
stered  its  editorial  product  with  news 
pictures  and  graphics  services.  Dur¬ 
ing  the  mid-1980s,  it  bought  a  con¬ 
trolling  interest  in  Visnews,  the  in¬ 
ternational  television  service. 

Wood  argues  that  AFP’s  compet¬ 
itive  position  is  bolstered  by  its  re¬ 
lationship  with  the  French  govern¬ 
ment,  which  subscribes  heavily  to 
the  service. 

“We’ve  faced  this  problem  all 
along,”  he  said.  “We’re  up  against 
competition  which  can  be  more  flex¬ 
ible  on  pricing.” 

There  are.  Villa  said,  no  direct 
subsidies  from  the  French  govern¬ 
ment  to  AFP. 

“We  have  subscriptions,”  she  said, 
“from  the  ministries  and  ambas¬ 
sadors.  AFP  has  a  special  status,” 
which  she  compared  with  that  of  the 
BBC  in  Britain.  “We  are  not  an  of¬ 
ficial  agency.  We  are  not  the  voice 
of  France.” 

The  lower  Reuters  prices  in  the 
U.K.,  Wood  said,  were  partly  a  re¬ 
sult  of  the  agency’s  ownership  his¬ 
tory.  During  unprofitable  years,  the 
shareholding  newspapers  subsidized 
the  news  service. 

Reuters  insists  that  its  success  in 
the  financial  markets  has  not  less¬ 
ened  its  commitment  to  covering  the 
news. 

“We’ve  been  investing  in  our  re¬ 
porting  network,”  Wood  said. 
“We’ve  built  up  a  huge  network  in 
Eastern  Europe  over  the  last  two  or 
three  years.” 

Subscribers  to  Reuters’  financial 
data  services  also  receive  a  daily 
news  package.  Reuters’  thinking  is 
that  news  reports  of  world  events 


are  of  vital  concern  to  investors. 

For  this  reason.  Wood  said,  it  is 
difficult  to  provide  a  profits  break¬ 
down  between  the  two  services. 

“There’s  no  doubt  that  the  gen¬ 
eral  news  coverage  is  of  huge  im¬ 
portance  to  our  financial  services.” 


Elections 

(Continued  from  page  19) 


Gailey  charged  that  there  is  no 
reason  a  newspaper  cannot  cover 
the  substance  of  a  campaign  if  man¬ 
agement  is  willing  to  commit  the 
resources,  the  space,  and  the  lead¬ 
ership. 

“We  fritter  away  a  lot  of  stories 
piece  by  piece  when  .  .  .  [we]  could 
put  the  spotlight  on  issues  of  char¬ 
acter  and  substance  that  are  impor¬ 
tant,”  Gailey  said. 

“There’s  been  some  newspaper 
work  on  Clinton  that  I  admire,  but 
I’ve  seen  this  important  question 
about  his  integrity  .  .  .  [his]  honesty 
.  .  .  miserably  handled,”  Gailey 
added. 


Shop  Talk 

( Continued  from  page  52) 

cause  they  are  local  and  the  color 
is  good.  Expect  more  from  wire  ser¬ 
vice  photos  and  lead  with  them  more. 
In  fact,  place  as  the  highest  prior¬ 
ity  leading  with  a  picture  that  evokes 
a  mood,  even  if  it  is  from  Mexico 
and  the  color  is  not  great.  We  are 
not  in  the  postcard  business. 

In  this  photographic  computer  fren¬ 
zy,  picture  content  evolvement  is 
largely  being  overlooked.  It  needs  to 
play  a  vital  role  if  newspapers  are  to 
survive  as  truly  a  mass  medium. 

New  campaign 

“Bringing  Value  to  America”  is 
the  theme  of  a  new  national  mar¬ 
keting  campaign  of  the  Association 
of  Free  Community  Papers  (AFCP). 

The  new  marketing  program  will 
highlight  how  advertisers  can  reach 
the  growing  numbers  of  value-con¬ 
scious  consumers  and  argue  the  cost 
effectiveness  of  “shoppers”  com¬ 
pared  with  other  media. 

Another  primary  aspect  of  the 
program  will  be  to  help  the  more 
than  230  member  publishers  increase 
sales  by  heightening  their  visibili¬ 
ty  in  their  markets. 

Epoch  5  Marketing,  a  marketing 
firm  in  Huntington,  L.I.,  will  de¬ 
sign  and  execute  the  program. 


California  daily 
pays  fine  for 
hazardous  waste 

The  San  Jose  (Calif.)  Mercury 
News  recently  agreed  to  pay  a 
$25,000  fine  for  violating  state  reg¬ 
ulations  for  hazardous  waste. 

In  addition,  the  newspaper  will 
reimburse  the  Santa  Clara  County 
health  department  $12,418  for  the 
costs  of  its  investigation  following 
a  1991  inspection. 

The  violations  included  not  hav¬ 
ing  a  permit  for  a  silver-treatment 
system  and  not  maintaining  proper 
records  of  waste  ink  shipped  out  for 
burning. 

Although  the  MN  did  not  contest 
the  charges,  Kathy  Yates,  senior  vice 
president  and  general  manager,  con¬ 
tended  that  the  fine  was  too  large 
for  the  infractions.  She  said  all  prob¬ 
lems  found  in  the  inspection  have 
been  corrected. 

But  Deputy  District  Attorney  Will 
Richmond  said  the  fine  was  “gauged 
to  the  gravity  of  the  offenses”  and 
matched  those  slapped  on  other  vi¬ 
olators. 

In  addition  to  the  missing  permit, 
inspectors  cited  the  paper  for  al¬ 
lowing  runoff  from  steam-cleaning 
of  vehicle  engines  to  flow  into  storm 
drains. 

Officials  also  cited  the  MN  for 
not  giving  employees  proper  train¬ 
ing  in  handling  hazardous  wastes 
and  for  several  paperwork  violations, 
including  failure  to  have  an  emer¬ 
gency  plan  and  not  warning  a  local 
hospital  of  wastes  stored  at  its  plant. 

St.  Pete  delivers 

The  St.  Petersburg  Times  has 
agreed  to  deliver  magazines  and  cat¬ 
alogs  as  part  of  Alternate  Postal  De¬ 
livery  Inc.’s  national  network. 

With  the  Times  as  its  fourth  Flori¬ 
da  distributor,  APD  is  building  a 
regional  “hub”  system  through  which 
local  advertisers  can  target  con¬ 
sumers  across  the  state,  said  APD 
president  Phillip  D.  Miller. 

Times  subsidiary  Porch  Plus  will 
begin  test  delivery  in  May  to  six 
ZIP  codes.  Plans  call  for  local  “ride- 
along”  advertising  to  accompany  na¬ 
tional  magazines.  For  example,  fliers 
from  an  auto  parts  store  would  be 
delivered  to  subscribers  along  with 
auto  magazines. 

APD  contracts  with  affiliate  de¬ 
livery  companies  in  30  markets  to 
deliver  34  national  magazines  and 
16  catalogs  to  homes  in  their  area. 
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Classified  Advertising 


11  W.  19UI  Street,  NY,  NY  10011 
PHONE  (212)  675-4300 
FAX  (212)  920-1250 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


900  PERSONALS 

***  FREE  900  #’s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  l)ata 
Syndicate.  1-800-322-5101. 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 


_ BUSINESS _ 

MUTUAL  FUNDS 

Keep  your  readers  well-informed  on  one 
of  America's  fastest  growing,  most 
popular  investment  products.  Weekly 
Q&A  and/or  500-word  columns  avail¬ 
able.  Call  (407)  686-0074. 


ENTERTAINMENT 

HOLLYWOOD  GOSSIP  COLUMN  (the 
latest  on  the  greatest).  Weekly,  camera- 
ready  with  photos.  Info:  1(800) 
533-0073. 


SENIOR  HEALTH 

“SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Try  for  2 
month's  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 
(604)  868-8603 


TEENSIENTERTAINMENT 

KIDS/TEENS/ENTERTAINMENT 

CELEBRITY  TEEN  TALK  features  week¬ 
ly  600-700  word  interviews  (w/photo) 
with  big-name  stars  from  TV,  movies 
and  recording  industry.  5th  Year. 

Call  (617)  255-0123. _ 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

PUBLISH  the  Bingo  Bugle.  Nation's 
largest  franchised  monthly  Bingo  news¬ 
paper.  High  profit  potential.  Complete 
training.  $1,500  -  M,000  investment. 
In  “Entrepreneur's"  Top  500  Fran¬ 
chises.  Call:  l-(800)-447-1958,  or 
write:  Bingo  Bugle  Development,  PO 
Box  51189,  Seattle,  WA  98115-1189. 


COLUMNS  FOR  SALE 

SYNDICATES/NEWSPAPERS-Weekly 
computer  software  review  column  in 
plain  English.  Hardcopy/IBM  Disc. 
FA)(/Phone  (714)  229-9913. _ 

In  Biblical  times,  a  man 
could  have  as  many  wives 
as  he  could  afford.  Just  like 
today. 

Abigail  Van  Buren 
46 


EDITORIAL  CONSULTANTS 


SPANISH  NEWSPAPERS 
Seminars  in  newswriting,  editing, 
ethics  and  management.  Redefine  your 
content,  market.  Have  your  own  style- 
book.  Contact  Homero  Hinojosa,  former 
ME  of  El  Norte.  PO  Box  897,  Monter¬ 
rey,  Mexico.  Or  call:  (52-83)  569-921. 


MAGAZINES  FOR  SALE 


3-State  general  interest  magazine. 
20-years-old.  $85,000  firm.  218  E. 
Main,  Niles,  Ml  49120. 


NEWSPAPER  APPRAISERS 


APPRAISALS  for  estate,  tax.  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St..  Arlington,  MA  02174 
(617)  643-1863 


C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr.. 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


PROFESSIONAL  APPRAISALS 

Very  detailed  and  accurate  appraisals  of 
your  publishing  business,  for  any 
purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPER  BROKERS 


“1st  in  RESULTS" 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg.  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove.  CA  95758  (916)684-3987 
Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  M A  02 1 74.  (6 1 7)  643-1863 


CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
Appra  isa  leBrokerage^Consu  Iti  ng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy.  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 
PACIFIC  NW  Coastal  Wkly  -  Outstand¬ 
ing  area.  $1,300,000  for  newspaper 
and  plant.  Building  available. 

WESTERN  WASHINGTON  Wkly  -  Price 
$450,000.  Near  metro  area  and  skiing. 
33%  cash  flow.  Growth  area.  Some 
terms. 

WESTERN  WASHINGTON  Wkly  -  Price 
$600,000.  Fastest  growing  county  in 
state.  Terms. 

SOUTH  CENTRAL  Washington  Wkly  - 
Beautiful  area.  Hunting  &  fishing. 
$265,000,  terms. 

NW  SUBURBAN  Wkly  -  Price 
$750,000.  Circulation  35,000.  Terms. 

IWYOMING  Wkly  -  Price  $360,000  with 
press  and  plant.  Terms. 

EASTERN  WASHINGTON  Suburban 
Wkly  -  With  plant  $1,300,000.  Terms. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 


Whitesmith  Publication  Senrices 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

83-YEAR-OLD  weekly  near  recreation 

wonderland  in  booming  northwest. 

Draw  allows  comfortable  life  for 

husband-wife  operators  and  children. 

$75,000;  terms  available.  Box  540, 

Parma,  ID  83660. 


BE  FIREPROOF.  Own  your  paper.  Free 

list,  some  publisher  financed.  Bill 

Berger,  ATN,  1801  Exposition,  Austin, 

TX  78703,  (512)  476-3950. 

EXCELLENT  BUILDING,  equipment. 
Very  profitable  weekly.  $500,000 
gross.  (908)  272-7979. 


FOR  SALE:  Northern  Arizona,  growing 
regional  market,  twice  weekly, 
Wednesday  and  Friday  morning  news¬ 
paper.  Award  winning.  Gross  $750K 
plus  real  estate.  Reply  to:  Box  5719, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

SMALL  weekly  or  monthly  wanted; 
Prefer  rural. 

Fax  details  to  (219)  845-0477. 


PUBUCATIONS  FOR  SALE 

THIS  IS  THE  DREAM  you've  been  wait¬ 
ing  for.  A  monthly  newsmagazine  in 
Southern  Oregon's  famous  vacation 
paradise.  Buying  this  highly  respected 
publication  also  buys  you  an  enviable 
lifestyle  in  this  cozy  economically  sound 
cultural  community.  Publication  gros¬ 
ses  $100,000  per  year,  netting 
$50,000  comfortably.  Asking 
$110,000.  Call  evenings/weekends 
(503)  846-7695. 


RESEARCH  AID _ 

Do  you  know  where  the  Fort  Worth  Star- 
Telegram  is  available  online?  Which 
online  papers  report  on  Orange  County, 
CA?  Which  parts  of  the  papers  are 
online  and  which  are  not?  Find  answers 
in  the  new  directory  NEWSPAPERS 
ONLINE  from  BiblioData.  Order  for  $85 
or  send  for  sample  pages:  (617) 
444-1154  or  FAX  (617)  449-4584. 


Injustice  anywhere  is  a 
threat  to  justice  every- 


Send,  Oregon  97708 
(509)  786-4470 


where. 

Martin  Luther  King  Jr 
FniTOR  &  PUBLISHER  for  ADhl  18,  1992 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 

SALES  TRAINING  -  13  years  national, 
retail,  major  retail,  classified,  daily 
experience.  Certified  Master  Trainer. 
B.A.  Communications.  Jim  Walker,  16 
Lake  Newell  Green  SE,  Calgary,  Alber¬ 
ta,  Canada  T2J  3L8. 


CIRCULATION  SERVICES 

ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCULATION  WITH: 
1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAILABLE 
CALL  MR.  PRIOLO 
1(800)  25  AMTEL 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


DOVER  PROMOTIONS,  INC. 

Nothing  fancy,  just  hard  work!  Crew 
sates  with  employee  managers.  Tele¬ 
marketing,  Market  Research  and  Opin¬ 
ion  Polls.  (609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


SUNSET  CREWS  INC. 
Exclusively  Midwest  Crew  Sales. 
l-(800)  877-7176 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


TERRY  JOHNSTON 
PRODUCTIONS  INC. 
Unequaled  Telemarketing  Results 
Immediate  Growth  Realized 
Call:  (714)  665-7298 


VER-A-FAST  CORPORATION 
Start/Stop  Saver  Verification 
Pre-approved  Sampling 
Call  1-800-FAST-INFO 


EDITORIAL  SERVICES 

FREE  DATABASE  FOR  JOURNALISTS 
No  phone  charges.  No  Time  Charges. 
Access  1(800)  873-0010  by  modem 
for  information  on  Presidential 
campaigns,  business  issues.  Congress, 
federal  policies.  For  Assistance,  Call  PR 
ON-LINE,  (202)  347-8918. 


MAILROOM  SERVICES 


Improve  accuracy,  accountability, 
productivity,  timeliness. 

FRED  BREWER 
POST-PRESS  OPERATIONS 
(508)  867-7290 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


INDUSTRY  SERVICES 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

'Daily  Sen/ice  Contracts* 

*One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


PRINTING  SERVICES 

COMMERCIAL  PRINT  QUOTES-FAST! 
"COMQUOTE"  computes  everything 
Runs  Lotus  123/IBM  PC 
Profitable  quotes  everytime 
E.  Slingland  (201)  838-8800 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 


EQUIPMENT  FOR  SALE 

COMPOSING  ROOM  EQUIPMENT 

•  (1)  Mita  Copier  model  X-1824Z 
CAMERA  ROOM  EQUIPMENT 

•  (1)Pako  model  26RA 

•  (1)  Pako  model  66F 

•  (1)  Pako  model  26ML 

•  (1)  LogE  model  PC18 
Cameras; 

•  (1)  Chemco  Spartan  3  with  image  reversing 
lens,  black  &  white  computer 

•  (1)  Marathon  with  GAM  exposure  unit,  shrink 
lens 

Scannars; 

•  (2)  Crossfield  model  6461 E 

•  (1)  NuArc  Exposure  Unit 

•  (1)  DuPont  Coatalith  Blender 

•  (3)  Burgess  Light  Exposure  Systems 
ELECTRONIC  AD  COMP  SYSTEMS 

•  (1)  Harris  Composing  System  -  2  CPU  Units, 

3  Terminals 

•  (2)  Autologic  Page  Imaging  Systems 

•  (1)  Dewar  Ad  Composition  System 
PHOTOGRAPHY  EQUIPMENT 

•  (1)  Hope  color  print  processor  Model  RA 
2016V 

•  (1)  Wkig-Lynch  Model  4-E  configured  for  C- 
41  with  5  gal.  chemistry  tanks 

•  (1)  Wing-Lynch  Model  4-E  configured  for  C- 
41  and  E-6  with  5  gal.  chemistTy  tanks 

•  (1)  Eseco  Speedmaster  Color  Analyzer  model 
4SM1400A 

•  (1)  Eseco  Speedmaster  Color  Analyzer  model 
4SM1400 

•  (2)  Leitz  Focomat  V-35  Autofocus  color 
enlargers 

•  (1)  Associated  Press  dnim-type  color 
transmitter 

•  (1)  UPl  drum-type  transmitter 

•  (1)  Olympus  350mm  f2.8 

•  (1)  Nikon  600mm  f4.0  lens 

•  (1)  Durst  A-200  enlarger 

•  (3)  Beseler  2X1 1  XL  enlargers 

•  (2)  Fujimoto  portable  color  enlargers 
MISCELLANEOUS 

•  (1)  Telehone  Automatic  Dialing  System  ITC 
Complus  System  with  40  lines  and  16 
workstations. 

•  (62)  Motorola  model  MTX800  hand  held 
radios 

(501)  378-3464 


Demc)cratT*T0azcltc 


COMPUTERS 


COMPLETE  EDITORIAL  and  Classified 
Mycro-Tek  System  with  DR  without 
Linotron  RC  output.  Must  Sell.  Call 
Rudie  Bax.  (704)  452-0661. 


_ MAILROOM _ 

1986  660  McCain  4  into  1  newspaper 
inserter  with  211  Kirk  Rudy  labeling 
head.  Also  Pace  pack  stacker  rebuilt  in 
'91.  Potomac  News  (703)  878-8000. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


2  Each  Magnacraft  1530  labeling 
machine,  multi-wide  heads.  1  (800) 
527-1668.  Ask  for  Tom  or  Scott. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  (JONSUL- 
TANT  (713)  468-5827. 


“KANSA"  MODEL  "480”  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 

FOR  SALE:  Compugraphic  8600, 
8400,  MCS,  Preview,  Processors,  Fonts 
and  Scanners.  8600  in  excellent  condi¬ 
tion.  Call  Jeremy  Hylton.  The  Tech 
(617)  253-1541. 


FOR  SALE 

HASTECH  EQUIPMENT 

3HS-58S  with  5-300  mb  drives 
14  PLTs 
7  Graphic  tables 
4  Edit  Ills 
1  Edit  IV 

All  equipment  is  in  good  working  order 
with  many  spare  parts.  For  sale  as 
complete  systems  or,  if  necessary,  in 
pieces.  Please  contact: 

Frank  O' Hearn 
Computer  Services  Manager 
Asbury  Park  Press 
3601  Hwy.  66 
Neptune,  NJ  07754 
(908)  922-6000,  ext.  2311 


GE  Press  drives-60  HP  motors 
8-12  units/folder  -  from  24K 
Call  (505)  294-0450 

It’s  New  —  It's  Here  I! 

11  X  17  Laser  Printer 

400  DPI  -  Adobe  PS  Level  2 
The  price  you've  been  waiting  for 
$4,550,00 

90  Day  Parts  &  Labor  Wrty 
Call  Bob  Weber  (21 6)  831  -0480 
Fax  (800)  837-TYPE/8973 


_ PRESSES _ 

AVAILABLE 

Refurbished  King  units  (Color  &'  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  fed  press  and 
bindery  equipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
service.  Call  Lee  Smith  Industries  at  1 
(800)  866-0515  for  further  details. 

Goss  Cosmo  Press,  1974,  4  units.  Good 
running  condition. 

Call  (813)  461-0245. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

FOR  SALE:  3/u  1985  Goss  Community; 
8/u  rebuilt  1975  Harris  V25;  2/u  Harris 
V15A  w/50  HP  drive;  5/u  RZ300. 

Tel  913/362-8888  Fax  913/362-8901 

FOR  SALE.  Six  three  arm  single  width 
pasters.  Completely  reconditioned 
pasters  including  substructure  with  wall 
brackets.  Pasters  are  digital,  handles 
42”  rolls  with  simplified  tension.  Call 
(301)  948-1520,  ask  for  Len  or  Bill. 


GOSS  SSC  Half  and  Quarter  page 
folder.  Air  Former,  Number  SSC-2r4 
with  Fincor  60  horsepower  drive. 

Goss  SC  Half  and  Quarter  page  folder, 
double  parallel  fold  and  cross  perfor¬ 
ator,  Number  SC-909  with  Fincor  60 
horsepower  drive 

Goss  S(i  Half  and  Quarter  page  folder, 
Number  SC-1109 

Goss  SC  Half  and  Quarter  page  folder. 
Number  SC-959 
CONTACT;  DAUPHIN  GRAPHIC 
MACHINES,  INC. 

(800)  346-6119  FAX  (717)  362-4165 


HARRIS  V-15D,  22-3/4”  1983  10 
units,  JF-25  &  JF-15  folder,  two  75  HP 
drives.  Excellent  condition. 

2  Baldwin  108  Count-O-Veyors 
DAMCO  EQUIPMENT  (212)  265-2211 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528FAX  (404)  552-2669. 

PRESS  ROOM 

Seven  units  Goss  Mark  II 
One  unit  Goss  Mark  V 
3:2  subway  delivery  folder 
Two  half-decks 
Cut-off:  22  3/4” 

Web  Width:  55" 

Ten  units  Goss  Mark  I 

Two,  2:1  double  delivery  folders 

Three  half-decks 

Two  color  humps 

Cut-off:  22  3/4” 

Web  Width:  55” 

Both  presses  will  be  available  Septem¬ 
ber  1,  1992. 

Contact:  Frederick  K.  McCann 
Copley  Newspapers 
(619)  454-0411 


SCANNING  EQUIPMENT 

R.Z.  210L  Color  Scanner.  Excel,  condi¬ 
tion  in  Midwest  newspaper.  $75,000 
system  ready.  Bob  (708)  885-0698. 

R.Z.  4050E  Color  Scanner.  Excel  cond 
Hi-Res  to  Mac  capability,  much  more. 
$20^00BobCasper(708)885-0^ 

HELP 

WANTED 

_ ACADEMIC _ 

ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM  to  teach  Reporting,  Editing 
and  advise  4-day-a-week  newspaper. 
MA/journalism  or  communications 
required;  teaching,  print  experience 
and  media  advising  strongly  preferred. 
Twelve  month,  annually  renewable, 
non-tenure  track  appointment.  Salary 
up  to  $36,000.  Starting  date  July  1, 
1992.  Send  detailed  letter,  and  resume 
by  April  30,  1992  to  Prof.  Ron  Spiel- 
berger.  Department  of  Journalism, 
Memphis  State  University,  Memphis, 
TN  38152.  Minorities  strongly  encour¬ 
aged.  Affirmative  Action  Equal  Oppor¬ 
tunity  Employer. 
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HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADVERTISING 


CONTROLLER 

Large  southern  Ohio  weekly  newspaper 
group  offers  outstanding  career  opportu¬ 
nity.  Media  management  experience  a 
must.  Excellent  compensation  package 
includes  health,  dental,  401K  and  pen¬ 
sion  and  automobile.  Interested  persons 
should  apply  in  confidence  to  Box 
5796,  Editor  &  Publisher. 


ADMINISTRATIVE 

ASSOCIATE  PUBLISHER 
National  entertainment  industry  maga¬ 
zine  in  Texas  seeks  business-minded 
director  to  oversee  editorial  and  adver¬ 
tising  departments.  Attractive  salary/ 
benefits  at  22  year  old  company.  Mini¬ 
mum  5  years  publishing/marketing/ 
executive  level  experience.  Resume  and 
salary  history  to  D.  Waitt,  1203  Lake 
Street  #  200,  Fort  Worth,  TX  76102. 

CONTROLLER  for  12,000  circulation 
daily  in  Zone  5.  This  position  will  also 
involve  some  corporate  work.  We  seek 
an  individual  who  is  willing  to  make  a 
long  term  commitment  to  a  family 
newspaper  group.  Good  opportunity  to 
advance  to  corporate.  Please  send 
resume  with  work  history,  references 
and  salary  requirements  to  Box  5789, 
Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER  - 
Innovative,  experienced,  sales-oriented 
executive  to  take  full  charge  of  multiple 
community  newspapers  and  shoppers. 
Exceptional  growth  opportunity  in 
attractive  market.  Box  5767,  Editor  & 
Publisher. 


PUBLISHER  POSITION  with  Zone  5 
weekly.  Advertising  sales  background 
required.  Great  benefits  in  an  expand¬ 
ing  company.  Send  resume  and  salary 
requirements  to  Box  5760,  Editor  & 
Publisher. 


PURCHASING  MANAGER 
Mid-Atlantic  daily  newspaper  seeks 
responsible  purchasing  manager  to 
supervise  purchasing  operations.  The 
purchasing  manager  is  responsible  for 
procurement  of  materials  and  supplies, 
selecting  sources,  approving  purchase 
orders,  controlling  prices  and  quality, 
and  supervising  negotiation  of 
contracts.  Requires  a  degree  and  5-7 
years  related  experience.  Mail  resume 
with  salary  history  to  Box  5785,  Editor 
&  Publisher.  EOE. 


_ ADVERTISING _ 

ADVERTISING  SALES  DIRECTOR 

A  Zone  3  daily  of  approximately  50,000 
seeks  an  individual  to  lead  the  efforts  of 
the  retail,  classified  and  service  staffs. 
Responsibilities  include  staff  develop¬ 
ment,  budgeting,  sales  presentations, 
team  management,  and  project  deve¬ 
lopment.  The  position,  depending  upon 
your  experience  and  qualifications, 
offers  a  salary  of  $40-$45,000,  plus 
bonus,  profit-sharing,  and  benefits. 
Please  send  application,  resume  and 
reference  to  Box  5776,  Editor  & 
Publisher.  All  replies  will  be  held  in 
strict  confidence.  An  Equal  Opportunity 
Employer. 

ADVERTISING  DIRECTOR 
A  proven  advertising  sales  leader  who 
can  develop  and  train  a  20  member 
staff  to  sell  in  a  multi-competitive  mark¬ 
et.  This  30,000,  7  day  daily  in  Zone  2 
publishes  a  TMC  and  several  auxiliary 
products.  We  are  looking  to  strengthen 
our  mix  of  publications  aimed  at  gaining 
maiket  share.  Reply  giving  full  details 
of  relevant  job  experience  with  a  narra¬ 
tive  on  career  expectations  to  Box 
5798,  Editor  &  Publisher. 

Triumph  cannot  help  being 
cruel. 

Jose  Ortega  Y  Gasset 
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ADVERTISING  DIRECTOR 
Northern  Michigan  daily  needs  organ¬ 
ized  professional  with  proven  marketing 
and  sales  development  record.  Must  be 
teacher,  motivator  and  friend  to  tired 
staff  in  flat,  competitive  market.  Future 
publishing  job  possible.  Box  5791, 
Editor  &  Publisher. 


ADVERTISING  MARKETING  MANA¬ 
GER  to  take  charge  of  8  person  sales 
staff  in  Upstate  NY  community.  Must 
be  able  to  handle  all  aspects  of  advertis¬ 
ing  sales  management,  planning,  train¬ 
ing,  co-op  advertising,  special  tabloid 
promotions,  etc.  Excellent  working 
conditions  with  plenty  of  room  for 
growth.  Lakeside  Publications  Group, 
819  Genesee  St.,  Skaneateles,  NY 
13152. 


CLASSIFIED  ADVERTISING  MANAGER 
for  a  100,000  plus  circulation  NJ  daily. 
Prior  experience  should  include  staff 
management,  outside  sales  experience, 
incentive  and  goal  setting,  telemarket¬ 
ing,  plus  an  outstanding  sales  perfor¬ 
mance  record.  Good  sala^  plus  excel¬ 
lent  incentives  and  benefits,  an  oppor¬ 
tunity  for  growth.  Reply  to  Box  5792, 
Editor  &  Publisher. 


CLASSIFIED  &  TELEMARKETING 
MANAGER 

We  are  looking  for  the  best  and . 

We  are  willing  to  pay  for  it. 

We  are  a  500,000  circulation,  dynam¬ 
ic,  large  and  growing  newspaper  chain 
located  in  New  York  who  seeks  a  person 
who  is  knowledgeable  in  all  phases  of 
telemarketing  and  classified  advertis¬ 
ing,  has  excellent  business  skills,  entre¬ 
preneurial  spirit,  a  sense  of  vision  and 
daring  as  well  as  great  with  people.  We 
have  a  fast  paced,  highly  competitive 
environment  and  a  computerized  classi¬ 
fied  system  that  will  be  number  one. 

We  offer  an  outstanding  compensation 
and  benefits  package  plus  incentives.  If 
you’re  the  best  and  willing  to  relocate, 
send  resume  and  salary  history  to; 
Marks-Roiland  Communications,  Inc., 
26  Jericho  Turnpike,  Jericho,  NY 
11753,  Attn:  Personnel  Department. 


CO-OP  ADVERTISING  MANAGER 
$45K-(-  1ST  YEAR  POTENTIAL 

Progressive  38  year-old  regional,  ABC 
audited  outdoor  publication  seeks 
highly  motivated,  aggressive  and  crea¬ 
tive  Co-Op  Ad  Director  who  can  relate 
with  the  fishing,  hunting  and  automo¬ 
tive  industries.  Will  manage  current 
staff  of  5  including  support  personnel. 
Tough  job,  long  hours  and  some  Satur¬ 
days.  Must  have  a  minimum  of  5  years 
co-op  advertising  experience  with  excel¬ 
lent  knowledge  of  all  aspects  of  co-op 
including  individual  retail  ads,  dealer 
lists,  vendor  support,  distributor  allow¬ 
ance  procedures,  co-op  claim  process¬ 
ing  services,  and  FTC  regulations.  Our 
Co-op  Dept,  offers  outstanding  growth 
potential  and  career  opportunity. 
$25-$35K  base  draw  DOE  with  lucra¬ 
tive  commission/override  structure, 
401(k)  and  complete  health  benefits. 
Send  resume,  cover  letter  and  detailed 
description  co-op  ad  experience  to: 
Human  Resources,  PO  Box  19000, 
Seattle,  WA  98109. 


SALES  MANAGER 

We're  looking  for  a  leader  who  can  build 
a  winning  sales  team  in  a  very  competi¬ 
tive  market  tor  our  140,000  plus  week¬ 
ly  shopping  guide,  saturation  mailed  in 
affluent  NYC  suburb.  If  you’ve  got  a 
successful  track  record  selling  free 
papers  to  retailers,  we’ve  got  a  top- 
dollar  compensation  package  for  you. 
Respond  to  Box  5784,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  RATES 

V’OIC’E  CLASSIFIEDS  ADI)  .S25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


LINE  ADS 

1  week  —  S7.00  per  line 

2  weeks  —  S6.15  per  line,  per  issue 

3  weeks  -  S5  35  per  line,  per  issue 

4  weeks  —  S460  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  S3.95  per  line 

2  weeks  -  S3.25  per  line,  per  issue 

3  weeks  —  S2.75  per  line,  per  issue 

4  weeks  —  S2.55  per  line,  per  issue 


Add  S6  50  per  insertion  for  box  service  Add  S4  25  per  insertion  for  box  service 
Count  os  on  additional  line  in  copy  Count  as  an  additional  line  in  copy 

Count  opproximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time, 
$86;  2  to  5  times,  S80;  6  to  12  times,  $75;  13  to  25  times  $70,  26  to  51 
times  $65;  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 


Name . 


Company 

Address _ 

City - 


State 


Zip _ 

Phone 


Classification 


Authorized  Signature 
Copy - 


□  VOICE  CLASSIFIED 
No.  of  Insertions: _ 


□  CLASSIFIED 
.  Amount  Enclosed:  $ _ 


Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  1CKI11.  (212)  675-4380.  FAX  (212)  929  1259. 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Small  Zone  7  group  seeks  retail  ad 
manager  for  one  of  our  mountain  zone 
dailies.  Excellent  opportunity  for  the 
right  person  to  restructure  our  staff  with 
your  sales  expertise  and  to  help  solidify 
a  healthy  market.  Tell  us  how  you  can 
add  new  life  to  an  established  profes¬ 
sional  staff  and  enhance  market  posi¬ 
tion.  Send  resume  to  Box  5794,  Editor 
&  Publisher. 

_ CIRCULATION _ 

CAN  YOU  MEET  THE  CHALLENGE? 

We  need  an  aggressive,  experienced, 
marketing  savvy  CD  with  a  solid  track 
record  in  home  delivery,  promotion, 
office  systems,  TMC  and  single  copy  for 
a  progressive  newspaper  company. 
Union  experience  desirable,  only 
winners  need  apply.  Salary,  bonus  and 
opportunity.  Prefer  Zones  1  and  2  appl¬ 
icants.  Box  5766,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Zone  5,  17,000  circulation  Sat,  -  Sun. 
AM  and  Mon  -  Fri  PM.  Must  be  a 
successful  sales  promoter!  A  track 
record  in  the  management  of  collec¬ 
tions  and  personnel  will  be  a  definite 
plus.  Please  send  current  resume  and 
salary  requirements  to  Box  5790, 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR 
ZONE  2,  Suburban  Philadelphia 
30,000  Daily/Sunday  requires  a  strong, 
hands-on,  results  oriented  Circulation 
Director  capable  of  maintaining  current 
base  and  growing  in  this  highly  compe¬ 
titive  market.  Must  have  a  proven  track 
record  in  all  circulation  disciplines  and 
the  ability  to  perform.  We  offer  an 
attractive  starting  salary  and  benefits 
package.  Please  send  resume  and  cover 
letter  indicating  current  salary  levels  to: 
Box  5795,  Editor  &  Publisher 

CIRCULATION  MANAGER 

Relentless  promoter;  Willing  to  give  it 
all  to  get  a  new  start,  big  distribution 
area:  240x150  miles.  Lots  of  indepen¬ 
dent  contractors.  We’re  15M  and  want 
to  be  20M. 

$40, 000/year  plus  incentives. 
Interested;  Send  resume,  references 
and  salary  history  with  cover  letter  to: 
The  Independent,  PO  Box  1210, 
Gallup,  NM  87305. 

SINGLE  COPY  SALES  MANAGER 
SW  Florida 

30,000  daily  and  Sunday  needs  knowl¬ 
edgeable,  aggressive  single  copy  sales 
manager  to  make  us  grow. 

Great  place  to  live  and  work.  Low  cost  of 
living,  housing. 

Starting  salary  range: 
$22,000-$25,000. 

Plus  performance  bonus  of: 
$5,000-$10,000, 

depending  on  results.  Good  medical, 
life  and  disability  benefits. 

Apply  to  Fax  #  (813)  629-2085. 

ZONE  6,  Opportunity  to  grow  along  with 
a  group  of  small  daily  newspapers. 
Promotions  and  organization  skills  are 
necessary  to  fill  this  demanding  posi¬ 
tion.  Please  send  resume  and  salary 
requirements  tO:  Box  5783,  Editor  & 
Publisher. 


GREAT  OPPORTUNITY  for  experienced 
editor  with  growing  weekly.  Generous 
salary,  benefits  for  person  with  proven 
track  record  in  writing,  editing,  photo¬ 
graphy,  paste-up,  supervisory  skills. 
Send  resume  to:  Publisher,  Hometown 
Publications,  41  N.  Church  St., 
Carbondale,  PA  18407. 


HELP  WANTED 


EDITORIAL 


A  AAA-OPPORTUNITY 

The  Orange  County  Register  will  have 
representatives  in  southern  Florida  in 
early  May.  We  want  to  interview  journal¬ 
ists  with  metropolitan  daily  newspaper 
experience  who  seek  the  challenges 
that  come  with  working  for  one  of 
America’s  most  innovative  newspapers 
in  a  competitive  market. 

We’re  looking  to  talk  with  reporters, 
copy  editors,  photographers,  artists  and 
supervising  editors  who  care  about  great 
journalism  and  want  to  talk  about  where 
their  career  is  going. 

If  you’re  interested,  write  tO: 

John  Hollon 

Assistant  Managing  Editor 
The  Orange  County  Register 

625  North  Grand  Avenue 

Santa  Ana,  CA  92701 

ASSISTANT  CITY  EDITOR 
The  Fresno  Bee  is  looking  for  an  exper¬ 
ienced  reporter  or  desk  editor  who  can 
help  reporters  reach  their  potential  and 
readers  understand  how  the  news 
affects  them.  We’re  a  180,000  Sun. 
circulation  McClatchy  daily  in  the  heart 
of  California’s  affordable  San  Joaquin 
Valley.  Salary  $40,000-plus.  An  equal 
opportunity  employer.  Send  cover 
letter,  resume  and  work  samples  to: 
Brenda  Austin,  Personnel  Department, 
The  Fresno  Bee,  Fresno,  CA  93786. 

ASSISTANT  NEWS  EDITOR  for  57,000 
daily,  85,000  Sunday  AM  paper  in 
Southeastern  port  city.  Two-state  circu¬ 
lation  area  demands  revisions  from 
edition  to  edition.  Assistant  news  editor 
will  share  in  the  responsibility  for  laying 
out  several  fronts,  including  lA.  Other 
requirements  include  the  abilities  to 
coordinate  the  efforts  of  several  depart¬ 
ments  into  a  single  cohesive  package 
and  meet  tight  deadlines.  Send  resume 
and  layout  samples  to:  Chuck  Mobley, 
News  Editor,  Savannah  Morning  News, 
PO  Box  1088,  Savannah,  GA  31402. 

ASSISTANT  CITY  EDITOR  with  at  least 
5  years  experience  wanted  for  some  real 
(northern  exposure)  in  one  of  the  last 
great  newspaper  wars  in  the  country. 
You’ll  direct  special  projects  and  guide 
reporters  to  improve  their  writing.  You’ll 
need  to  be  aggressive,  motivated  and  a 
natural  leader  with  a  good  sense  of 
humor.  In  return,  you’ll  get  the  chal¬ 
lenge  of  helping  a  talented  staff  get 
even  better.  Send  resume,  clips  and  a 
cover  letter  telling  us  why  you’re  the  one 
to  Ms.  Jerry  Cox,  Assistant  Managing 
Editor/News,  The  Anchorage  Times, 
Box  100040,  Anchorage,  AK 
99510-0040.  No  phone  calls,  please. 
We  are  an  equal  opportunity  employer. 

ASSOCIATE  EDITOR 

Are  you  an  experienced  editor  and  a 
good  writer?  Do  you  have  a  passion  tor 
building  strong  Christian  marriages? 
Tell  us  about  it!  MARRIAGE  PARTNER¬ 
SHIP  magazine  may  need  you!  Must 
have  a  degree  in  journalism  or  related 
field  and  at  least  three  years  of  news¬ 
paper  or  magazine  experience.  Send 
letter,  resume  and  writing  samples  to 
MP  search,  Christianity  Today,  Inc., 
465  Gundersen  Dr.,  Carol  Stream,  IL 
60188. 

BILINGUAL  SYNDICATE  needs 
columns,  features,  art.  English  or  Span¬ 
ish.  Paso  Doble,  1273  Old  Route  22, 
Duncansville,  PA  16635. 

BUSINESS  REPORTER 

Hard  news  weekly  business  journal 
seeks  two  aggressive  business  reporters 
with  1-2  and  3-4  years  experience. 
Send  resume,  clips  to:  Kit  Gorman, 
CityBusiness,  PO  Box  19308,  New 
Orleans,  LA  70179. 


HELP  WANTED 


BUSINESS  EDITOR 

The  News-Sentinel,  a  56,000  Knight- 
Ridder  newspaper  in  Fort  Wayne,  IN,  is 
looking  for  a  business  editor.  The  four- 
person  business  department  produces 
daily  business  pages  and  a  weekly  16  to 
20-page  Business  Monday  tabloid.  The 
business  staff  is  assisted  by  the  design 
department  and  copy  desk  in  producing 
its  sections.  Send  cover  letter,  resume 
and  non-returnable  clips  to  Jim  Strauss, 
Assistant  Managing  Editor,  The  News- 
Sentinel,  PO  Box  102,  Fort  Wayne,  IN 
46801.  An  Equal  Opportunity 
Employer. 


NE  Ohio  PM  needs  experienced  copy 
editor  for  11-member  universal  desk. 
Must  have  a  knack  for  good  heads  and 
be  able  to  meet  tight  deadlines.  Send 
headline  samples,  resume  to  Box  5771, 
Editor  &  Publisher. 

COPY  EDITOR:  The  Anchorage  Daily 
News  is  looking  for  a  talented  copy 
editor  to  be  a  leader  in  producing  our 
main  news  sections.  This  job  not  only 
requires  good  editing  and  headline  writ¬ 
ing  skills  but  also  experience  in  the  use 
of  color,  graphics  and  design.  A  mini¬ 
mum  of  five  years  daily  editing  experi¬ 
ence  is  required.  Send  resume,  work 
samples  and  reference  list  tO:  Jim 
Macknicki,  c/o  Human  Resources, 
Anchorage  Daily  News,  PO  Box 
149001,  Anchorage,  AK  99514-9001. 

COPY  EDITOR  WANTED;  Aggressive 
and  accurate  professional  with  passion 
for  clear  editing,  and  a  flair  for  headline 
writing.  Design  skills  a  bonus.  Send 
letter,  resume,  tearsheets  to  Jim  Willis, 
Managing  Editor,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham,  AL 
35202. 


Big-league  metro  daily  in  an  exciting, 
competitive  market  seeks  a  copy  editor 
with  big-league  language  skills  and  a 
minimum  3  years’  experience  on  a  daily 
copy  desk.  (Jon’t  bother  applying  if  you 
do  not  produce  clean  copy,  sharp  head¬ 
lines  and  sparkling  layouts.  If  you 
welcome  a  challenge  and  an  opportuni¬ 
ty  for  advancement,  this  may  be  the  job 
for  you.  We  are  among  15  largest  US 
dailies  and  offer  top  pay  and  benefits. 
Box  5775,  Editor  &  Publisher. 

Growing  SOUTHWEST  daily  has  two  top 
openings:  Experienced  investigative 
reporter  with  solid  reporting  and 
"digging”  skills,  responsible  for 
projects  in  breaking  news,  and  a  staff 
columnist  who’s  not  afraid  to  stir  up  the 
pot  but  who  can  give  a  soft,  human 
touch  when  needed.  Send  to  Box  5782, 
Editor  &  Publisher. 

AN  A1  OPPORTUNITY 

The  Orange  County  Register’s  job  freeze 
of  1991  has  thawed,  so  we’re  interested 
in  hearing  from  talented  people  who 
want  to  explore  career  opportunities  at 
one  of  America’s  most  innovative  news¬ 
papers.  We  have  immediate  openings 
for:  reporters,  copy  editors,  graphic 
artists,  assigning  and  news  editors,  and 
designers. 

The  Orange  County  Register  has  a 
strong  commitment  to  increasing  diver¬ 
sity  in  the  newsroom.  If  you  think  you 
can  help  us  continue  our  dominance  of 
one  of  the  nation’s  most  competitive 
newspaper  markets,  send  a  resume, 
work  samples,  and  brief  cover  letter  tO: 

Catherine  Boesche 

Manager/Administration 
The  Orange  County  Register 
PO  Box  11626 
Santa  Ana,  CA  92711 


HELP  WANTED 


EDITORIAL 


Play  a  Key  role  on  a  winning  team!  The 
sports  department  of  a  metropolitan 
daily  in  the  Northeast  with  a  long  tradi¬ 
tion  of  excellence  needs  a  copy  editor  to 
ensure  that  copy  is  clean  and  accurate, 
readable  and  precise,  and  to  write  crea¬ 
tive  headlines.  Layout  skills  are  a  plus. 
Please  send  a  cover  letter  with  salary 
requirements  and  resume  tO:  Box 
5793,  Editor  &  Publisher.  This  boxhol- 
der  is  an  equal  opportunity  employer. 

COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-paced  night  desk  at  70,000  circu¬ 
lation  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  copy  and  writing  accurate, 
lively  headlines  is  essential.  Applicants 
must  show  an  ability  to  design  news 
pages  on  deadline,  and  be  able  to  step 
into  any  news  desk  slot.  Opportunity  for 
advancement.  Send  resume  and  tear- 
sheets  to  Box  5781,  Editor  &  Publisher. 

DESK  EDITOR:  Six-day  daily  in  mid¬ 
teens  is  reorganizing  newsroom  and 
seeks  a  desk  editor  to  report  to  paper’s 
editor  along  with  other  editors.  Candi¬ 
dates  should  possess:  Supervisory 
skills;  ability  at  moving  pages,  layout 
and  copy  editing;  communication  abili¬ 
ties.  Specific  job  determined  by  fitting 
best  person  into  team.  Located  in  grow¬ 
ing  market  with  high  quality  of  life. 
Paper  will  challenge  you,  but  pay,  new 
technology  and  excitement  will  make  it 
worthwhile.  Send  resume,  clips  and 
salary  history  to:  Editor  Rick  Rabenau, 
Auburn  Journal,  PO  Box  5910,  Auburn, 
CA  95604. 


We  are  looking  for  a  talented  writer  with 
at  least  three  years  experience  to  join 
our  staff.  If  you  would  like  to  work  as 
part  of  a  team  that  creates  successful 
books  about  health  and  fitness,  send  us 
your  resume  and  best  clips.  We  are 
located  in  a  small  town  in  Pennsylvania, 
only  one  hour  from  Philadelphia  and 
two  hours  from  New  York  City.  Company 
benefits  include  a  corporate  fitness 
center  and  a  non-smoking  environment. 
Apply: 

Personnel  Department  (EP-BE) 
RODALE  PRESS,  INC. 

33  East  Minor  Street 
Emmaus,  PA  18098 


EDITORIAL  WRITER  for  top-50 
Midwestern  daily.  Sharp  thinker  and 
graceful,  clear  writer.  Help  a  conserva¬ 
tive  editorial  page  puncture  buffoonery 
and  promote  traditional  values  while 
occasionally  taking  a  liberal  stand.  No 
application  acknowledged  unless 
accompanied  by  five  to  ten  samples  of 
the  applicant’s  newspaper  writing, 
preferably  editorials  or  opinion 
columns.  Please  reply  to  Box  5801, 
Editor  &  Publisher. 

EDITOR  NEEDED.  Good  writer  who 
loves  sports,  local  coverage  and  uses 
camera.  Darkroom  preferred.  Apply 
Publisher,  Russell  (Kan.)  Daily  News, 
67665,  (913)  483-2118. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200 -t-  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing- 
ton,  DC  20016;  (703)  356-1683. 

JIHot'L.ine 

N«wspaper  Repcvter.  Editor, 
Ptxjtogropher.  Graphics. 

§  B8  Editor.  Managing  Editor  & 

£SI.«pmmln.  Entry  Levei  Jobs 

1 1-900-786-7800 
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HELP  WANTED 


EDITOR  -  WOODWORKING 

Rodale's  American  Woodworker  maga¬ 
zine  has  an  immediate  opening  for  an 
Assistant  or  Associate  woodworking 
Editor.  The  job  requires  a  talented 
writer'editor  with  a  strong  interest  in 
woodworking  and  knowledge  of  basic 
woodworking  tools  and  techniques. 

Competitive  salary,  benefits  and  a 
pleasant  location  one  hour  from 
^iladelphia  and  two  hours  from  New 
York  City.  Send  resume  and  writing 
samples  to: 

Personnel  Dept.  (EP-WE) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 


ENTERTAINMENT  EDITOR 
The  Los  Angeles  Daily  News  is  looking 
for  an  entertainment  ^itor  who  can  add 
to  our  award-winning  coverage.  You 
have  to  know  the  entertainment  busi¬ 
ness  and  love  it  to  be  a  contender  here. 
You  will  be  supervising  a  dozen  staffers 
with  heavy  emphasis  on  popular  culture 
especially  movies,  TV  and  music.  The 
job  involves  line  editing.  Story  concep¬ 
tion  and  packaging  ideas  are  essential. 
You  must  have  daily  newspaper  experi¬ 
ence.  Please  send  resume  and  clips  to 
Dorothy  Reinhold,  AME  Features,  Los 
Angeles  Daily  News,  PO  Box  4200, 
Woodland  Hills,  CA  91365. 


ENVIRONMENTAL  JOURNALISTS 

The  nation's  largest  environmental  and 
safety  publisher  of  newsletters  and 
magazines  is  growing  rapidly  in  our 
southwest  corporate  offices  and 
Washington,  DC  bureau.  We  seek  exper¬ 
ienced  reporters  and  editors  who  want 
to  move  up.  We  offer  a  fast-paced,  chal¬ 
lenging  career  opportunity  that  can  lead 
up  to  top  compensation,  travel  and 
personal  satisfaction.  Send  resume  and 
compensation  requirements  to:  Box 
5787,  Editor  &  Publisher. 


GRAPHICS  DIRECTOR  “  Medium-sized 
Midwestern  PM  daily  is  looking  for  a 
leader  to  set  the  tone  in  our  graphics 
and  photo  presentations.  Must  have  at 
least  two  years'  experience  on  Macin¬ 
tosh,  and  be  familiar  with  Freehand 
Illustrator,  McDraw  and  Quark  Express 
programs.  Must  be  able  to  produce 
accurate,  attractive  graphics  on  dead¬ 
line.  Send  a  letter  describing  your 
approach  to  graphics  and  design,  along 
with  a  resume  and  a  few  samples  of  your 
best  work  to  Box  5797,  Editor  & 

Publisher.  . _ 

MAJOR  DAILY  IN  SOUTHEAST  seeks 
self-starting,  enthusiastic  city 
government'  general  assignment  repor¬ 
ter.  Good  reporting,  writing  skills  a 
must.  Send  clips,  resume  to  Box  5779, 
Editor  &  Publisher. 

MAKE  SOME  WAVES  -  Pulitzer  prize 
state  capital  daily  on  the  big  Missouri 
needs  a  government  reporter/ 
investigator/columnist  to  cover  people, 
politics  and  the  way  we  run  our  state. 
Also  need  a  crack  copy  editor  with  some 
experience.  Resume  and  clips  to  Paula 
R^mann,  HR  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58501.  Application  deadline:  April  24, 
1992. _ 

MANAGING  EDITOR.  3  weeklies,  near 
Santa  Barbara.  News  staff  of  9.  Editor¬ 
ial  writing  experience  a  plus.  Send 
resume  to  Maureen,  SCCN  Inc.,  PO  Box 
1670,  Goleta,  CA  93116. _ 

MIDWEST'S  LARGEST  Anglo-Jewish 
weekly  seeks  reporter  for  news  staff. 
Please  send  resume  and  three  writing 
samples  to  Phil  Jacobs,  Managing 
Editor,  The  Detroit  Jewish  News, 
27676  Franklin  Road,  Southfield,  Ml 
48034.  No  phone  calls,  please. 


NATIONALLY  SYNDICATED  news  orga¬ 
nization  seeks  investigative  reporter 
with  strong  demonstrated  Washington 
experience.  Send  clips  and  resume  to 
Muckrakers  Inc.,  1010  Wisconsin  Ave., 
Suite  610,  Washington,  DC  20007.  No 
phone  calls,  please! 

NEWS  EDITOR 

We  need  a  newsroom  leader  to  pull 
together  local  and  wire  copy,  Mac 
graphics  and  color  photography,  organ¬ 
ize  it  all,  then  pack  it  into  a  compelling, 
attractive  product.  This  is  an  area 
unlike  any  in  Ohio:  sunsets  and 
seagulls,  sailboats  and  islands,  restaur¬ 
ants  and  wineries  -  plus  a  newspaper 
brimming  with  potential.  This  is  a  new 
job  in  a  newly  reorganized  newsroom. 
You  should  have  at  least  five  years  of 
writing,  editing  and  page-design  experi¬ 
ence  at  a  daily.  Call  Rex  Rhoades, 
(419)  625-5500,  or  send  resume  and 
samples  of  your  current  paper  tO: 
Editor.  Sandusky  Register,  314  W. 
Market  St.,  Sandusky,  Ohio  44870. 

PHOTO  EDITOR  -  Over  100.000-circu- 
lation  daily  and  175,000  -  Sunday 
newpaper  looking  for  experienced,  crea¬ 
tive  executive  photo  editor  with  vision. 
Our  staff  of  7  full-time,  2  part-time 
photographers  has  talent,  drive  and 
high  expectations  for  a  photo  editor  to 
lead  them  into  an  increasingly  digital 
future.  We  want  someone  with  strong 
administrative  and  managerial  skills, 
someone  who  knows  how  to  communi¬ 
cate  effectively,  has  a  passion  for 
photojournalism,  and  a  desire  to  make 
his  or  her  mark  with  a  newspaper 
committed  to  excellence  in  an  increas¬ 
ingly  competitive  market.  We  are  an 
equal  opportunity  employer.  Contact: 
Marla  Camp,  AM  E/Graphics  &  Design, 
The  Times  Union,  Box  15000,  Albany, 
NY  12212. 

REPORTER:  Two-time  winner  of  nation¬ 
al  award  for  excellence  seeks  business 
writer  with  two  years'  daily  experience. 
Send  resume,  clips  to  Dept.  E.,  Roches¬ 
ter  Business  Journal,  1  Mt.  Hope  Ave., 

Rochester,  NY  14620. _ 

REPORTER  -  for  St.  Ignace  News  in 
Michigan's  Upper  Peninsula.  To  work  in 
our  Hessel  office.  All  types  of  reporting: 
meetings,  hard  news,  features.  Job  also 
involves  photography,  layout,  headlines 
(will  teach).  Seeking  someone  exper¬ 
ienced.  capable  of  developing  own  story 
ideas,  and  willing  to  make  two-year 
commitment  to  community  journalism. 
Write  to:  Gary  Heinlein,  Editor,  St. 
Ignace  News,  Box  277,  St.  Ignace,  Ml 
49781. 

REPORTER 

Award-winning  weekly  newspaper  in 
prestigious  Westchester,  NY  community 
seeks  ace  reporter.  Must  have  hard 
news  experience  with  the  versatility  to 
handle  features,  brites  and  profiles  in  a 
clear  and  engaging  style.  We  need  a 
team  player  who  will  flesh  out  stories 
and  write  accurate  and  insightful  arti¬ 
cles.  If  you're  also  well  organized  and 
can  meet  deadlines,  send  resume  and 
clips  to  Executive  Editor,  The  Scarsdale 
Inquirer,  PO  Box  418,  Scarsdale,  NY 
10583. 

REPORTER  -  50,000-circulation  daily 
in  a  California  beach  city  needs  an 
experienced  general-assignment  repor- 
■  ter  who  also  can  fill  in  on  the  city  desk. 
Candidates  must  be  able  to  direct 
others  and  to  write  lively  features  as 
I  well  as  insightful  government  stories. 

‘  Resume  and  clips  to:  Steve  Chawkins, 
ME,  Ventura  County  Star-Free  Press, 
,  5250  Ralston  St.,  Ventura,  CA  93003. 

;  Courage  is  resistance  to 
1  fear,  mastery  of  fear;  not 
j  absence  of  fear. 

Mark  Twain 


MANAGING  EDITOR  for  our  client,  a 
unique  national  publication,  aimed  at 
small  town  America.  Must  be  top  head¬ 
line  writer,  editor,  coordinate  assign¬ 
ments  of  freelancers  and  staff. 
Resumes  only  to  Personnel,  INFOCUS 
Inc.,  707  State  Rd.,  Suite  102,  Prince- 
ton,  NJ  08540. _ 

REPORTERS — 2  Aggressive,  experi¬ 
enced  reporters  interested  in  doing 
enterprise  stories  sought  by  Knight- 
Ridder  Newspaper.  One  will  cover 
health/medicine  and  the  other  general 
assignments.  Send  resume,  clips  to 
Sam  Jones,  Managing  Editor,  Columbus 
Ledger-Enquirer,  PO  Box  711,  Colum- 
bus,  GA  31994. _ 

SCOOP  NEWS  SERVICE 

Independent  national  news  service 
start-up  by  former  UPl  journalists  seeks 
experienced,  creative  reporters,  writers, 
editors,  photographers  and  illustrators 
throughout  the  United  States  and  in  key 
foreign  locations.  Freelance.  Send 
resume,  work  samples:  Tad  Goodwin, 
Publisher,  Scoop,  307  E.  37th  St.  #3, 
NY,  NY  10016.  (212)  867-2025. 

SPORTS/COPY  EDITOR 
Growing  mid-size  daily  in  sunny  Nassau 
Bahamas  seeks  hard  working  individual 
with  Macintosh  page  layout  experience 
(Quark  XPress,  Illustrator,  etc.).  Must 
have  editing  experience  and  prefer 
college  degree.  Also  must  be  willing  to 
wear  many  hats  and  relocate.  Need 
immediate  responses.  Call  Joe  Eute- 
neuer  (809)  322-2270. _ 

SPORTS  COPY  EDITOR 
Alaska's  fastest  growing  daily  newspap¬ 
er  has  immediate  opening  for  a  proven 
editor  to  lead  a  10  person  sports  copy 
desk.  Five  years  experience  required. 
Headlines,  copy,  layout  skills  vital; 
pagination  experience  a  big  plus.  Must 
be  energetic,  creative,  competitive. 
Send  resume,  clips  and  cover  letter  to 
Ruddy  Pinkston,  The  Anchorage  Times, 
PO  Box  100040,  Anchorage,  AK 
95510-0040.  We  are  an  equal  oppor- 

tunity  employer. _ 

SPORTS  EDITOR  for  11,000  AM  7-day 
paper  in  NW  Ohio.  We  need  writing, 
page  design  and  leadership  skills  to 
build  on  report  developed  by  sports 
editor  promoted  into  management. 
Macintosh  skills  or  aptitude  needed. 
Candidates  from  Ohio  and  adjoining 
states  preferred.  Send  resume  and 
recent  samples  tO:  John  Kauffman, 
Editor,  The  Advertiser-Tribune,  PO  Box 
778,  Tiffin,  OH  44883-0778. 

THE  DAILY  RECORD,  a  60,000,  full- 
color  daily  in  the  competitive  NJ  market 
30  miles  from  New  York,  is  seeking  the 
right  news  editor  to  run  its  10-person 
news  desk.  This  is  a  front-line  leader¬ 
ship  position  with  responsibility  for 
selection,  layout  and  editing  of  all  news 
pages.  Applicants  should  have  superior 
news  sense  -  especially  on  local  news; 
the  ability  to  lead  other  editors  in  impro- 
ving  stories,  headlines,  photos, 
graphics  and  page  design;  experience 
supen/ising  reporters;  and,  when  neces¬ 
sary,  the  leadership  to  run  the  news¬ 
room  on  your  own.  Applicants  should 
send  two  recent  issues  of  your  paper,  a 
half-dozen  layout  examples  and  a  letter 
describing  your  qualifications  to  Jack 
Bowie,  Managing  Editor,  Daily  Record, 
PO  Box  217,  Parsippany,  NJ 
07054-0217. 

THE  MAIL  TRIBUNE,  a  30,000  circula- 
tion  newspaper  serving  southern  Oregon 
and  Northern  California,  is  seeking  an 
aggressive,  experienced  reporter  with  at 
least  two  years  experience  to  fill  a 
general  assignment  position.  Competi¬ 
tive  salary  and  benefits.  Smoke-free 
work  place.  Send  no  more  than  6  clips, 
cover  letter  and  resume  by  May  1  to; 
Gina  Meyer,  Human  Resources  Mana¬ 
ger,  Mail  Tribune,  PO  Box  1108, 
Medford,  OR  97501.  E.O.E. 


SPORTS  COLUMNIST 

The  OREGONIAN,  largest  and  most 
successful  daily  and  Sunday  newspaper 
in  the  Pacific  Northwest,  is  presently 
recruiting  a  writer  with  the  creative  abil¬ 
ity  and  sportsworld  savvy  to  fill  the  key 
position  of  SPORTS  COLUMNIST.  This 
position  requires  an  in-depth  knowledge 
and  interest  in  a  wide  variety  of  sports 
and  an  extensive  background  in  sports 
coverage.  Will  be  expected  to  stay 
informed  and  cover  sports  develop¬ 
ments  on  local,  national  and  interna¬ 
tional  levels.  We  offer  our  employees 
competitive  wages,  an  excellent 
company-paid  benefit  package  and  a 
team-oriented  work  environment. 
Please  send  resume  and  clips  tO:  Jeff 
Wohler,  Sports  Editor,  The  Oregonian, 
1320  SW  Broadway,  Portland,  Oregon 
97201.  No  phone  calls,  please. 


Equal  Opportunity  Employer. 

THE  NASHVILLE  BANNER  Graphics 
Desk  needs  a  versatile  page  designer 
who  works  well  with  type,  art,  people 
and  deadlines.  Applicants  need  the 
news  sense  to  put  together  a  front  page, 
the  grace  to  design  a  Lifestyles  section 
and  the  technical  skill  to  sit  at  the 
Macintosh  and  build  a  bar  chart  for  the 
Business  section.  Send  resume  and 
work  samples  to  Doug  Mendenhall, 
Graphics  Editor,  Nashville  Banner, 
1100  Broadway,  Nashville,  TN  37203. 

THE  SEATTLE  TIMES  is  seeking  an 
experienced  copy  editor  to  handle  local, 
national  and  international  news  on  a 
40-person  news  desk.  We're  looking  for 
a  strong  word  editor  with  five  or  more 
years  of  experience  on  a  metro  daily. 
Strong  headline-writing  and  layout 
skills  a  requirement;  pagination  experi¬ 
ence  a  plus.  Opening  is  a  rim  job  but 
applicants  should  have  management 
aspirations.  Send  resume,  headline  and 
layout  samples  and  a  brief  narrative 
autobiography  by  May  15  to  Millie 
Quan,  Assistant  Managing  Editor/ 
Administration,  The  Seattle  Times,  PO 
Box  70,  Seattle,  WA  98111.  No  calls, 
please. _ 

The  ambitious  climbs  up 
high  and  perilous  stairs  and 
never  cares  how  to  come 
down;  the  desire  of  rising 
hath  swallowed  up  his  fear 
of  a  fall. 

Thomas  Adams _ 

HUMAN  RESOURCES 

EMPLOYMENT  MANAGER 

Metropolitan  daily  newspaper  seeks  an 
experienced  Employment  Manager  in 
the  Mid-Atlantic  region.  5-7  years  prior 
experience  demonstrating  strong  lead¬ 
ership  skills  essential.  Position 
manages  recruitment,  selection  and 
placement  of  applicants  throughout 
business  and  production  operations; 
develops  and  administers  employment 
policies  necessary  to  comply  with  EEO 
guidelines;  conducts  counseling  to 
provide  effective  employee  relations. 
Qualified  candidates  must  have  experi¬ 
ence  in  printing  and  publishing  indus¬ 
try.  Bachelor  degree  required;  graduate 
degree  preferred.  Interested  applicants 
should  mail  or  fax  a  resume  with  salary 
history  and  requirements  to  Box  5786, 
Editor  &  Publisher. _ 

The  “servant  problem”  has 
long  been  a  staple  of  female 
conversation  among  those 
who  could  afford  the  prob¬ 
lem,  but  never  have  so 
many  talked  about  so  few. 
Time  Magazine 


EDITOR  &  PUBLISHER  for  April  18,  1992 


HELP  WANTED 


PHOTO  LIBRARY  ASSISTANT 

Indianapolis  Newspapers,  Inc.  of  Centr¬ 
al  Newspapers,  Inc.  is  seeking  a  detail- 
oriented  candidate  who’s  proficient  in 
archiving  and  retrieving  news  photo¬ 
graphs.  This  position  entails  reference 
service  to  authorized  staff,  evaluation  of 
photographs  for  retention  and  weeding 
decisions,  matching  proofs  to  published 
images  and  other  responsibilities  asso¬ 
ciated  in  maintaining  a  collection  of 
photographic  images  in  paper  and  elec¬ 
tronic  form.  Experience  or  familiarity 
with  image  related  computer  technology 
is  a  must. 

Salary  based  on  experience.  Excellent 
benefit  package  includes  health  and 
401 K.  Send  cover  letter,  resume  with 
reference  and  salary  history  to  Iris 
Thomas,  Indianapolis  Newspapers, 
Inc.,  PO  Box  145,  Indianapolis,  IN 
46206-0145. 


No  bird  soars  too  high,  if  he 
soars  on  his  own  wings. 

William  Blake 


MARKETING 


MARKETING/SALES  TALENT 
TO  IMPLEMENT 
SALES  PROGRAM 

West  Coast  Newspaper/Media 
Advertising 

Service  Industry  Working  with  Accounts 
Across  the  Country 

Please  include  salary  history. 

Respond  to  Box  5800,  Editor  & 
Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER:  18,500,  6-day  PM 
in  northwest  Illinois  seeks  photogra¬ 
pher,  preferably  with  daily  and  color 
experience.  We  are  totally  digital  on  the 
front  end.  Send  cover  letter,  resume 
and  clips  tO:  John  Plevka,  Freeport 
Journal-Standard,  27  S.  State,  Free¬ 
port,  IL  61032. 


PRESSROOM 


NEWS  KING  PRESSMAN.  Head  depart¬ 
ment.  Operate  and  maintain  press. 
Small  rural  central  plant.  One  shift. 
Resume  to  Mr.  Aniin,  PO  Box  1416, 
Anderson,  CA  96007. 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


ZONE  2  DAILY  AND  SUNDAY  (40M) 
seeks  assistant  press  foreman. 
Successful  applicant  must  have  at  least 
four  years  experience  on  Urbanites. 
Must  be  quality  conscience,  deadline 
oriented,  and  have  a  strong  working 
knowledge  of  Urbanites.  Must  be  able 
to  work  in  close  cooperation  with  the 
foreman  on  maintenance  and  manage¬ 
ment  in  the  non-union  environment. 
Excellent  benefits.  Send  resume  with 
salary  history  and  requirements  to  Box 
5773,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTIONITECH 


NEWSPAPER  PLANT  MANAGER 
The  Boston  Globe  is  seeking  a  produc¬ 
tion  professional  to  manage  its  Sunday 
Preprint  Assembly  Plant.  This  state  of 
the  art  insert  operation  will  begin  opera¬ 
tions  in  July  1993  and  is  being 
designed  at  this  time. 

Responsibilities  for  total  facilities 
management  will  include  scheduling, 
budgeting,  programs  for  measuring 
package  quality,  preprint  inventory 
control,  production  analysis  and  report¬ 
ing,  and  machinery  and  building 
maintenance. 

Organizational  and  communications 
skills  used  in  supporting  such  opera¬ 
tions  must  be  demonstrated,  along  with 
experience  in  similar  automated 
production  environments. 

The  candidate  should  ideally  have  at 
least  a  bachelor’s  degree  preferably  in  a 
technical  field  such  as  industrial 
engineering. 

Candidates  should  send  resumes 
and  a  letter  of  interest  to: 

Adeline  Callan 
Personnel  Director 
Globe  Newspaper  Company 
Box  2378,  Boston,  MA  02107-2378 


ZONE  5  DAILY  is  looking  for  the  right 
person  to  oversee  our  entire  mainte¬ 
nance  operation,  including  electrical, 
mechanical,  electronic  and  building 
departments.  Please  send  resume  to 
Box  5799,  Editor  &  Publisher. 


The  best  years  are  the  for¬ 
ties;  after  50  a  man  begins  to 
deteriorate,  but  in  his  for¬ 
ties  he  is  at  the  maximum  of 
his  villainy. 

H.L.  Mencken 


_ SALES _ 

MAJOR,  CIRCULATION  SUPPLY 
MANUFACTURER.  Needs  Independent 
Sales  and  Service  Representatives.  Add 
to  your  current  product  line  and 
increase  your  income.  Zones  6,7,8  or  9. 
Responses  to  Box  5801,  Editor  & 
Publisher. 


HELP  WANTED 


TRAINING 


TRAINING  SPECIALIST 

The  Washington  Times  seeks  an  energe¬ 
tic,  experienced  Training  Specialist. 
The  ideal  candidate  should  possess  five 
years  experience  in  conducting  needs 
analysis,  designing  programs  and 
presenting  curriculum  to  all  levels  of 
employees.  Excellent  presentation 
skills  a  must.  Qualified  candidates 
rhust  have  experience  with  designing 
and  presenting  performance  appraisal 
evaluation  systems.  This  highly,  visible 
position  requires  a  business  related 
degree  with  a  graduate  degree 
preferred. 

The  Washington  Times  offers  a  compe¬ 
titive  salary  and  benefits  package 
including  a  401(k)  plan  with  matching 
contributions.  Interested  applicants 
should  mail  or  fax  a  resume  with  salary 
requirements  tO: 

Tracey  L.  Hoff.  Director  of  Human 
Resources 

The  Washington  Times  -  TS 

3400  New  York  Avenue,  NE 
Washington,  DC  20002 
EOE 

Fax  Number  (202)  526-6820 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  - 
Efficient,  market-driven.  Multi¬ 
functional;  8  years  experience  in  all 
aspects  (paid/free,  daily/weekly, 
newspapers/magazines,  union  labor 
relations)  seeks  new  challenge  in  north¬ 
ern  California  or  Oregon.  Very  success¬ 
ful  with  cost  control  and  marketing. 
Respond  to  Box  5769,  Editor  & 

Publisher. _ 

PUBLISHER/currently  running  group  of 
12  weeklies  and  dailies,  seeks  to  apply 
18  years  of  experience  to  new  chal¬ 
lenge.  Strengths  in  marketing,  generat¬ 
ing  revenue,  and  costs  control  for  turn 
arounds.  Energetic  family  man  with 
knowledge  of  all  aspects  of  publishing 
and  commercial  printing  looking  for 
new  home  soon.  Respond  to  Box  5694, 
Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


CEO/COO 
Proven  Business  Builder 
20  Years  in  top  management 
I  seek  new  challenges.  Marketing, 
advertising,  management  and  financial 
skills  are  top  notch. 

Buy-ln/Out  possible  -No  MLM’S- 
Call  J.  Green  at  (703)  759-0207. 

GENERAL  MANAGER  -  Available  now 
for  any  publishing  assignment.  SoCal 
area  only.  (818)  709-2913. 

_ CIRCULATION _ 

CIRCULATION  MANAGER.  Zone  mana¬ 
ger  looking  for  new  challenge.  12  years 
experience.  Resume  available.  Phone 
John  (216)  331-6686. 

_ EDITORIAL _ 

DESIGN/BUSINESS  WRITER  with  15 
years’  experience  editing  national 
magazines  looking  for  fulltime  or  free¬ 
lance  work  writing  home/lifestyle/real 
estate  features  or  as  NYC-area  stringer. 
Available  to  cover  any  industry’s  news/ 
events.  Knows  New  York  scene.  Call 
Miriam  Furman  at  (516)  482-5645. 

EXPERIENCED  EDITOR/REPORTER 
seeks  weekly  editor  position.  Will  relo¬ 
cate.  (305)  891-2595. 


HEALTH  CARE  REPORTER  -  working.  7 
years  experience,  seeks  Zone  5-8  daily. 
(319)  752-1875.  B.  Richards. 


NEED  A  SPORTSWRITER?  This  young 
writer/editor  is  looking  to  get  back  to  her 
roots.  Grew  up  at  the  ball  park.  Covered 
major-college  football,  basketball.  I’m  a 
talented  writer  who  knows  her  stuff.  Box 
5772,  Editor  &  Publisher 


TOP-FLIGHT  sports  writer/editor/ 
photographer  seeks  challenging  posi¬ 
tion.  Versatile,  motivated  and  willing  to 
relocate.  Contact  Steve  Rupp,  (206) 
330-2635. 


PHOTOJOURNAUSM 


EXPERIENCED  PHOTOJOURNALIST 
seeks  challenging  full-time  position  on 
daily.  Open  to  all  offers.  Call  for 
resume;  work  samples.  Jim  (602) 
234-0616.  Zones  8.9. 

PUBUC  RELATIONS 

I’m  a  10-year  PR  PRO  who  gets  results. 
Ex-Wall  Street  Journal  editor.  NYC,  NJ, 
PA.  Harvey  Seymour  (609)  448-4894. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  intjicale  location 
without  specific  identification 


PRODUCTIONITECH 


PRODUCTION  MANAGER 

Heavy  emphasis  on  quality  offset  news¬ 
paper  reproduction  for  Zone  1  seven  day 
daily.  Responsible  for  composition, 
plateroom,  pressroom,  mailroom,  facili¬ 
ty,  EPA  and  OSHA  compliance  regula¬ 
tions.  Managing  in  Union  environment 
essential.  Send  complete  resume  to  Box 
5774,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY  - 

Concentrate  on  photo  content  development,  not  on  computers 


By  Steve  Dozier 

Well-intentioned  photo  editors 
have  spent  more  than  a  decade  off 
course,  unwittingly  encouraged  by 
their  senior  editors.  As  newspapers 
grow  weaker  and  some  die,  this  pho¬ 
to  trend  has  its  own  tragic  implica¬ 
tions. 

All  brains  are  needed  to  speed 
and  shape  the  new  newspaper.  Pho¬ 
tographic  evolution  must  quickly  be 
refocused  in  terms  of  content,  not 
the  new  computer  technology. 

Cameras  that  use  film  and  edit¬ 
ing  that  involves  a  grease  pencil  will 
not  put  us  in  our  graves,  but  all  at¬ 
tention  placed  on  bytes  and  com¬ 
puter  storage  capacity  might. 

Assess  photojournalism’s  recent 
past.  In  the  late  ’60s  and  ’70s,  pho¬ 
tographic  usage  in  American  news¬ 
papers  grew  in  emotional  depth, 
reader  understanding,  and  physical 
size  on  the  page. 

In  the  ’80s  photojoumalistic  evolve- 
ment  sputtered  as  journalists  were 
encouraged,  in  some  cases,  to  set 
up  lighting  systems  as  they  actual¬ 
ly  attempted  to  record  the  news  hon¬ 
estly.  Published  image  size  shrank. 
Much  attention  was  given  to  the  cre¬ 
ation  of  “studio  illustrations”  which 
were,  all  too  often,  poor  imitations 
of  high-budget  advertising  illustra¬ 
tions. 


(Dozier  is  a  former  metro  news 
photo  editor  who  teaches  photogra¬ 
phy  and  writing  at  the  University  of 
Kentucky.) 
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Get  your  copy  of 

AdNem 

~  Australia's  big  marketing,  advertising  and  me¬ 
dia  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor-tuni- 
ties  and  trends  which  could  help  or  affect  your 
business. 

- 

To;  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
W  p  O I  Please  send  me  AD  NEWS  for  one 
■  ■  year  -  26  issues.  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ 


City_ State_ Zip. 


In  the  ’90s,  photojournalism  is 
absolutely  choking.  The  computer 
evolvement  of  picture  processing, 
editing,  and  shooting  is  what  com¬ 
mands  the  attention  these  days.  It 
fills  page  after  page  in  photojour¬ 
nalism  magazines.  Entire  conven¬ 
tions  are  held  to  produce  electron¬ 
ic  newspapers  and  to  look  at  latest 
technical  developments. 

Editors  of  photography  discuss 
not  how  pictures  can  evolve  in  con¬ 
tent  and  presentation  to  help  save 
their  newspaper,  but  how  comput¬ 
ers  can  assimilate  into  their  news¬ 
rooms. 

Emotional-content  discussions  and 
concerns  take  the  back  seat,  if  they 
are  allowed  in  the  car  at  all. 

Almost  no  attention  is  being  giv¬ 
en  to  picture  editing  theories  and 
evolvement:  New  ways  pictures  can 
be  used  to  better  grab  and  hold  read¬ 
ers;  ways  carefully  edited  images 
can  be  used  to  cause  readers  to  feel 


much  deeper  and  much  more  than 
they  do  now;  ways  specific  pictures 
can  cause  readers  to  look  at  the  pa¬ 
per  they  do  not  have  time  to  read. 

Imagine  the  result  if  an  executive 
editor  placed  as  her  main  growth  pri¬ 
ority  personal  investigation  into  the 
VDT’s  and  front  end  systems  rather 
than  looking  at  news  content  and 
evolving  story  balance.  In  the  ’70s 
they  focused  on  story  content;  they 
delegated  computer  development. 

The  written  word  has  arguably  be¬ 
come  stronger  and  more  concise  be¬ 
cause,  in  metro  dailies,  middle  man¬ 
agement  positions  were  created  to 
deal  with  system  evolvement  and 
maintenance. 

Editors  of  photography  should  im¬ 
mediately  delegate  the  computer  sys¬ 
tems  development  and  spend  much 
less  time  discussing  it.  Executive 
editors  should  insist  that  photo  de¬ 
partment  heads  work  much  harder 
on  the  emotional  content  of  pictures. 
The  editors  should  be  given  space 
and  authority. 

If  there  is  no  one  to  delegate  com¬ 
puter  development  to,  hold  off  on 
it  for  a  while.  Work  on  content 


evolvement,  then  copy  another  news¬ 
paper’s  computer  system  for  your¬ 
self  in  several  years. 

The  American  community  is  telling 
photo  department  heads,  too,  that 
there  is  a  great  deal  of  work  to  be 
done.  Readers  of  the  ’90s  want  quick 
“hits”  of  emotion.  They  get  this  in 
their  daily  lives.  Television,  around- 
the-clock  news,  electronic  games — 
all  provide  loud  visuals  that  provoke 
instant  reactions.  They  do  not  get 
much  of  it  in  the  newspaper. 

Photographs  can  evolve  to  be  the 
newspaper’s  best  bet  at  provoking 
quick  emotional  “hits.”  Printed  pho¬ 
tographs  can  actually  provide  sim¬ 
ulated  eye  contact  with  the  reader 
to  hold  him  there. 

Picture  editing  theories  and  pos¬ 
sible  trends  are  as  complex  as  the¬ 
ories  of  infographic  usage  and  page 
design.  They  should  merit  as  much 
time  in  study  and  discussion. 

There  are  countless  ways  we  can 


place  emotional  images  on  the  page. 
All  we  have  to  do  is  think,  try  and 
do  what  is  best  for  our  particular 
readership. 

Consider  the  ’80s  trend  to  down¬ 
size  lead  images  as  a  possible  wrong 
path.  Small  pictures  still  do  not  en¬ 
tice.  Play  pictures  large  for  the  sim¬ 
ple  time-tested  reason  that  they  hook 
and  grab.  Isn’t  that  what  all  of  us 
want  the  most? 

Insist  that  photography  editors 
work  with  shooters  so  they  better 
capture  emotion  on  film,  even  at  the 
expense  of  an  image  that  tells  the 
story  in  its  totality.  Run  with  tight 
images  showing  tears,  laughter,  vic¬ 
tory,  and  defeat. 

Take  those  mug  shots  and  make 
them  count.  Run  them  larger  and 
crop  them  much  tighter.  Give 
thought  to  them.  Run  relevant  laugh¬ 
ing  faces,  happy  faces,  angry  and 
sad  faces.  Match  story  line  with  the 
proper  “mug  shot  mood.”  Crop  ears 
and  chins  and  hair  out  unless  they 
add  to  the  communicative  value. 

Evaluate  existing  trends  to  lead 
the  paper  with  average  photos  be- 
(See  SHOP  TALK  on  page  45) 


In  this  photographic  computer  frenzy,  picture 
content  evolvement  is  largely  being  overlooked.  It 
needs  to  play  a  vital  role  If  newspapers  are  to  survive 
as  truly  mass  media. 
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BEGINNING  MAY  16TH  A  NEW  TELECOMMUNICATIONS 
COLUMN  IS  COMING  TO  EDITOR  &  PUBLISHER 

Michael  Conniff  is  Editor  &  Publisher's  newest  columnist. 
Known  as  one  of  the  most  prolific  authors  in  new  media  tech¬ 
nologies,  his  articles  and  research  reports  have  been  published 
by  LINK  Resources,  The  Gartner  Group,  Computerworld,  CD- 
ROM  Review  and  others.  Conniff's  column,  “Creative 
Technology,”  will  be  devoted  to  audiotex,  videotex,  facsimile 
transmissions  and  related  technological  legislative  and  regula¬ 
tory  issues. 

Conniff,  a  Harvard  graduate,  has  worked  as  a  staff  writer  for 
the  Baltimore  News  American,  the  Boston  Herald,  and 
Boston's  Real  Paper.  Currently,  he  is  the  editor  and  senior 
consultant  of  the  Kelsey  Report,  a  telecommunications 
newsletter,  and  the  principal  of  High  Comm  Group,  a  consult¬ 
ing  firm  based  in  South  Burlington,  VT. 

A  third-generation  newspaperman,  Conniff  is  continuing  with 
family  tradition  and  has  established  his  own  role  in  the  news¬ 
paper  industry.  Look  for  Michael  Conniff's  monthly  column, 
“The  Leading  Edge,”  beginning  May  16th. 

Editor  &  Publisher 


PUBUC  FIGURES, 


OUR  PERCEPTIONS 

OF  Truth,  JUSTICE 

andtheamcanw 

SIGNE  mjKINSON 


Congratulations  Signe.  The  PhilaJelph  ia  Dailu  News’  latest  Pulitzer  Prize  winner. 
Your  editorial  cartoons  not  only  observed  the  news,  hut  made  it  as  well. 
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